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Non-ergotamine 

llngrafew  is  the 
one  anti-migraine 
specific  you  may 
sell  over  the 
counter 


Sales  (and  prescriptions) 

are  still  rapidly  rising. 

So  check  your  stocks  now. 

Over  half  a  million 
prescriptions  for 
Migraleve  speak  for 
themselves. 


H  JV  •  NON  ERGOTAMINE  m 

Migraleve 


International  Laboratories  Ltd..  Lincoln  Way.  Windmill  Road.  Sunbury-on-Thames.  TW16  7HN. 
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SPECIAL  SUPPLEMENT 

Basic  Practice 
Allowance  -  but 
not  for  all? 

'Myth  of  IrfgiT 
pay  for  doctor 
dispensing' 


Consider  job 
satisfaction 
first,  Nl 
students  urged 


spending 

£}/i  million 
o  put  New 

old  Control 
here. 


And  here 


Starting  in  November,  we're  launching  ne 
Owbridges  Cold  Control  in  a  major  TV  camp; 

We're  telling  people  that  new  Cold  Conti 
is  the  first  cold  relief  liquid  you  fit  in  your 
pocket,  purse  or  handbag,  so  that  you  can  tal 
it  anywhere,  any  time. 

We're  telling  them  each  measure  (contait 
one  dose)  can  tackle  major  cold  symptoms, 
without  drowsiness. 

In  fact,  we're  telling  them  just  what  they 
want  to  know. 

After  all,  if  they  feel  they  have  to  keep  gc 
with  a  cold,  they  need  extra  help. 

With  new  Owbridges  Cold  Control  all  ti 
have  to  do  is  snap  the  top  and  drink. 

Owbridges  Cold  Control  retails  at  £1.39 
including  VAT  for  a  pack,  containing  six  20i 
measures  and  is  a  'F  registration  product. 

For  launch  bonus  details  or  more  infor- 
mation contact  Chefaro  Proprietaries  Limit* 
01-542  3402. 

New  Owbridge; 
Cold  Control. 

It  will  come  as  a  great  relief  to  everybody 
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COMMENT 

Arthur  Wright 


This  issue  of  Chemist  &  Druggist  will  be  the  last  to  carry 
on  its  masthead  the  name  of  Arthur  Wright,  FPS,  DBA, 
who  retires  at  the  end  of  the  month. 

Arthur  Wright's  association  with  C&D  goes  back  well 
over  20  years  and  there  is  no  doubt  that  his  good 
influence  on  the  paper  will  continue  for  a  long  time  to 
come.  After  nearly  ten  years  in  the  deputy's  chair  he 
became  Editor  on  January  1,  1970,  following  in  the 
footsteps  of  the  late  Owen  Waller.  But  it  was  a  time  of 
change  in  trade  and  technical  publishing  and  Arthur  had 
already  been  closely  involved  in  decisions  that  brought 
a  new  look  and  new  market  strategy  to  C&D.  The  validity 
of  those  decisions  has  been  proved  in  subsequent  years 
through  the  way  in  which  C&D  has  not  only  maintained 
its  strength  but  grown  in  stature  as  the  only 
wholly-subscription  paper  in  its  market. 

Much  of  Arthur's  "sixth  sense"  about  pharmacy  can  be 
attributed  to  his  years  spent  in  the  industry.  Like  many 
members  of  the  profession  he  is  immensely  proud  of  his 
association  with  the  Wellcome  Foundation,  which  he 
joined  in  the  early  1940s.  After  war  service  he  became  a 
veterinary  marketing  executive  before  turning  to  what  was 
his  true  forte,  forensic  pharmacy. 

It  was  this  specialisation  that  led  to  Arthur  Wright's 
eventual  association  with  C&D — he  helped  produce 
Chemist  &  Druggist's  forensic  publications  for  some  time 
before  joining  the  full-time  staff.  His  "lawyer's"  approach 
has  stood  him  in  good  stead  in  journalism,  too,  for  he 
refuses  to  be  panicked  into  hasty  decisions  and  can 
always  stand  back  to  take  a  broad  and  long-term  view  of 
any  problem. 

Arthur  has  never  shirked  a  challenge,  however,  and 
around  1971  he  found  himself  plunged  deep  into  the 
emerging  world  of  computers.  His  enthusiastic 
investigation  and  evaluation  studies  were  to  culminate  in 
the  then  C&D  Quarterly  Price  List  becoming  first  a 
bi-monthly  and  then  a  monthly  service,  through  the  use  of 
technology  undreamt  of  when  he  came  into  publishing. 
The  expertise  was  put  to  wider  use  when  Arthur  Wright 
was  appointed  to  the  board  of  Benn  Publications  Ltd  in 
1977,  at  which  time  he  handed  over  the  editorship  of  C&D 
to  Ron  Salmon,  while  keeping  in  close  contact  as  both 
director-in-charge  and  publisher. 

The  history  of  pharmacy  has  been  prominent  among 
his  "outside"  interests — a  mantle  inherited  from  Owen 
Waller — and  he  is  currently  honorary  editor  of  the 
Pharmaceutical  Historian.  Other  interests — to  which  Arthur 
is  sure  to  devote  more  time  in  retirement — are  fishing 
and  organ  music. 

To  sum  up,  Arthur  Wright  has  made  a  tremendous 
contribution  to  his  dual  professions  through  Chemist  & 
Druggist —  a  fact  recognised  by  his  designation  in  1971  as 
a  Fellow  of  the  Pharmaceutical  Society  "for  distinction  in 
pharmaceutical  journalism". 

All  friends  and  colleagues  will  wish  Arthur  and  his  wife 
Ina  many  happy  years  ahead. 


chairman  and  managing  director 
Benn  Publications  Ltd 
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fees  go  up  for 
Scots  contractors 


The  Pharmaceutical  General  Council 
(Scotland)  and  Scottish  Home  and  Health 
Department  have  agreed  on  increased 
dispensing  fees  for  pharmacist  contrac- 
tors in  Scotland. 

The  new  rates,  which  will  apply  to  all 
prescriptions  dispensed  on  or  after  Nov- 
ember 1,  invojve  a  4p  increase  on  all 
categories  of  prescription.  The  new  fees 
will  be  24p  for  non-extemporaneous, 
34p  for  extemporaneous  non-sterile 
liquids,  44p  for  single  powders  and 
tablets,  etc,  £1.04  for  liquids  prepared 
with  aseptic  technique,  £2.04  for  BPC 
sterilised  liquids  or  solids,  and  lOp  for 
appliances. 

Dr  Colin  Virden,  secretary,  Pharma- 
ceutical General  Council,  told  C&D  that 
the  increases  were  possible  because  of 
the  recent  increases  in  notional  salary. 
Whereas  contractors  in  England  and 
Wales  had  this  increase  absorbed  to 
offset  their  "overpayment",  Scottish  con- 
tractors had  their  remuneration  cut  in 
January. 

Protest  against  rate 
rises,  says  NPA 

The  National  Pharmaceutical  Associa- 
tion wants  pharmacists  to  protest  now 
against  possible  rate  increases  next 
year,  in  support  of  a  campaign  launched 
by  the  National  Chamber  of  Trade  to 
lobby  local  authorities. 

An  NPA  spokesman  told  C&D  tha't 
"as  commercial  premises  are  rated  more 
highly  than  other  premises,  rates  fall 
more  heavily  on  business."  The  NPA 
suggests  protests  can  be  made  by  both 
writing  and  speaking  to  councillors  and 
writing  to  local  newspapers.  The  NCT 
advocates  a  watchdog  role  for  local 
chambers  of  trade. 

Patients'  views 
on  information 

An  unusual  view  "You  aren't  allowed  to 
ask  the  chemist  what  it  is"  concerning 
information  on  prescribed  medication, 
was  published  this  week  in  a  report 
"Doctor/patient  relationship"  from  Man- 
chester University  (HMSO,  £2). 

The  report,  funded  by  the  Department 
of  Health,  involved  two  general  prac- 
titioners and  320  of  their  patients.  The 
above  view,  accompanied  by  another 
"I  don't  think  you're  allowed  to  know 
what  you're  taking"  was  mentioned  in  a 
section  on  patients'  expectations  and 
prescriptions. 

Most  respondents  said  they  did  not 
like  taking  drugs,  some  afraid  of  becom- 
ing dependent.  Others  said  they  would 
like  more  information  about  the  content 
of    prescribed    medication,    and  some 
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"were  in  the  habit  of  asking  their 
chemist".  When  asked,  6  per  cent  said 
they  wanted  more  information.  Of  those 
who  did  not  24  per  cent  perhaps  took 
it  for  granted  that  directions  for  using 
would  have  been  given,  the  report  con- 
cludes. Fourteen  per  cent  were  satisfied 
,  to  leave  to  the  doctor  the  decision  of 
how  much  information  should  be  given. 

The  information  wanted  by  99  per 
cent  was  what  it  is  for;  by  70  per  cent 
what  effect  it  will  have;  the  contents  by 
65  per  cent;  how  to  take  it  by  60  per 
cent;  contraindications  by  52  per  cent; 
and  the  name  by  20  per  cent.  On  the 
basis  of  past  experience,  69  per  cent  said 
they  would  except  to  be  given  the  infor- 
mation by  their  doctor. 


Better  training 
in  retail 

An  increase  in  the  number  of  firms  train- 
ing to  Distributive  Industry  Training 
Board  standards  is  shown  in  the  Board's 
annual  report,  .1978-79.  The  number  of 
establishments  awarded  exemption  from 
the  training  levy  was  2,577  compared 
with  2,158  the  previous  year,  and  they 
employed  over  900,000  people  represent- 
ing two-thirds  of  the  entire  workforce  o'f 
firms  liable  to  pay  a  training  levy. 

The  report  also  showed  that  more 
firms  were  doing  training  which  would 
exempt  them  from  the  levy— 7,809,  com- 
pared with  6,498  during  the  previous 
twelve  months.  There  was  also  increased 
activity  and  financial  support  for  training 
in  key  job  skills,  and  work  introduction 
(UVP)  schemes  for  young  people  but 
the  report  noted  there  had  been  problems 
in  securing  provision  of  appropriate 
courses  of  instruction  for  schemes^  for 
senior  staff  which  demanded  a  consider- 
able amount  of  "off-the-job"  training. 


Doctor  dispensing :  what  it's  worth 


A  16-page  supplement  in  last  week's 
General  Practitioner  tells  doctors  how 
to  set  up  and  run  a  dispensing  practice 
but  warns  them  not  to  believe  the 
"myth"  that  dispensing  is  "handsomely 
paid." 

One  section  compares  the  remunera- 
tion a  doctor  receives  from  dispensing 
with  that  received  by  a  pharmacist,  and 
concludes  that  a  pharmacist  has  a  20 
per  cent  higher  gross  remuneration  (on 
cost  plus  dispensing  fee).  This  gross 
remuneration  is  said  to  be  55.42p  per 
prescription  for  the  doctor  and  66.90p 
for  the  pharmacist. 

"This  differential  is  greatest  at  the 
lower  turnover  of  up  to  250  scripts  per 
month,  when  it  amounts  to  28  per  cent 
falling  away  to  zero  at  around  1,800 
scripts  a  month,"  the  article  says.  "This 
differential  should  be  interpreted  with 
caution  as  it  is  impossible  to  quantify 
the  value  to  be  placed  on  other  different 
features  of  the  two  systems." 

According  to  the  article,  the  "average" 
prescription  from  the  "average"  doctor 
dispensing  500-600  a  month  costs  271.39p 
compared  with  the  282. 87p  for  the  same 
prescription  from  a  pharmacy  dispen- 
sing 500-550  per  month. 

Another  table  compares  the  different 
methods  of  remuneration  of  doctors  and 
pharmacists.  Doctors  get  direct  reimbur- 
sement of  rent  and  rates  together  with 
70  per  cent  of  costs  for  the  first  two 
ancillary  staff,  they  receive  no  urgent  or 
rota  fees  and  have  a  24-hour  obligation. 
Pharmacists  have  no  reimbursement 
schemes  but,  the  table  points  out,  have 
urgent  and  rota  fees  plus  extra  payments 
for  essential  small  pharmacies,  and  have 
no  24-hour  obligation. 

The  "average"  dispensing  doctor  is  not 
highly  paid,  the  author  continues.  If  he 
has  1,000  dispensing  patients  for  whom 
he  dispenses  about  6,500  prescriptions  a 
year,  he  will  have  a  gross  remuneration 


of  £3,600  from  which  he  has  "to  cover 
the  capital  outlay  and  additional  day-to- 
day expenses." 

"For  dispensing  doctors  there  is  a 
further  bonus  in  that  the  supply  of  medi- 
cines by  the  doctor  is  a  service  which  is 
valued  and  appreciated  by  patients, 
thereby  contributing  to  that  indefinable 
goal  of  job  satisfaction." 

Another  section  on  "selecting  your 
supplier"  recommends  pharmacies  as  the 
most  convenient  source  if  the  doctor  is 
only  supplying  drugs  for  immediate  use 
before  a  supply  can  be  obtained  else- 
where. For  the  doctor  who  does  not  nor- 
mally dispense  but  requires  vaccines  for 
personal  administration  the  local  phar- 
macist may  also  be  the  most  convenient 
source  "but  care  must  be  taken  to  ensure 
the  supply  is  at  or  near  the  normal  trade 
price." 

"Dispensing  doctors  should  ask  their 
colleagues  about  the  service  obtained 
from  the  wholesaler  and  negotiate  better 
terms  if  they  find  they  are  receiving  an 
inferior  service,"  the  author  concludes. 

Other  articles  in  the  supplement  cover 
"what  you  must  put  on  the  label,"  how 
the  standstill  is  supposed  to  operate," 
and  give  guidance  on  equipment,  con- 
tainers, oxygen  supply  and  the  Misuse 
of  Drugs  Act. 

Commenting  on  the  comparison 
between  remuneration  of  dispensing  doc- 
tors and  pharmacists,  Mr  Alan  Smith, 
chief  executive  Pharmaceutical  Nego- 
tiating Committee,  told  C&D  that  the 
figures  quoted  did  not  take  into  account 
the  fact  that  dispensing  doctors  are  re- 
imbursed for  rent  and  rates  plus  70  per 
cent  of  staff  costs.  The  doctors'  inde- 
pendent Review  Body  had  acknowledged 
that  this  reimbursement  of  staff  costs 
"may  involve  an  element  of  double  pay- 
ment." In  general,  pharmacists  were 
more  poorly  paid  than  dispensing  doctors 
because   the   latter   had  no  overheads. 
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Mrs  Connolly,  Northern  Ireland  winner,  is  congratulated  by  the 
runners-up  Mrs  Archbold  and  Mrs  Gourley 

Permission  for  'pill' 
damages  claim 

A  drug  company  must  face  a  damages 
claim  for  a  woman  who  alleges  that  its 
oral  contraceptive  caused  thrombosis  in 
her  leg,  a  judge  ruled  this  week. 
Mr  Justice  Anthony  Lincoln  said  in 
Manchester  High  Court  that  the  case 
should  go  ahead,  even  though  the  action 
did  not  begin  within  the  three-year  legal 
limit. 

Mrs  Lavinia  Jones,  aged  55,  suffered 
the  thrombosis  in  September  1969  while 
taking  Ovulen  prescribed  by  her  doctor, 
said  the  judge.  Her  solicitors  wrote  to 
the  defendant  company  G.  D.  Searle.  in 
March  1971  but  Mrs  Jones  had  legal 
aid  difficulties  because  of  unfavourable 
opinions  from  senior  counsel. 

The  judge  said  that,  armed  with  new 
information  from  America  and  else- 
where, Mrs  Jones  was  later  given  legal 
aid  and  a  writ  was  issued.  But  by  then 
the  limitation  period  had  expired.  He 
felt  that  Mrs  Jones  and  her  solicitors 
had  acted  with  diligence  in  "this  un- 
usual case." 

"If  it  did  not  take  place,  she  would 
be  denied  the  fruits  of  her  persistence 
and  diligence.  J  think  the  case  should 
proceed  as  a  matter  of  equity." 

The  judge  ordered  the  defendant  com- 
pany to  pay  the  costs  of  the  preliminary 
issue  and  said  he  felt  considerable 
sympathy  for  them  as  they  had  "acted 
blamelessly"  from  a  procedural  view- 
point. 

WHO  seeks  ban  on 
babymilk  promotion 

Representatives  of  the  World  Health 
Organisation  and  UNICEF  decided  at  a 
joint  meeting  recently  to  make  a  deter- 
mined effort  to  promote  breastfeeding 
and  "to  protect  pregnant  and  lactating 
mothers  from  any  influences  that  could 
disrupt  it." 

The  meeting  recommended  that 
"There  should  be  no  sales  promotion, 
including  promotional  advertising,  to  the 
public  of  products  to  be  used  as  breast- 
milk  substitutes  or  bottle-fed  supple- 
ments. Promotion  to  health  personnel 
should  be  restricted  to  factual  and  ethical 
information." 
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CHEMIST 
ASSISTANT 
THE  YEAR 


Only  three  more  regional  heats  to  go  in 
the  C&D  Chemist  Assistant  of  the  Year 
Competition  and  excitement  is  mounting 
as  arrangements  are  completed  for  the 
grand  final  in  London  on  November  29. 

The  two  latest  competitors  joining  the 
grand  finalists  come  from  Dungannon 
and  Long  Eaton.  Each  regional  finalist 
receives  a  cheque  for  £100,  with  £50  and 
£25  for  the  second  and  third  runners-up. 
Placings  were  as  follows: 
Northern  Ireland:  1.  Mrs  Leona  Con- 
nolly of  P.  J.  Kelly,  MPSNI,  9  Irish 
Street,  Dungannon,  co  Armagh.  2.  Mrs 
Barbara  Archbold  of  Laharna  Pharmacy, 
136  Main  Street,  Larne,  co  Antrim.  3. 
Mrs  Elizabeth  Gourley  of  T.  G.  Eakin, 
MPSNI,  967  Upper  Newtownards  Road, 
Dundonald,  Belfast  4. 
North  Midlands:  1.  Mrs  Valerie  Bates 
of  High  Hitchin  Ltd,  71  Derby  Road, 
Long  Eaton,  Nottingham.  2.  Mrs  Barbara 
Smith  of  Jack  Britton  Chemists  Ltd,  69 
High  Street,  Long  Eaton,  Nottingham. 
3.  Miss  Susan  Craven  of  Peter  Cook 
Chemist,  26  Stenson  Road,  Cavendish, 
Derby. 


The  competition  is 
sponsored  jointly  by 
C&D  and  NPA  Products 

North  Midland  regional  finalists 


Mr  Tom  Hutchinson,  a  director  of 
S.  Haydock  &  Co  Ltd  presents  the 
Northern  Ireland  winning  sash  to 
Mrs  Leona  Connolly 


East  Anglia  region  winner  Miss  Patrice 
Pipe,  of  C.  F.  Bull,  MPS,  93  High  Street, 
Hadleigh,  Ipswich,  Suffolk 
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Pharmaceutical  Services  Negotiating  Committee 

Practice  allowance 
but  not  for  all? 


The  contract  subcommittee  of  the  Phar- 
maceutical Services  Negotiating  Com- 
mittee has  approved  in  principle  a  basic 
practice  allowance,  but  only  for  exist- 
ing pharmacies,  or  new  pharmacies 
opening  more  than  two  kilometres  from 
the  next  nearest  premises. 

The  subcommittee's  report  was  con- 
sidered at  this  month's  PS'NC  meeting. 
The  subcommittee  had  divided  its  work. 
The  first  part  dealt  with  the  NHS  con- 
tract under  the  existing  circumstances 
and  prior  to  any  legislation  to  secure 
the  rational  distribution  of  NHS  pharma- 
ceutical contracts.  The  second  had  con- 
sidered the  contract  as  envisaged  by  the 
Conference  of  Local  Pharmaceutical 
Committee  Representatives  incorpora- 
ting rational  location. 

At  its  meeting  PSNC  considered  only 
that  which  might  be  implemented  prior 
to  rational  location.  In  addition  to  the 
basic  practice  allowance  the  report 
recommended  that  priority  should  be 
given  to  increasing  the  professional  fee 
paid  on  a  "per  prescription"  basis  to 
pharmacist  contractors. 

Any  further  sums  remaining  would  be 
distributed  to  contractors  through  the 
differential  oncost  system  to  reflect  any 
decisions  on  levels  of  gross  profitability. 
The  Committee  also  considered  it  neces- 
sary to  review  the  effects  of  the  Essen- 
tial Small  Pharmacies  Scheme  in  the 
near  future. 

Panel  publicity 

Report  of  Franks  panel:  Mr  J.  Franks, 
chairman  of  the  Independent  Panel  of 
Assessment  has  indicated  that  the  panel 
hoped  to  make  its  report  available  by 
October  31.  The  Committee  agreed  to 
press  for  an  embargo  on  the  publica- 
tion of  the  Report  until  November  9  in 
order  to  allow  the  pharmaceutical  Press 
to  carry  the  item  simultaneously  with 
any  national  Press  coverage.  The  Com- 
mittee considered  this  would  be  the  best 
method  of  ensuring  that  pharmacist  con- 
tractors were  kept  fully  informed  of  the 
deliberations  affecting  the  profit  margin. 
A  special  meeting  of  PSNC  will  be  held 
on  November  2  to  discuss  the  report. 

LPCs  have  now  been  circulated  with 
details  of  plans  for  publicity  following 
publication  of  the  report.  The  plans 
were  outlined  in  C&D  last  week  (p630). 
Oxygen  therapry  service:  The  PSNC  is  to 
tell  the  Department  of  Health  that  where 
a  patient  endorses  a  Form  FP66(a)  to 
the  effect  that  the  pharmacist  has  been 
called  out  after  normal  business  hours 
and  has  attended  to  remedy  a  malfunc- 
tion of  the  oxygen  set,  he  should  receive 
an  "urgent"  fee  for  that  call  out. 
Computerisation  of  pricing:  The  Com- 
mittee agreed  that  it  would  be  represen- 
ted by  its  chief  executive,  Mr  A.  J. 
Smith,  at  a  meeting  arranged  by  the 
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Department  of  Health  to  consider  the 
wider  issues  involved  in  the  computerisa- 
tion of  pricing. 

Honey  and  cod  liver  oil  tulle:  Represen- 
tations are  to  be  made  to  the  Depart- 
ment of  Health  for  the  inclusion  of 
honey  and  cod  liver  oil  tulle  in  Part  VI 
of  the  Drug  Tariff. 

Supply  of  ostomy  appliances:  The  Com- 
mittee is  to  make  representations  to  the 
National  Association  of  Pharmaceutical 
Distributors  that  a  comprehensive 
ostomy  service  should  be  provided  to 
pharmacist  contractors  from  wholesalers. 
Transfer  from  Part  VD  to  Part  VA: 
Because  certain  items  are  no  longer 
available  only  as  proprietary  prepara- 
tions, the  Department  has  given  notice 
that  they  will  be  transferred  from  Part 
VD  (BNF  preparations  available  only  as 
proprietary)  to  Part  VA  (standard  drugs) 
of  the  Drug  Tariff  (reference  clause 
4(2)(a)(i))  with  effect  from  February  1, 
1980.  The  delay  in  implementation  fol- 
lows the  agreement  between  the  Depart- 
ment and  PSNC  that  at  least  two 
month's  clear  notice  will  be  given  of 
changes  in  pricing  procedures  in  Part  VA. 
The  items  are:  — 


from  contractors  about  continuing  delays 
in  receiving  VAT  repayments,  a  letter 
had  been  sent  by  the  Committee  to  HM 
Customs  and  Excise  expressing  the  Com- 
mittee's concern  at  the  delays  in  VAT 
repayments  to  pharmacist  contractors. 
The  committee  is  to  send  a  further  let- 
ter pointing  out  the  importance  for 
pharmacist  contractors  of  the  monthly 
repayment  arrangements. 

Prescription  statistics 

The  prescription  statistics  for  May  are: 

1978 


Pricing 

Preparation  Packs  basis 

Caps 

ampicillin  250mg  250  Vidopen 

Caps 

ampicillin  500mg  100  Vidopen 

Tabs  amitriptyllne 

25  mg  500  "Weighted 

average 

Tabs 

bendrofluazide  5mg      500  *Weighted 

average 

Tabs 

chlorpropamide  100mg  100  *Weighted 

average 

Tabs 

chlorpropamide  250mg  100  ^Weighted 

average 

♦Weighted  average  is  based  on  some 
or  all  of  Cox,  Kerfoot  and  Macarthys. 

There  is  also  to  be  a  change  in  the 
basis  of  pricing  of  frusemide  tablets 
40mg.  With  effect  from  February  1, 
198(T  the  price  in  Part  VA  of  the  Drug 
Tariff  will  be  based  on  the  weighted 
average  price  of  the  500  pack  from  Cox, 
Kerfoots  and  MacCarthys  and  not  the 
Dryptal  price  as  at  present. 
Payment  for  domiciliary  services:  The 
Department  has  rejected  the  Committee's 
representations  that  a  fee  be  paid  to 
pharmacist  contractors  for  the  provision 
of  domiciliary  services.  The  Department's 
letter  stated  that,  in  the  context  of  the 
overriding  need  to  reduce  public  ex- 
penditure, it  could  not  agree  to  addi- 
tional payments  being  paid  for  the 
purposes  of  domiciliary  pharmaceutical 
services. 

VAT   payments:   Following  complaints 


1979 

25,756,830  26,361,134 


England 

Total 
number 
Total 

cost  £61,972,923  £54,999,396 

Total  oxygen 
payments 
(inc  in 

total  cost)      £     279,041    £  248,112 
Average  net 

ingredient  cost  192.84p  164.68p 
Average 

discount  (3.06p)  (2.64p) 

Container 

allowance  3.80p  2.80p 


193.58p 

Average  fee  24.29p 
Average  oncost  21.66p 


Average 
total  cost 


239.53p 


164.84p 
24.35p 
18.50p 


207.69p 


Wales 

Total  number 
Total  cost 
Total  oxygen 
payments 
Average  net 
ingredient  cost 
Average 
discount 
Container 
allowance 


1979 

1,976,132 
£4,745,421 

£  38,505 

191.50p 

(2.98p) 

3.79p 


192.31  p 

Average  fee  24.36p 
Average  oncost  21.53p 


Average 
total  cost 


238.19p 


1978 

2,048,212 
£4,267,755 

£  32,892 

163.74p 

(2.60p) 

2.80p 

163.94p 
24.46p 
18.35p 

206.75p 


Shop  rent  rises 

Shop  rents  will  continue  to  grow  over 
the  next  two  years,  though  at  a  slower 
rate  than  the  past  18  months,  according 
to  a  survey  published  recently. 

The  survey  also  predicts  that  rents 
adjusted  for  inflation  will  also  rise,  again 
moderately,  up  to  1980  and  then  slowly 
decline  with  rents  in  1981  consolidating 
the  high  levels  attained  between  1978  and 
1979  "when  adjusted  for  inflation  1981 
shop  rents  should  almost  maintain  their 
current  values  with  increases  of  between 
15  and  23  per  cent  between  1979  and 
1981.  Inflation  adjusted  rents  are  pre- 
dicted to  change  between  -2  and  +4 
per  cent. 

This  is  the  third  edition  of  the  Hillier 
Parker  May  and  Rowden  Research 
copies  are  available  free  from:  Hillier 
Parker  May  and  Rowden  Research 
Department,  77  Grosvenor  Street,  Lon- 
don W1A  2BT. 
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The  Greatest ! 
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Muhammad  Ali  knows  a  knockout  idea  when  he  sees  one! 
SOS  Talisman... the  unique  identification  jewellery  with  the 
concealed  information  strip . 

So  give  your  sales  some  punch  this  year-and  take 
advantage  of  the  heavyweight  SOS  Talisman  pre-Christmas 
sales  campaign  featuring  the  Champion  of  the  World. 

TV  Commercials  featuring  Muhammad  Ali  will  be  seen 
in  the  ATV  Granada,  Trident  and  Tyne -Tees  areas. 
Plus  colour  pages  in  many  women's  magazines. 


oCo  Mtsman  m 

Jewellery  that  helps  others  to  help  you 

S.O.S.  Talisman  Co.  Limited; 
212-220  Regents  Park  Road,  London  N3  3HP. 
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November's  Membe 


Available  1st  -  27th  November  1979 

Alberto  Balsam 

Conditioner 

REDUCED 

E40%j 

SV/v 

Brut  33 

nUll  v^AJilllwl 

REDUCED 

Brut  33 

Shampoo   

REDUCED 

Dr.  White's 

REDUCED 

=  16% 

EInett  Hairspray 

REDUCED 

"80% 

Kleenex  For  Men 

REDUCED 

L  80% 
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Why  not  become 
part  owner  of  your 
own  wholesale 
organisation  ? 
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e  Money  Makers 


UniChem                    REDUCED  BY 

Cleansing  Roll /Cleansing  Puffs /Cotton  Buds /Pleated  Wool 

©AC/ 

Bic 

Disposable  Razor 

REDUCED  BY 

fit/0 

Fastidia 

Mini  Pads 

REDUCED  BY 

16% 

Listermint 

REDUCED  BY 

17% 

Nice  'N  Easy 

REDUCED  BY 

19% 

Tampax 

REDUCED  BY 

16% 

r 


Send  off  this  coupon. 

I  am  an  independent  retail  pharmacist  and  would 
welcome  more  information  about  UniChem. 
Name  


Address 


o 


Q 
U 
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  Date   1 

Send  to:  UniChem,  Crown  House,  Morden,  Surrey.  SM4  5EF 


PHILIP! 


Recommended 
for  all  tired,  pale 
businesses 
everywhere. 

The  Philips  sun  range. 

Just  the  thing  for  brightening  up 
showroom  sales.  111  u 

We've  two  sunlamps  which  both 
happen  to  be  brand  leaders.  And  a 
stylish  solarium  (a  ceiling  mounted 
version,  too)  thafs  a  shining  example 
to  every  other  solarium  around. 

They  all  come  with  goggles, 


ULTRAPHIL  DE  LUXE  HP  3115 


distance  measures  and  full 

instructions. 

And,  of  course,  they're  all  BSI 

approved. 

This  winter,  try  taking  our  sun  . 

range  with  your  usual  orders.  You  r 
bound  to  attract  some  healthy  — 

business. 

Simply  years  ahead\^ 
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PHILIP 
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PEOPLE 


TOPICAL  REFLECTIONS 


by  Xrayser 


Mrs  P.  Moore,  MPS,  of  T.  Collett-Jones  Ltd, 
High  Street,  Burnham,  Bucks,  being 
presented  with  a  video  cassette  recorder 
and  camera  outfit  by  Mr  T.  E.  Hart 
(operations  controller,  Vestric  Southern 
division).  Mrs  Moore  won  first  prize  in  a 
competition  at  Vestric's  Hilton  Trade  Show. 
Second  prize,  a  music  centre,  went  to 
Mr  J.  Head,  MPS,  of  Sussex,  and  third 
prize  an  Olympus  OM1  SLR  camera,  to 
Mr  M.  R.  Lawrie,  MPS,  of  Gravesend, 
Kent 

Dr  James  W.  Black,  FRS,  director  of 
therapeutic  research,  Wellcome  Research 
Laboratories,  Beckenham,  Kent,  has 
been  awarded  a  Gairdner  Foundation 
International  Award  for  outstanding 
contributions  to  medical  science.  His 
award  is  in  recogniton  of  his  work  on 
amine  receptors  and  receptor-blocking 
drugs,  propranolol  and  cimetidine. 
Sir  Robert  Bradlaw,  CBE,  has  been 
appointed  chairman  of  the  Advisory 
Council  on  the  Misuse  of  Drugs  for  a 
further  two  years.  Sir  Robert  has  served 
as  a  member  of  the  council  since  its 
inception  in  1972  and  as  chairman  since 
November  1976.  He  is  honorary  pro- 
fessor of  oral  pathology,  Royal  College 
of  Surgeons  and  a  past-president  of  the 
General  Dental  Council. 

News  in  brief 

□  Chemists  and  appliance  suppliers  in 
Northern  Ireland  during  luly  dispensed 
997,131  prescriptions  (593,066  forms)  at 
a  gross  cost  of  £2,632,337  representing 
an  average  cost  of  £2.69  per  script. 

□  The  retail  price  index  for  September 
was  up  1  per  cent  on  August,  and  16.5 
per  cent  over  the  year,  the  highest  for 
over  two  years. 

□  A  new  40  page  brochure  from  Albright 
&  Wilson  called  "International  in  Toilet- 
ries" is  now  available.  It  outlines  the 
company's  activities  around  the  world 
and  describes  some  of  the  latest  product 
developments.  English  language  editions 
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It  pays  to  advertise 


suppose  I  am  just  gulible,  but  I  find  it  an  almost  irresistible  inducement 
to  buy  when  that  honest  rep  assures  me,  hand  on  heart,  that  his  company 
is  going  to  spend  at  least  £200,000  on  television  and  that  even  if  the 
product  is  an  absolute  dud,  if  I  take  the  first  lot  it  will  all  be  sold  before 
anyone  finds  out.  To  be  fair,  I  don't  think  for  a  moment  that  any  company 
goes  to  the  trouble  of  designing,  packaging,  doing  some  market  research 
and  then  launching  a  product,  without  believing  that  it  will  sell.  It's  just 
that  you  get  the  feeling  occasionally  that  someone  at  head  office  got 
carried  away  with  a  bright  idea  but  missed  the  target  through  lack  of 
judgment. 

Yet  over  the  past  few  months,  without  the  help  of  television,  companies 
have  launched  their  products  and,  so  far  as  I  can  see,  they  have  sold  well 
enough  for  repeats.  This  strike  may  show  some  of  the  big  spenders  that 
the  old  gogglebox  may  not  be  so  vital  as  they  thought.  I  imagine  the 
independent  television  companies  are  concerned  too.  I  have  always  been 
surprised  at  the  effectiveness  of  local  paper  small  ads  as  a  means  of 
getting  a  product  to  the  public  eye.  Take  Nylax,  for  example.  We  have  a 
demand  for  the  product.  The  formula  is  not  remarkable,  neither  isthepack 
I  have  never  seen  a  rep  trying  to  sell  it  into  my  shop,  yet  we  are  asked  for 
it  regularly.  I  am  sure  I  read  somewhere  that  the  advertising  budget  for 
the  product  was  only  £60,000,  which  must  be  one  of  the  most  successful 
campaigns  we  have  seen  for  years. 

And  from  Nylax  it  is  natural  to  progress  to  the  feature  article  last  week 
on  laxatives.  As  a  group  they  are  products  which  I  generally  sell 
personally,  since  I  find  that  many  people  are  by  no  means  happy  to  be 
constipated  and  are  often  grateful  for  a  chance  to  discuss  treatment  so 
as  to  avoid  having  to  take  drugs  regularly.  As  was  written,  we  find  that 
the  problem  can  be  a  side  effect  of  drugs  given  for  other  conditions,  and 
advice  has  to  be  the  result  of  some  thought.  We  have  one  patient  who, 
best  described  as  "disturbed",  lives  in  a  chronic  state  of  bowel 
uproar .  .  .  either  too  much  or  not  enough  of  a  good  thing  as  one 
assistant  put  it.  And  then  people  whose  normal  diet,  replete  with 
processed  foods,  from  Kelloggs  in  the  morning,  white  bread  sandwiches 
midday,  sausages  and  mash  for  tea,  topped  off  with  a  nourishing  drink 
of  Horlicks  at  bedtime,  seems  totally  without  roughage  of  any  kind,  to 
whom  I  talk  about  diet,  and  try  to  introduce  to  mueslie. 

Now  and  then  we  find  cause  for  concern.  Perhaps  you  too  have 
wondered  at  the  reasoning  behind  "teething"  powers  which  contain 
phenolphthalein,  and  are  asked  for  by  young  mothers  whose  babies  have 
a  slight  teething  cold,  far  better  treated  with  a  little  paracetamol  or  aspirin 

Too  much  of  a  good  thing 

Finally  a  precautionary  tale.  Years  ago  a  colleague  told  me  of  a  young 
baby  which  did  not  thrive.  The  mother  was  a  loving,  if  somewhat 
unintelligent  woman  who  was  nevertheless  considered  experienced 
enough  for  her  doctor  to  take  her  seriously.  He  diagnosed  colic,  then 
colitis.  He  prescribed  kaolin  enough  to  choke  a  drain,  then  the  sulphas. 
My  friend  saw  the  baby  and  casually  asked  if  she  had  tried  anything 
herself  to  help.  "Oh  yes"  was  the  reply;  "I  give  her  Dinnefords 
Magnesia."  To  the  question  "How  much?"  came  the  answer:  "I'm  giving 
her  nearly  half  a  bottle  with  every  feed,  but  it  doesn't  seem  to  help!" 

The  pharmacist  did  not  dispense  the  sulpha  script,  told  her  to  stop 
giving  the  mixture  and  the  child  recovered  in  days.  He  hadn't  sold  her  the 
magnesia  either;  It  was  brought  home  by  the  eldest  daughter  who 
worked  for  a  grocer.  A  bottle  every  two  days  for  just  on  three  months. 
Makes  you  think  doesn't  it? 


are  already  available,  foreign  translations 
will  be  available  shortly. 

□  A  Report  issued  by  the  Food  addi- 
tives and  contaminants  committee  of  the 
Ministry  of  Agriculture,  Fisheries  and 
Food  recommends  that  although  there  is 


no  evidence  of  any  health  risk  from 
asbestos  in  food,  all  possible  steps  should 
be  taken  to  reduce  its  presence  in  drink- 
ing water,  beverages  and  food.  Studies 
in  these  areas  are  already  underway  and 
will  be  considered  by  the  committee 
when  available. 
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INVERNESS  SHOOTS 
i  HOLE  IN  YOUR  DOUBTS 
ABOUT  PIERCING  EARS 


Please  send  me 
the  Inverness  brochure 

Please  ask  a  representative 
to  telephone  me  to  arrange 
a  No  Obligation  demonstration 


Name 
Address . 


if  for  any  reason  you  are  reluctant 
about  piercing  ears,  prepare  to 
have  your  reservations  cancelled. 

Th'2  Inverness 
Ear  Piercing 
System 

*is4he  one    * . 
method  that 
both  customer. 

feel  confident 
The  instrument, 

the  elegant  kit 
itself,  have  ail 
been  design^^^ 
produce  fast  and 
painless  piercing 
with  disposable 
capsules  which 
eliminate  the 
risk  of 
infection. 

The  method  is 

so  simple 
and  so  quick 
that  in  one 


automatic  action  the  ear 
is  pierced  and  the  earring 
inserted. 

And  when  you're  not 
reaping  profits  in  excess 
of  200%  with  the 
Inverness  Ear 
|j||tercing  System, 
the  entire  kit  and 
i&boodie  rucks 
ij  ...away  in  about 

IppSich  space  • 

dictionary. 
That's  it. 

*  If  you  have 
any  questions 
for  which  you 
would  like 
answ^rsdon't 
hesitate  to 
jglypfeup  the 

in  the  coupon. 


C3 


Automatic  Ear  Piercing 


  LOUIS  MARCEL  LTD 

Tel  No.  ;      12 Bexky  Street,  Windsor,  Berks.  Tel.  Windsor  51336 
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COUNTERPOINTS 


New  range  of  baby  foods 
from  Heinz 


Heinz  have  launched  a  new  range  of 
baby  foods — Heinz  'baby  yogurt  desserts 
— which  they  are  confident  "will  be  a 
major  new  ba'by  variety  of  the  80s." 
They  are  priced  in  line  with  other  Heinz 
4|oz  resealable  jars  (£0.18).  There  are 
four  fruit  varieties — orange,  apricot,  ba- 
nana and  pear. 

An  advantage  both  for  the  trade  and 
the  mother  is  that  the  new  yogurts  have 
been  processed  so  that  they  require  no 
refrigeration  before  opening,  and  can 
be  shelved  in  store  next  to  other  Heinz 
baby  foods. 

Heinz  say  that  their  research  showed 


that  nearly  half  of  Britain's  mothers 
were  already  serving  adult  yogurt  to 
their  babies,  while  the  rest  were  reluc- 
tant to  do  so  because  they  felt  that  they 
were  too  sharp  and  acidic  for  very 
young  babies.  The  company  set  out  to 
produce  a  gluten  free  dessert  which  was 
less  sharp  and  acidic,  and  contained  no 
lumps  of  fruit  which  would  cause  prob- 
lems for  young  babies. 

Heinz  say  the  new  yogurts  are  suit- 
able from  the  start  of  mixed  feeding, 
are  nutritious,  less  fattening  than  cer- 
eals and  contain  no  artificial  colour,  fla- 
vour or  preservatives.  The  UK  yogurt 


GOOD 
ENOUGH  TO 
CALL  YOUR  OWN! 

Stock  the  comprehensive  Wigglesworth  range 
of  proven  high  quality  cough  medicines  you 
can  recommend  as  your  own.  With  complete 
confidence. 

Bronchial  Balsam 
Expectorant  Elixir 
Junior  Expectorant 
Childrens  Cough  Balsam 

With  your  name  on  the  label  we  have  to  be 
good.  Ask  your  Wigglesworth  representative 
for  details. 


Westhoughton  Bolton  BL5  3SL.  Telephone:  0942  811567 

A  member  of  the  WILLOWS  FRANCIS  CROUP 


market  has  grown  throughout  the  70s 
in  volume  and  sterling  terms,  and  is 
currently  worth  an  estimated  £65  mil- 
lion. Heinz  are  confident  of  success  with 
their  new  range,  particularly  in  the  light 
of  the  increased  birthrate.  1978  saw  the 
first  significant  increase  in  births  for  13 
years,  they  were  up  by  4.6  per  cent, 
and  this  year  to  date  the  increase  is  9.9 
per  cent.  This  upward  trend  is  expected 
to  continue  at  least  until  1990. 

Heinz  will  be  doubling  their  advert- 
ising spending  to  £}  million  to  support 
the  launch  in  women's,  parents,  and  me- 
dical magazines  from  November.  Two 
of  the  publications,  Woman  and  Wo- 
man's Own,  will  carry  coupons  giving 
a  saving  of  lOp  off  any  four  jars  of 
the  baby  yogurt.  H.  J.  Heinz  &  Co  Ltd, 
Hayes  Park,  Hayes,  Middlesex. 


October  27  1979 


Batiste  relaunch 

Schwarzkopf  have  relaunched  their  Ba- 
tiste range  of  shampoos.  Originally  a 
range  formulated  only  for  greasy  hair 
problems  there  are  now  four  variants 
of  wet  shampoo  and  two  of  dry  sham- 
poo. Batiste  shampoo  with  seven  herbs 
is  said  to  be  for  normal  to  greasy  hair 
and  is  a  direct  replacement  for  the  ori- 
ginal Batiste.  The  variant  with  chestnut 
is  for  normal  to  fine  hair,  with  egg 
lecithin  for  normal  to  dull  hair  and  the 
camomile  ingredient  in  the  last  is  said 
to  be  beneficial  to  normal  or  damaged 
hair. 

The  company  says  that  it  has  recog- 
nised that  many  consumers  have  hair 
which  is  basically  normal  but  has  a  ten- 
dency towards  certain  problems,  which 
might  be  better  on  some  days  than 
others.  As  a  result,  they  say,  they  have 
developed  this  Batiste  range  for  con- 
sumers of  all  ages,  however  slight  or 
severe  their  problem.  The  shampoos 
come  in  flip  top  bottles  (200ml  £0.94). 

The  two  dry  variants  are  available  in 
aerosol  packs  (135g  £0.91),  one  for  nor- 
mal to  greasy  hair  and  the  other  for 
normal  to  dry  hair.  An  advertising  cam- 
paign on  commercial  radio  begins  De- 
cember 20  to  explain  the  Batiste  range. 
Schwarzkopf  Ltd,  Penn  Road,  Califor- 
nian  Trading  Estate,  Aylesbury,  Bucks. 
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I f  thin.  flaking  or  broken  na 
spoiling  your  appearance  Ihe 
new-look  Protei-nail  Conditio 
[his  specially  lormulatcdt 
just  the  answer  for  split  or  da 
And  it's  ideal  for  dry  or  r 
New-look  Protei-nail  "k 
protein  to  help  your  nail- 
and  healthier  than  em  I 
keep  your  skin  soli  and  - 
Kor  best  results  Protci 
nad  should  be  applied 
every  morning  and 
evening  And  whenever 
your  hands  have  had  a 
hard  lime 

When  used  regularly 
dual-action  Protei-nail 
will  pruleet  your  nails  ar 
hands,  and  will  keep  Ihe 
looking  beaulilul 

Now  available  from 
larger  Boot's  branches 
and  g»sKl  chemists 
everywhere 


Imagine  how  many  there 
must  be  out  there  right  now. 

Tens  of  thousands  of 
women  with  problem  nails  and 
problem  hair. 

All  looking  for  people  like 
us  and  you  to  provide  the 
solutions. 

And  just  look  at  the 
solutions  themselves. 

Protei-nail  conditioner  for 
stronger,  healthier  nails  and 
soft  supple  hands. 

Stop-Bite  to  help  break 
that  nasty  nail-biting  habit 

And  Instant  Thicken  Hair 
to  put  the  body  back  into  fine, 
fly-away  hair. 

Now  if  you're  thinking 
those  names  have  a  familiar 
ring,  you're  absolutely  right 

Because  for  many  years 
chemists  everywhere  have  found  them 
to  be  best-sellers. 

Familiar  names-  new  faces. 

What's  not  so  familiar,  however, 
are  the  brand-new-for-1980  packs  we're 
just  about  to  launch. 

Specially  designed  to  work  harder 
on  your  displays.  Specially  designed 
for  self-  selection. 

Which  means  when  you're  not 
selling  Protei-nail,  Stop-Bite  or  Instant 
Thicken  Hair,  they're  actually  selling 
themselves. 

We're  talking  to  thousands 

of  women  on  your  behalf. 

If  our  three  products  were  selling 
well  before,  imagine  how  they'll  do  in 
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If  you'vi'tfol  bitten  nails  yuu'vt 
utfly  nails.  Nails  lhal  everyone  wi 
notice  but  no-unr  will  want  1<>  knt 

W'iih  new-look  Stop-Bite  you 
rould  have  beautifully  long  nails 
uwryonr  will  admire-  In  jusl  thre 
weeks. 

New-look  Stop-Bite  has  been 
specially  formulated  to  help  you 
break  the  nail-bitinn  habit.  And  it 
protein-enriched  to 
help  your  nails  grow 
strong  and  healthy. 

New -look  Stop-Bite, 
Ask  for  it  by  name  at 
larger  Boots'  branches 
and  good  chemists 
everywhere. 

Protei-nail 

STOP 
-BITE 


our  new-look  packs. 

Particularly  with  the 
support  we're  giving  them  in 
the  media  which  matter  most 
Our  brand  new  packs  will 
feature  in  ads  like  these  in  such 
influential  magazines  as 
Woman,  Womans  Own  and 
Family  Circle. 

Altogether  around  7,000,000 
women  will  see  our  advertising 
every  week  of  the  campaign. 
Time  to  take  stock. 

Whatever  you  do,  you'll 
want  to  be  certain  to  have 
enough  stocks  to  meet  the 
demand. 

Talk  to  your  De  Witt 
representative  soon? 

You'll 
find  he  has 
all  the 
answers  - 
and  news  of 
some  very 
interesting 
discounts  too. 

If  you 
can't  wait  - 
call  us  at  the 
address 
below  today. 
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People  with  fine  flyawa 
stanl  Thicken  Hair.insi 
any  setting  lotion,  lor  a 
tural-luuking  style 
Now  available  (or  norrr 
dry  and  frreasy  hair  from 
good  chemists  everywhe 


INSTANT 

thicken 
hair 

Puts  the  body  beck  in  your  hair. 


De  Witt  International  Ltd.,  Seymour  Road, 
London.  E10  7LX.  Tel:  01-539  3334.  Telex:  897816. 


New  Spectrum  range 
from  Replica 


Replica  have  launched  a  new  high  qual- 
ity, low  priced,  perfume  range  called 
Spectrum  to  the  UK.  Already  tested  on 
the  Italian  market,  Spectrum  consists 
of  six  60g  aerosol  eaux  de  toilette  in 
a  selection  ranging  from  light  floral  to 
deep  oriental  (from  £2.10  to  £2.95).  A 
combined  display /dispenser  stand  mea- 
suring 55cm  x  23  cm  is  available  (£52.44) 
complete  with  six  of  each  fragrance, 
approximately  six  samples  of  each,  plus 
six  testers. 

Packaging  has  'been  designed  to  ap- 
peal to  the  consumer  and  to  simplify 
display  for  the  retailer,  says  the  com 


pany.  The  overall  design  concept  is  car- 
ried through  all  fragrances  with  pre- 
sentation boxes  embossed  with  the  Re- 
plica name,  while  individual  fragrances 
are  identified  by  different  colour  bands 
and  typestyles. 

The  Spectrum  range  of  six  fragran- 
ces is  said  to  be  one  of  the  largest 
selections  "ever  offered  in  a  new  range" 
and  therefore  gives  women  a  wide 
choice  to  suit  most,  if  not  all,  styles  and 
moods.  Three  of  the  range  are  further 
developments  from  previous  fragrances 
offered  by  the  company:  Estoril,  Poppy 
and  Dewth— with  Jackie,  Pretendre  and 


ARE  YOU  READY  FOR 
THE  COMPLETE 
TREATMENT  ? 


■% 


660    Chemist  &  Druggist 


EMOFORM 

for  all-round  dental  hygiene 

m   EMOFORM  DENTAL 
m  PASTE 

EMOFORM  MOUTH 
BATH 

and  now  

the  NEW  EMOFORM 
TOOTHBRUSH 

specially  designed  to 
guard  against  injury 
to  sensitive  gums. 

Ask  your  representative 
about  bonus  offers. 

PHARMACEUTICAL 
MANUFACTURING 
COMPANY 

Westhoughton  Bolton  BL5  3SL. 
Telephone:  0942  811567 
A  member  of  the  WILLOWS  FRANCIS  GROUP 


Mirage  making  up    the  range  of  six. 

Replica  has  also  launched  a  new  ver- 
sion of  their  Rameses  toiletries  for 
men,  in  parallel  to  the  new  Spectrum 
range.  With  a  change  of  perfume,  new 
bottle  and  restyled  presentation  box, 
Rameses  is  now  said  to  have  an  up- 
to-date  image  of  masculinity.  Rameses 
90ml  aftershave  now  retails  at  £2.10, 
with  the  90ml  splash-on  cologne  selling 
at  £2.35. 

Replica  is  a  division  of  Natura  Pro- 
ducts Ltd,  who  have  recently  introduced 
several  new  lines  to  the  Pino  Silvestre 
men's  toiletry  range.  Some  will  be 
available  this  Christmas  in  gift-wrapped 
packs.  New  additions  to  the  range  are 
a  pre-electric  shave,  aftershave  balm, 
deodorant  squeeze,  deodorant  _  stick, 
shower  &  shampoo,  and  refreshing  tis- 
sues (pack  of  12  sachets). 

The  traditional  best-sellers  of  after 
shave  (75ml  £2.10)  and  cologne  (98ml 
£3.65)  both  have  gift-wrapped  presen- 
tation boxes  with  ribbon  &  rosette  trim. 
There  is  a  minimum  order  of  12  units 
for  each  of  these  lines. 

Also  available  this  year  are  three 
types  of  travel  kits  with  sets  of  Pino 
Silvestre  products.  A  large  toilet  bag 
contains  large  after  shave,  shaving  foam, 
deodorant  and  travel  soap;  a  smaller  toi- 
let bag  has  cologne,  after  shave  and  tra- 
vel soap;  and  a  small  drawstring  bag 
includes  cologne  and  travel  soap.  All 
bags  are  in  a  brown  and  beige  suede- 
effect  fabric.  Natura  Products  Ltd,  90 
Belsize  Lane,  London  NW3  5BE 

Precious  metals  for 
Rubinstein 

A  new  range  of  make-up  shades  from 
Helena  Rubinstein  takes  as  its  theme- 
precious  metals.  The  lipsticks  (£1.50)  are 
available  in  precious  gold,  bronze  and 
copper,  nail  lacquers  (£2.10)  in  sheer 
gold,  bronze  and  copper,  eye  shadows 
(£2)  in  brilliant  gold,  bronze  and  copper, 
blushers  (£1.90)  in  sparkling  gold, 
bronze  and  copper  and  a  new  pencil 
(£2.10)  in  golden  amethyst  and  coppery 
red.  Helena  Rubinstein  Ltd,  Central 
Avenue,  West  Molesey,  Surrey. 

Handsome  Hansen 

Two  money  off  offers  are  planned  by 
Sally  Hansen.  There  will  be  15p  off 
the  nail  mender  kit  (normal  price  £1.32) 
and  lOp  off  Supershine,  the  top  coat 
sealer  (normal  price  £0.89)  during  No- 
vember and  December.  Sally  Hansen 
Ltd,  Smith  &  Nephew  Cosmetics  Ltd. 
Hook  Rise  South  Surbiton,  Surrey. 
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Christmas  gift  displays 
by  Woods  of  Windsor 


The  range  of  Woods  of  Windsor  pro- 
ducts are  described  as  making  attractive 
Christmas  gift  displays,  appealing  as 
presents  because  of  their  presentation, 
originality  and  reasonable  prices.  Woods 
of  Windsor  traditional  products  include 
pot  pourri  and  other  fragrances  in  china 
apothecary  jars,  pot  pourri  jars,  and  po- 
manders. The  lavender  sachets  are  avail- 
able in  lace  or  in  fabric  and,  increas- 
ingly popular,  are  the  Woods  of  Wind- 
sor traditional  painted  tins. 

Woods  of  Windsor  has  been  estab- 
lished since  1770.  The  present  range  of 
fragrances  was  inspired  by  old  recipes 


and  formulas,  which  have  been  incor- 
porated into  such  ideas  as  the  lavender 
and  pot  pourri  room  refresher  sprays, 
the  perfumed  drawer  liners,  the  herb 
pillows  and  the  lamplight  fragrance 
which  fits  onto  a  table  lamp,  the  heat 
vapourising  the  essence  and  filling  the 
room   with  fragrance. 

The  perfumed  drawer  liners  and  tra- 
ditional painted  tins  have  both  been 
selected  for  the  Design  Centre  design 
index  and  will  be  on  show  in  the  Hay- 
market,  London,  between  December  11 
and  February  2.  Woods  of  Windsor  Ltd, 
Queen  Charlotte  Street,  Windsor,  Berks, 


Part  of  the  Woods  of  Windsor  range 


Kooga  campaign 

A  national  advertising  campaign  for 
Red  Kooga  Ginseng  starts  next  month 
in  eight  national  daily  and  Sunday  news- 
papers. It  is  estimated  that  it  will  put 
Red  Kooga  Ginseng  in  front  of  80  per 
cent  of  all  adults  in  Britain. 

"This  is  by  far  the  biggest  advertis- 
ing campaign  we  have  had  for  Red 
Kooga  Ginseng  and  it  underlines  our 
confidence  in  both  the  immediate  and 


the  future  growth  of  Red  Kooga,"  says 
John  Craddock,  Red  Kooga's  sales  man- 
ager. 

National  daily  newspapers  chosen  for 
the  advertising  campaign  are  Daily  Mir- 
ror, Sun,  Daily  Express,  Daily  Mail  and 
Daily  Star.  The  Sunday  newspapers  are 
News  of  the  World,  Sunday  People, 
Sunday  Express.  Other  advertisements 
will  appear  in  specialist  health  food 
magazines.  English  Grains  Ltd,  Swains 
Park,  Park  Road,  Burton  on  Trent. 

Campaign  for  Buf  Puf 

Riker  Laboratories  are  extending  their 
Press  advertising  for  Buf  Puf,  the  non- 
medicated  cleansing  sponge,  to  radio 
with  a  campaign  comprising  eight  thirty 
second  spots  every  night,  on  Radio 
Luxembourg,  in  the  first  three  weeks  of 
November. 

Buf  Puf  will  also  be  supported  with  a 
Press  advertising  campaign  planned 
between  January  and  October  1980  in 
leading  magazines  and  newspapers. 
Riker  Laboratories  Ltd,  Morley  Street, 
Loughborough,  Leics. 
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Products  for  the  care  and  maintenance  of: 
HARD  CONTACT  LENSES 

Liquifilm  Wetting  Solution,  Clean-N-Soak,  LC-65  Cleaning  solution  (1 5  &  60ml), 
Soakare  Soaking  Solution,  Blink-N-Clean,  Total  All  Purpose  Solution  (60  &  120ml). 

SOFT  CONTACT  LENSES 

Hydrocare  Soaking  and  Cleaning  Solution  (1 20  &  240ml),  Hydrocare  Protein  (Enzyme) 
Remover  Tablets  (12  &  24),  Hydrocare  Economy  Pack  (Tablets  &  Solution),  Hydrocare 
System  Pack,  Hydrocare  Boiling-Rinsing  Solution  (Allergan  Preserved  Saline  Solution). 

EYE  CARE  PRODUCTS 

Liquifilm  Tears,  Prefrin  Liquifilm  Eye  Drops. 

STARTER  PACKS 

Hydrocare  Intro  Pack,  for  soft  contact  lenses,  Clean-N-Soakit  Prep  Pack, 
Clean-N-Stow  Prep  Pack,  System  Pack,  for  hard  contact  lenses. 

Main  distributor  for  pharmaceutical  trade  [Pharmagen]. 
October  27  1979 
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Allergan  Limited 
Bourne  House 
Wharf  Lane 
Bourne  End 
Bucks  SL8  5RU 

Tel:  Bourne  End 
(06285)27778 
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COUNTERPOINTS 


Unichem  offer  four 
November  promotions 


Unichem  are  offering  20  "beat-the-flu" 
and  "beat-the-cold"  products  in  their 
winter  remedies  promotion  from  Nov- 
ember 1-27.  Products  included  are: 
Angiers  junior  aspirin,  Beechams  powd- 
ers and  hot  lemon,  Beechams  powders 
and  tablets,  Blisteze,  Blist'ik,  Breathe 
Easy,  Coldrex  tablets,  Contac  400,  Fame! 
range,  Hacks  original,  Lantigen  'B\ 
Labello  Lipcare,  Liqufruta,  Mac  lozenges, 
Meggezones,  Mentho'latum  balm,  and 
lozenges,  Deep  Heat  rub  and  lotion, 
Owbridges  Cold  Control,  Phensic,  Rin- 
stead,  Seven  Seas  cod  liver  oil  (cherry 
flavour),  Venos,  Venos  honey  and  lemon, 
and  Victory  V  Lozenges. 

Three  more  promotions  are  planned  in 
November.  First  offer  is  the  money 
makers  promotion,  available  November 
1-27.  Products  are:  Alberto  Balsam  con- 
ditioner 100ml,  Bic  razor  5's,  Brut  33 
shampoo  250ml  and  460ml,  hair  control 
300G,  Elnett  hairspray  200G  and  500G, 
Kleenex  for  Men,  Listermint,  Nice  'N 
Easy,  Tampax  10s,  40s,  Unichem  pleated 
wool,  cleansing  puffs,  cleansing  rolls  and 
cotton  buds. 

Customers'  bargains  offer,  November 
12-27,  covers  the  nationally  advertised 
products  below:  Anadin  24s,  50s,  100s, 
Amplex  capsules  28s,  60s,  Cuticura  talc, 
Duracell  batteries,  Denim  men's  range, 
Efferdent  24s,  36s,  48s,  Euthymol 
toothpaste,  Harmony  hairspray  120G  and 
200G,  Harmony  colour,  Imperial  Leather 
soap,  toilet  twin  pack,  bath  twin  pack, 
family,  Imperial  Leather  Classic  men's 
range,  Imperial  Leather  bath  foam  200ml 
and  500ml,  Johnson's  cotton  buds, 
Johnson's  Baby  Dry  liners  50s  and  100s, 
Johnson's  baby  soap  standard  (4p  off) 
bath  (7p  off),  Listerine,  Radox  Shower- 
fresh,  Recital  (selected  varieties),  Re- 
ponse  shampoo  150ml,  Rennie,  Sebbix 
shampoo,  Wella  Creme  rinse  100ml, 
shampoo  100ml,  Bio  Dry  100ml,  and 
Wilkinson  Sword  bonded  blades  5s. 

The  third  offer,  special  promotions,  is 
based  on  products  from  Lilia-White  and 
is  available  November  1-27:  Fastidia 
Mini  Pads  10s,  Dr  White's  10s  1  and  2. 
Unichem  Ltd,  Crown  House,  Morden, 
Surrey. 

Woltz  Italiana  again 

Woltz  Italiana  products  have  been  out 
of  distribution  in  this  country  for  nearly 
six  months  since  their  link  with  Fontarel 
was  dissolved.  From  the  beginning  of 
November,  however,  the  products  will 
once  again  be  generally  available  in  this 
country  through  their  new  distributors, 
Franchise  Fragrances.  This  company  will 
not  however  be  selling  the  old  "red  line" 
but  the  more  sophisticated  "blue  line". 
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This  comprises  three  types  of  nail  polish; 
25  shades  of  creme  polish,  12  of  bril- 
liant, and  a  range  of  shades  containing 
cream  protein  and  a  full  range  of  nail 
care  products — cuticle  remover,  base  and 
top  coats,  lanolin  remover,  gro-coat  and 
Keranail,  a  strengthening  product,  (all 
but  the  last  three  retail  at  £0.95,  re- 
mover at  £0.75,  and  gro-coat  and  Kera- 
nail £1.25). 

Woltz  Italiana  see  the  "blue  line"  as 
their  fashion  line,  they  add  new  shades 
every  six  months  or  so,  linking  them  to 
the  fashion  thinking  of  the  time.  Adver- 
tising plans  for  the  80s  are  currently 
being  considered,  as  is  the  possible  later 
introduction  of  the  rest  of  the  range. 

An  opening  parcel  from  Franchise 
Fragrances  (£144.48)  will  contain  two 
display  stands,  the  three  types  of  polish 
and  the  nail  care  range,  together  with  a 
shade  card.  Franchise  Fragrance  & 
Cosmetic  Distributors  (UK)  Ltd,  22 
Grosvenor  Street,  London  W1X  9FE. 

Christmas  Factors 

Two  new  Christmas  lines  from  Max 
Factor  are  described  as  "sensual  frag- 
rances that  show  no  mercy".  The  Fe- 
male Factor  (£1.95)  is  said  to  be  sul- 
try and  totally  feminine,  a  blend  of 
oriental  spices  with  a  warm  undertone  of 
musk.  The  brother  product,  the  Male 
Factor  (£1.95)  is  a  blend  of  citrus  with 
earthy  notes  of  herbs,  spices  and  woods. 
Both  will  be  available  for  sale  from 
mid-November. 

Max  Factor  have  also  added  two  new 
products  to  the  Maxi  range.  The  first 
is  Maxi  face  finisher  (£1.20)  which  is 
a  lightweight  pressed  powder,  said  to 
"add  a  subtle  gleam  to  the  skin."  It 
is  presented  in  a  blue  oval  compact  with 
its  own  brush  and  should  be  applied 
evenly  all  over  the  face  to  set  founda- 
tion, or  it  can  be  used  on  its  own. 

The  second  is  a  range  of  colour  cos- 
metics for  the  party  season.  Lip  sparkle 
(£0.85)  comes  in  four  shades  and  eye 
sparkle  (£0.95)  in  six  colours  to  com- 
plement Maxi  nail  sparkle  (£0.80)  in 
either  gold  or  silver.  Max  Factor  Ltd, 
16  Old  Bond  Street,  London  W1X  3AH. 


lighter  cosmetic  handcreams  rather  than 
the  barrier  type.  The  product  has  been 
specifically  developed  to  exclude  any 
ingredients,  particularly  lanolin,  which 
are  known  to  be  allergenic.  To  encour- 
age consumer  trial,  the  company  will 
be  distributing  free  sachets  in  one  mil- 
lion packets  of  Marigold  chic  house- 
gloves  in  early  1980. 

Marigold  hand  lotion  is  packed  in 
200ml  polythene  bottles  (£0.75)  carrying 
the  Marigold  symbol,  in  cases  of  12. 
LRC  Products  Ltd,  Sanitas  House, 
Stockwell  Green,   London   SW9  9JJ. 

John  Bull  contact 

Retailers  wishing  to  obtain  supplies  of 
John  Bull  home  brew  kits  should  contact 
Stephen  Briggs  or  Patrick  Coleman  on 
Huntingdon  214000  and  not  as  adver- 
tised recently  in  C&D. 

PRESCRIPTION 
SPECIALITIES 

Two  Roche  products 

Roche  Products  Ltd  are  introducing 
Fansidar,  a  Prescription  Only  antimalar- 
ial. Each  tablet  (150,  £23.18  trade)  con- 
tains sulfadox'ine  500mg  and  pyrimetha- 
mine 25mg.  Also  available  is  the  Panto- 
pon Tubunic ampoule  syringe  containing 
20mg  papavere'tum  (5,  £6  trade).  Further 
details  later.  Roche  Products  Ltd,  Broad- 
water Road,  Welwyn  Garden  City, 
Herts. 

Kolantyl  tablets 

The  name  of  Kolantyl  NV  tablets  is 
being  changed  to  Kolantyl  tablets.  There 
is  no  change  in  the  formulation  or  price 
structure.  Stocks  of  Kolantyl  NV  tablets 
will  not  be  accepted  for  credit.  Merrell 
division,  Richardson  Merrell  Ltd,  20 
Queensmere,  Slough,  Berks. 

Aqueous  cream 

Evans  Medical  have  added  a  500g  pack 
of  aqueous  cream  (£1.20  trade)  to  their 
range.  Evans  Medical  Ltd,  891  Green- 
ford  Road,  Greenford,  Middlesex. 


marigold  hand  cream  Laxatjves 


The  new  Marigold  hand  lotion  from 
LRC  (C&D,  October  13,  p563)  is  de- 
scribed as  a  light,  pleasantly  perfumed 
product  which  helps  maintain  the  na- 
tural moisture  balance  of  the  skin.  The 
company  says  that  recent  trends  in  the 
handcream  market,  estimated  this  year 
to  be  worth  £9  million  (rsp),  have 
shown  a  consumer  preference  towards 


The  bold  headline  on  p625  column  3 
(last  week)  of  the  Laxatives  article  by 
Dr  A.  Li  Wan  Po  should  have  read 
"iatrogenic  constipation"  and  not  as 
stated. 

In  the  table  of  products,  Dulcolax 
should  not  have  been  included  under 
irritants  containing  danthron. 
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BEECHAM  PROPRIETARIES  BRENTFORD  MIDDX 


£6m  cold  remedies  market  gets  massive  boost  as 

DAY  NURSE 
GOES  NATIONAL 


FOLLOWING  record  success  in 
test  market  last  year,  Day-Nurse, 
Britain's  first  ever  daytime  cold 
elixir,  is  today  poised  for  intro- 
duction to  cold  sufferers  throughout 
all  the  U.K.  Ready  now  for  instant 
release  is  the  first  salvo  of  com- 
mercials in  the  powerful  £600,000 
TV  campaign. 

This,  the  most  significant  launch  for 
many  a  year,  follows  prolonged  re- 
search and  development  which  began 
five  years  ago  with  the  introduction  of 
Night-Nurse. 

72%  GROWTH 

In  those  five  years,  independent 
chemists'  sales  of  cold  remedies  have 
shot  up  by  a  massive  72%  to  reach  a 
grand  total  of  £6,000,000.  Now,  the 
introduction  of  Day-Nurse  promises 
to  send  this  growth  to  new  heights. 

11%  SHARE 

This,  like  so  much  else  in  the  Day-Nurse 
success  story,  was  clearly  demonstrated  in  test 
market  last  year.  There,  as  a  separate  report 
on  this  page  shows,  Day-Nurse  actually  gained 
11%  of  the  market  -  far  more  than  the  night 
elixirs  five  years  ago. 

What's  more,  this  was  real  extra  growth  - 
far  from  just  taking  sales  from  other  remedies, 
the  brand  actually  boosted  market  growth  in 
total. 

ACHIEVEMENT 

A  remarkable  achievement  and  one  which 
can  only  be  attributed  to  the  interest  this 
newcomer  aroused,  to  its  ability  to  match  the 
therapeutic  standards  set  by  Night-Nurse  and 
to  forceful  promotion  as  Britain's  very  first 
daytime  cold  elixir,  bringing  all-round  relief 
without  drowsiness  -  relief  that  really  does 
help  cold  sufferers  through  the  day . 


nurse 

RELIEF 

cold  and  flu 
symptoms  to 
help  you  keep 
Qoingthroup'i 


SUCCESS STORYl 


REAL  MARKET 
GROWTH! 

See  here  how,  in  Britain's  most  com- 
petitive area.  Day-Nurse  won  an  11%  market 
share  -  and  boosted  cold  remedy  sales  well 
above  the  national  average.  That  big  share  of  a 
bigger  market  promises  all  round  growth. 

1978/79  VOLUME  GROWTH  ON 
1977/78  DURING  JAN-JUNE  TEST 


REST  OF 
COUNTRY. 
ESTABLISHED 
BRANDS. 

TEST  MARKET. 
ESTABLISHED 
BRANDS. 

TEST  MARKET 
WITH  NEW  BRANDS. 
•DAY-NURSE  SHARE. 

DAY-NURSE 
SHARE  OF 
NEW  BRANDS 
EXTRA  TURNOVER. 


+14.1% 


+14.3% 


+27.9% 


89.4% 


SUCCESS  STOKY-2 


TOP  TV  STAR! 

Ensuring  national  success  is  countrywide 
transmission  of  the  very  commercial  which 
became  a  Trident  TV  star  last  year.  Tried 
tested  and  proved,  it  will  bring  customer  after 
customer  seeking  the  ail-round  daytime  relief 
that  Day-Nurse  brings. 


STOP  PR  FCC  Heavy  press  camPa'gns  with  full  radio  support  will 
*  HbMil  take  over  in  event  that  TV  strike  continues. 


October  27  1979 


Chemist  &  Druggist  663 


TRADITIONALLY  ALMOST  40%  OF  ALL  ALKA-SELTZER'  IS  SOLD  FROM  OCTOBEF 
DRAMATICALLY  UP  ON  1978.  ALSO,  A  HEAVY  BURST  OF  NATIONALTV  ADVERTISING  G 
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WBER.  BUT  THAT'S  NOT  ALLTHE  GLAD  TIDINGS.  SALES  THIS  YEAR  ARE  ALREADY 

IR  FROM  NOVEMBER  26TH.  SO  STOCK  UP  NOW  AND  WATCH  YOUR  SALES  HIT  THE  ROOF 


"TRADE  MARK 
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BUSINESS  MATTERS 

Making  changes  in 
working  conditions 


by  Paul  Hilden* 

On  occasions  it  may,  in  the  opinion  of 
an  employer,  be  necessary  to  change  an 
employee's  working  conditions.  For 
example,  he  may  wish  an  employee  to 
work  extra  hours  per  day  or  on  a 
different  shift  system  or  may  require  the 
employee  to  take  his  holidays  within  a 
set  period  or  to  change  lunch-hour 
arrangements.  How  does  the  employer 
stand  if  the  employee  refuses?  Supposing, 
as  a  result  he  dismisses  the  employee  or 
the  employee  says  that  he  will  not  accept 
the  new  conditions  and  resigns?  Will  the 
employee  be  able  to  claim  heavy  com- 
pensation in  these  cases  for  unfair  dis- 
missal? 

The  answer  is  not  easy  and  each  case 
will  depend  on  particular  facts.  However, 
as  a  result  of  legal  decisions  already 
made,  it  is  possible  to  lay  down  some 
general  guidelines. 

□  The  first  question  to  ask  is,  are 
the  changes  allowed  by  the  employee's 
existing  terms  of  employment?  If  for 
example  his  hours  are  stated  to  be  9 
until  5  or  "such  hours  as  the  employer 
may  from  time  to  time  deem  to  be 
appropriate"  then  a  change  can  take 
place  unilaterally  by  the  employer.  If, 
however,  there  is  no  such  saving  clause 
then  the  following  considerations  apply. 

□  Has  an  explanation  been  given  to 
the  employee  of  the  reasons  for  the 
change  and  is  the  change  reasonable  in 
all  the  circumstances?  For  example  if  the 
change  is  necessary  for  the  efficient 
running  of  the  business  a  Tribunal  would 
hold  that  it  is  not  unfair  to  dismiss  an 
employee  who  will  not  agree  to  the 
change.  On  the  other  hand,  if  the  change 
is  merely  at  the  whim  of  the  employer 
and  he  then  dismisses  an  employee  who 
refuses  to  conform,  this  would  be  unfair 
dismissal.  These  are  extremes  and  it  is 
admitted  that  there  are  cases  that  lie 
between  these  extremes  that  give  the 
greatest  difficulty. 

□  Has  the  employer  given  good  warn- 
ing of  the  changes  so  that  they  can  be 
properly  discussed  and  considered? 
Unless  the  contract  provides  for  it,  it  is 
unreasonable  to  come  to  an  employee  on 
a  Friday  and  say,  "From  tomorrow,  I 
expect  you  to  attend  every  Saturday 
morning". 

□  Has  sufficient  allowance  been  made, 
if  it  is  at  all  possible,  for  the  individual 
personal  circumstances  of  an  employee? 
A  tribunal  might  well  ask  whether  it  was 
possible  or  not  to  exempt  a  particular 
employee  from  the  changes  for  good 
personal  reasons. 

The  above  represent  the  tests  that  a 

*Pen  name  of  a  barrister 
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tribunal  will  apply  should  a  case  of 
dismissal  come  before  it  from  an 
employee  who  has  been  dismissed  for 
refusing  to  carry  on  under  the  changed 
conditions.  Employers  should  tread  very 
carefully  before  imposing  more  than  the 
most  minimal  changes  in  their  employees' 
terms  and  conditions  of  employment. 

Dishonest  employees 

Sometimes  employers  are  placed  in  a 
dilemma  when  faced  with  a  situation 
where  they  might  suspect  an  employee  of 
dishonesty  without  being  actually  able  to 
prove  it.  If  they  dismiss  the  employee, 
can  they  lose  a  case  that  might  be 
brought  against  them  for  unfair  dis- 
missal? Some  guidance  has  now  been 
given  by  the  Employment  Appeal  Tri- 
bunal (which  has  the  status  of  the  High 
Court). 

First,  said  the  Tribunal,  you  must  have 
carried  out  a  reasonable  investigation  into 
what  has  gone  on.  Second,  at  the  time  of 
dismissal  you  must  genuinely  have 
believed  in  the  guilt  of  a  particular 
employee  or  group  of  employees  and, 
third,  that  as  a  result  of  the  investigation 
you  had  reasonable  grounds  for  believing 
that  the  employee  was  responsible  for 
the  dishonest  conduct. 

If  you  are  able  to  show  that  all  these 
three  elements  were  present  when  you 
dismissed  then,  even  if  you  did  not  have 
enough  evidence  for  a  prosecution  to  take 
place,  you  should  be  able  to  show  that 
the  dismissal  was  fair  and  thus  avoid 
having  to  pay  considerable  sums  by  way 
of  compensation. 

Payment  of  wages 

With  the  growth  of  crime  and  the  desir- 
ability of  avoiding  having  to  transport  a 
great  deal  of  cash,  one  safeguard  is  to 
pay  wages  by  cheque  or  straight  transfer 
into  a  bank  account.  There  are,  however, 
legal  restrictions  on  this  in  respect  of 
certain  staff  and  it  is  worthwhile  knowing 
the  position  to  avoid  the  possibilities  of 
the  law  imposing  financial  penalties. 

With  non-manual  workers,  the  method 
of  payment  can  be  in  any  form  agreed 
between  the  employer  and  the  employee. 
Thus  if  the  employer  wishes  to  pay  the 
employee's  salary  into  the  bank  every 
month  or  pay  wages  weekly  by  means 
of  the  giro  system  he  can  lay  this  down 
as  a  condition  of  employment  when  the 
employee  joins  the  firm  or  company. 

With  the  manual  worker,  however,  it 
is  forbidden  by  law  to  pay  wages  other 
than  on  a  cash  basis  unless  the  employee 
agrees  to  this  being  done,  and  his  or  her 


consent  is  given  in  writing.  If  the 
employee  refuses  or  the  employer  tries 
to  make  it  a  condition  of  employment 
that  wages  are  paid  other  than  in  cash, 
then  an  offence  against  the  law  may  well 
have  been  committed. 

Of  course,  as  happens  so  often,  the  law 
begs  the  question  by  not  classifying 
"manual  workers"  and  it  is  only  possible 
to  obtain  guidance  from  court  decisions 
on  this  matter.  Office  workers,  drivers 
(provided  they  do  not  do  their  own 
repairs,)  shop  assistants  are  not  manual 
workers  and  the  restrictions  do  not  apply 
to  them.  However,  skilled  craftsmen, 
semi-skilled  and  unskilled  workers  on 
production  processes  where  physical  work 
is  expected  of  them  as  the  norm,  are 
manual  workers  for  this  purpose. 

There  is  one  final  point  worth  noting. 
Whilst  you  can  pay  a  portion  of  a  non- 
manual  worker's  wages  or  salary  in 
"kind"  (ie  by  the  provision  of  goods  or 
services  or  shares  in  the  company)  you 
cannot  do  this  for  a  manual  worker — 
even  if  he  or  she  consents. 

Fire  points  to  note 

□  If  you  are  moving  into  new  premises 
or  if  you  have  carried  out  major 
restructuring  work  inside  your  own 
premises  you  will  need  a  new  fire  certifi- 
cate under  certain  conditions.  These 
conditions  mainly  relate  to  the.  numbers 
of  people  you  employ.  The  certificate  is 
required  where  more  than  20  people  are 
employed  at  any  one  time  in  a  building 
or  where  more  than  10  people  work  at 
any  one  time  above  ground  level.  Even 
under  this  number  a  certificate  is  required 
if  you  store  or  use  highly-flammable 
materials  on  the  premises.  Provided  you 
have  actually  made  application  for  a 
certificate  there  is  no  bar  on  your  using 
the  premises  in  the  meantime. 

□  With  staff  under  the  limits  men- 
tioned above,  although  you  may  not 
require  a  certificate,  you  must  in  every 
factory,  workshop,  office  or  shop  provide 
adequate  means  of  escape.  Special  means 
of  leaving  the  premises  (other  than  the 
normally  used  doors)  must  be  specially 
marked  as  fire  exits  and  the  means  of 
reaching  the  exits  must  be  left  clear.  If 
you  do  have  a  room  with  more  than  10 
people  working  in  it,  the  doors  of  exits 
must  open  outwards  although  where  there 
are  sliding  doors,  you  are  exempt  from 
this  rule. 

Compulsory  purchase 

Until  now,  if  business  premises  were 
compulsorily  purchased  by  a  local  govern- 
ment or  public  authority,  the  business 
concerned  was  able  to  treat  any  payments 
made  for  profit  or  loss  or  trading  stock 
loss  as  part  of  the  money  paid  for  the 
premises  and  therefore  if  any  tax  was 
payable,  it  was  included  in  the  capital 
gains  category.  This  has  now  been 
changed  and  such  monies  will  be  treated 
as  trading  income  under  Schedule  D. 
This  ruling  will  also  apply  to  any  removal 
expenses  payable  by  the  authority  con- 
cerned following  a  compulsory  purchase. 
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AFTERTHOSE  FIGURES, 
OUR  COMPETITORS  WILL  PROBABLY  NEED 
ONE  TO  SETTLE  THEIR  STOMACHS  I 


ppf  RennieThe  Brand  LeadecAvailable  in 12,25, 50 and  100  tablet  packs. 

Rennie  isa  registered  trade  mark 
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Howtomafc 


It  appeals  to  us  all  doesn't  it? 

But  unlike  most  promises  of  this 
type,  ours  is  easily  kept.We're  talking 
about  a  complete  management 
system  exclusive  to  UniChem. 

It's  called  Prosper. 

It  helps  you  become  more 
efficient.  More  profitable  .With  it, 
you'll  find  yourself  doing  less  work 
and  saving  more  time  and  money. 

How  accurate  are 
your  prices? 

Prosper  provides 
accurate  ready-priced 
stickers  with  all  OTC 
and  medical  items.  \ 

Each  sticker  also^ 


shows  the  month 
of  purchase  and 
the  legal  status 
of  the  product, 
all  in  coded 
form.  £j| 

Spot  the  missing 
product. 

Prosper  also  provides  you  with 
high  quality  shelf  edge  labels. 

They  not  only  give  you  the  product 
description  but  also  tell  you 
when  to  re-order  and  in  what  quantities. 

So  you  can  do  away  with  stock 
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If  you 
should  run  out  of  a 
particular  product  however,  you  stillj  j 
have  a  space  reserved  on  your  shelve!! 
for  it.  A  space  you  can  identify 
immediately. 

Make  products  eariij 
their  space. 

To  help  you  identify  your  profitji 
earners  and  eliminate  shelf  warmers,!! 
Prosper  provides  you  with  regular 
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more  money 
less  work. 


Dmputerised  management  reports. 

These  also  enable  you  to  follow 
our  buying  history  while 
recasting  the  future  for  each  of  the 
roducts  purchased. 

And  there's  no  need  to  worry 
bout  information  leaks.  Everything 
stricdy  confidential  and  is 
elivered  to  you  in  a  sealed  package. 

Silence!  Pharmacist 
tWork. 

How  often  does  the  telephone 
ring  when  you 
least  want  it  to, 
ust  for  an  order? 
And  how  much 
time  every  day  do 
you  spend  on  the 
telephone  ordering. 
Prosper  effort- 
ssly  overcomes  these  irritations, 
ou  simply  tap  out  your  stock  number 
ith  the  quantity  and  when  you  are 
ady,  link  Prosper  to  your  'phone. 

Your  whole  order  is  placed  in 
conds.  Anytime,  day  or  night, 
days  a  week. 

Immediately  the  information  is 
d  into  our  computers  and  your 
'der  begins  to  be  processed. 
With  meticulous  accuracy. 
It's  as  simple  as  that.  No  more 
riting  out  orders.  No  more  long 
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telephone  conversations. 

Prosper  is  easy  to  operate  and 
inexpensive  to  use.  We  even  pay  you 
extra  profit  share  for  orders  that  go 
through  the  system. 

Once  you've  got  it,  you'll 
wonder  how  you  ever  did  without  it. 


One  of 
the  many 
pharmacy 
computer 
systems 
available  only 
from  UniChem. 


r 


To fend  out  more  about  the  advantages  of  Prosper  write  to 
Ray  Leslie,  Sales  Manager,  UniChem  Ltd.,  Crown  House, 
Morden,  Surrey  SM4SEF. 


Name:_ 
Address: 


Date: 


THE  POINTER  TO  VALUE 
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WE'LL  GRAB  THEIR  ATTENTION 
YOU  TAKE  THEIR  MONEY. 


Itjg  going  to  be  that  easy 

Because  we've  made  a  glove 
they  really  want.  And  a  commer- 
cial they  can't  fail  to  notice. 

First  the  glove. 

It's  called  new  Marigold 
Lightweight  It's  lighter  so  it's  far 
more  sensitive.The  fingertips  and 
wrists  have  been  reinforced  to 
give  extra  strength.  And  the  cuffs 
are  now  much  longer. 

Now  the  commercial. 

It's  a  simple  demonstration 
that provesjusthow sensitive  new 


Marigold  Lightweight  gloves  are. 

We're  using  a  circus  juggling 
act  known  as  the  KiminsMs. 

For  30  seconds  theyjuggle 
everything  that  comes  out  of 
the  kitchen  sink. 

So  what  more  can  we  say? 

Except,  it's  always  worth 
remembering  that  a  first 
class  product  backed  up 
with  strong  advertising 
usually  adds  up  to  a  lot 
more  money  in  the  bank 
-for  everyone. 


Marigold 


YOU  ARE  SITTING 
ON  A  GOLDMINE 

LET  US  SHOW  YOU  HOW  YOU  CAN  DOUBLE 
YOUR  PROFITS  AND  CONVERT  YOUR 
BUSINESS  INTO  A  GOLDMINE 


You  know  that  the  only  way  you 
can  make  a  million  these  days  is 
to  have  a  business  of  your  own. 
You  are  half  way  there  —  you  are  in 
business  and  should  be  enjoying  a 
comfortable  life.  Like  everyone  else 
you  would  like 

•  a  really  successful  business 

•  security  for  you  and  your  family 

•  more  time  to  enjoy  life 

•  fewer  problems 
O  a  bigger  house 

•  a  new  car 

•  that  long  overdue  holiday  in  the 
sun. 

Whatever  you  want  in  life  can  be 
yours  if  you  work  at  converting  your 
business  into  that  goldmine. 

You  can  make  a  start  by  following 
the  advice  of  already  successful 
businessmen.  In  a  recent  survey  of  suc- 
cessful business  people,  most  agreed 
that  the  keys  to  success  were: — 

•  A  thirst  for  knowledge  about 
their  business  and  business 
techniques  in  general. 

•  The  ability  to  accept  new  ideas. 

•  Energy  and  enthusiasm. 

You  can  now  discover  your  goldmine 
with  the  help  of  a  new  profit  making 
course  that  is  published  especially  for 
you.  THE  PROFIT  MAKER  is  a 
carefully  designed,  practical  home 
study  course  that  will  enable  you, 
month  by  month,  to  organise  your 
business,  increase  your  profits  and 
allow  you  more  time  to  enjoy  life. 

Each  month  you  will  receive  a  port- 
folio of  ideas,  advice  and  relevant  news 
presented  in  a  concise  clear  style  that  is 
easy  to  follow. 

THE  PROFIT  MAKER  is  a  step  by 
step  guide  that  aims  to  help  you:— 

•  bring  in  more  customers 

•  sell  more  to  existing  customers 

•  make  your  advertising  pay 

•  reduce  costs 

•  ease  financial  worries 

•  reduce  staff  problems 

•  organise  your  time  effectively. 
THE  PROFIT  MAKER  is  written  by 

people  who  are,  in  the  main,  already 
successful  businessmen  rather  than 
head-in-the-clouds  academics.  They 
put  forward  simple  but  effective  ideas 
aimed  at  saving  your  time  and  increas- 
ing your  profits. 

THE  PROFIT  MAKER  provides  the 
regular  motivation  every  proprietor 
needs  to  help  him  concentrate  on  in- 
creasing his  profits,  instead  of  being 


bogged  down  with  day  to  day  detail. 

Just  look  at  some  of  the  topics  that 
would  help  you: — 

*  How  you  can  get  hundreds  of  £'s 
of  free  advertising 

*  You  can  make  money  from  VAT 

*  Getting  the  best  from  your 
professional  advisers  (bank 
manager,  accountant,  solicitor) 

*  Reduce  your  taxation 

*  Simple  sales  psychology  to  boost 
your  turnover 

*  Save  time  on  tedious  paperwork 

*  Getting  the  staff  on  your  side 
The  Profit  Centre  in  PM  every 

month  is  a  unique  feature  that 
highlights  simple  ideas  that  others  have 
used  to  increase  their  profits.  It  should 
inspire  you  to  turn  some  dormant  ideas 
of  your  own  into  hard  cash.  If  you  do 
you  could  win  yourself  £250  as  Profit 
Maker  of  the  Year,  or  one  of  the  mon- 
thly bottles  of  Champagne. 

Almost  every  topic  in  THE  PROFIT 
MAKER  has  been  success-tested  before 
being  published.  This  means  that  only 
the  actual  systems  and  programmes 
that  successful  businessmen  have 
developed  for  their  own  use  are  ever 
published  for  you. 

Every  month  you  can  share  in  this 
pool  of  vital,  and  often  unique,  infor- 
mation. A  subscription  to  THE  PRO- 
FIT MAKER  is  not  expensive  in  rela- 
tion to  the  cost  of  gaining  all  this 
valuable  knowledge  and  all  that  is 
needed  for  you  to  become  more  suc- 
cessful is  a  few  hours  of  your  time 
each  month  and  your  own  determina- 
tion to  succeed. 

THE  PROFIT  MAKER  contains  no 
advertising.  We  are  unbiased  in  our 


outlook  and  have  no  one's  axe  to  gnnu 
but  yours. 

THE  PROFIT  MAKER  is  concise. 
We  carefully  condense  all  the  impor- 
tant information  you  should  know  — 
we  appreciate  you  have  little  time  for 
reading. 

THE  PROFIT  MAKER  is 
stimulating.  Reading  of  the  success  of 
others  will  stimulate  you  and  en- 
courage you  to  have  ideas  of  your 
own. 

THE  PROFIT  MAKER  is  money- 
saving.  The  Privilege  Discount  Club, 
which  is  open  only  to  PROFIT 
MAKER  subscribers,  will  enable  you 
to  enjoy  the  benefit  of  maximum  dis- 
counts on  items  of  use  to  you  in  your 
business  and  home.  You  will  be  able 
to  save  money  on  such  items  as 
photocopiers,  cash  registers,  pension 
plans,  advertising,  wine,  holidays,  ven- 
ding machines  

THE  PROFIT  MAKER  is  published 
for  independent  businesses  like  yours, 
by  a  company  in  the  Stonehart 
Organisation  who  are  leading 
specialists  in  business  and  investment 
advice.  Other  publications  include  the 
Private  Investor's  Letter,  Better  Buys 
for  Business,  The  Company  Director's 
Letter,  Business  Insider  and  The  Tax  & 
Insurance  Letter. 

YOUR  INTRODUCTORY  DISCOUNT 

For  only  £19.75  you  buy  the  complete 
PROFIT  MAKER  Package.  By  paying 
this  through  your  business  account  you 
effectively  halve  the  cost,  your 
subscription  is  tax  deductible.  Your  in- 
vestment will  be  handsomely  repaid  by 
using  just  one  good  idea  from  any  of 
the  twelve  monthly  issues. 
YOUR  MONEY  BACK  GUARANTEE 
We  are  so  confident  that  THE  PRO- 
FIT MAKER  will  help  you  convert 
your  business  into  a  goldmine  that  we 
will  refund  your  money  in  full  if,  after 
receiving  six  issues,  you  feel  that  THE 
PROFIT  MAKER  has  not  lived  up  to 
your  expectations. 
ORDER  TODAY  AND  CLAIM 
YOUR  FREE  BOOK 
Discover  your  goldmine  by  completing 
and  returning  the  enclosed  order 
form.  If  you  order  within  14  days 
you  will  also  qualify  for  a  free 
book  that  will  put  you  in  the  right 
frame  of  mind  —  William  Davis' 
book  "It's  No  Sin  To  Be  Rich". 


YES 


want  to  save  money,  cut  costs  and  increase  my  profits.  Send  me  FREE 
of  charge  "It's  No  Sin  To  Be  Rich"  and  enter  my  first  years  membership  subscription 
to  THE  PROFIT  MAKER  at  the  SPECIAL  INTRODUCTORY  PRICE  OF  £19  75 
If  I  see  no  improvements  in  my  profits  after  taking  the  first  six  issues  I  will  be  entitlpr) 
to  a  FULL  CASH  REFUND.  ea 


□ 


Cheque  for  £19.75  enclosed. 


□ 


Please  invoice  me/my  company. 


NAME 


ADDRESS 


  Signed  

  Date  

  Phone  No  

TO:  THE  PROFIT  MAKER  STONEHART  &  CHANTRY  LTD., 
FREEPOST,  13  LONDON  ROAD,  BROMLEY,  KENT. 

C.  &  D.3. 


OR  'PHONE  YOUR  ORDER  THROUGH  ON  01-464  8686  (24  HOUR  ANSWERING  SERVICE) 
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Simple  colour 
processing 
at  home 

by  Stanley  W.  Bowler 

The  pharmacist  is  in  a  highly  privileged 
position  with  his  customers— they  trust 
him  where  medicaments  are  concerned. 
There  seems  to  be  no  good  reason  why, 
with  a  little  specialised  interest,  that  that 
trust  should  not  be  extended  to  photo- 
graphy. There  is  no  need  for  an  incur- 
sion into  the  expensive  camera  field. 

But  there  still  remains  an  area  into 
which  he  might  well  go  and  in  which 
his  advice  could  be  well  worth  while, 
such  as  simpler  cameras,  accessories  and 
chemicals.  As  far  as  the  general  public 
is  concerned,  a  chemist  is  almost  auto- 
matically associated  with  "chemicals". 
Personal  help  and  interest  (which  is  far 
too  often  quite  unforthcoming  in  chain- 
store  outlets)  can  encourage  the  family 
snapshotter  to  take  a  greater  interest  in 
picture-making  .  .  .  when  that  picture- 
making  can  be  extended,  in  the  simplest 
possible  way  to  picture-production:  by 
home  processing:  then  still  greater  op- 
portunities are  presented. 

The  introduction,  for  example,  of  the 
new  3M  all-liquid  colour-processing  sys- 
tem means  that  the  prospective  user  has 
personal  control  over  his  or  her  results. 
That  these  results  can  be  viewed  in  a 
few  hours  adds  a  further  attraction. 

However,  there  is  an  earlier  stage  at 
which  help  can  be  given  and  that  is  when 
a  first  or  a  new  camera  purchase  is  being 
considered.  The  buyer's  attention  should 
always  be  drawn  to  the  instruction  book. 
Then,  a  few  words  of  encouragement 
and  a  demonstration  of  the  camera  can 
lead  to  better  results  first  time  out. 

The  initial  stage  is  the  most  important, 
for  acceptable  results  first  time  will  be 
very  encouraging.  These  can  lead  to 
more  film  sales,  more  processing  orders 
and  more  interest  in  picture-making. 

Pictured  below  is  "Grandpa"  (the 
author)  giving  some  guidance  to  Cath- 
erine about  using  her  simple  35mm 
camera  out-of-doors.  Later  she  will  pro- 
cess her  own  colour  film. 
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The  need  to  follow  manufacturers'  in- 
structions cannot  be  too  strongly 
stressed.  The  company  which  made  the 
equipment  or  the  processing  system 
should  surely  know  how  best  it  should 
be  used. 

In  this  instance,  the  different  stages 
of  the  process  are  clearly  detailed  and 
do  not  require  any  highly-specialised 
knowledge  or  expensive  apparatus.  The 
job  can  be  done  in  the  kitchen,  although 
some  care  is  necessary  to  avoid  spilled 
chemicals  leaving  stains.  Newspaper 
spread  on  the  working  surface  of  the 
table  and  the  draining-board  will  pro- 
tect them,  and,  when  the  work  is  finished 
it  can  be  rolled  up  and  put  into  the  dust- 
bin. This  is  just  common-sense  and  not 
highly  technical.  An  old  towel,  or  some 
tissues,  can  also  be  used  for  mopping- 
up.  Cleanliness  is  essential. 


Simplification 

The  all-liquid  system  avoids  problems  of 
solution  preparation— the  quantities  are 
easily  measured  and  there  are  no 
powders  to  be  dissolved.  Each  of  the 
components  of  the  series  is  clearly 
labelled  and  the  instructions  state  clearly 
what  has  to  be  done  with  them.  Clarity 
is  an  essential  part  of  the  whole  system. 
Following  the  book-of-words  virtually 
guarantees  final  success;  if  it  did  not, 
then  the  maker's  claims  would  not  be 
justified.  As  an  aside,  Catherine's  mother 
also  used  to  process  her  own  colour  film 
in  the  same  way  with  excellent  results, 
when  she  was  the  same  agel 

The  basic  requirements  are  a  spiral- 
interior  35mm  processing  tank,  a  clock, 
a  thermometer,  a  measuring  graduate 
and  five  brown-glass  300cc  bottles  to 
hold  the  five  different  chemical  solu- 
tions. None  of  these  is  very  expensive 
and  outlay  on  them  is  soon  recouped  by 
savings  on  film-processing  charges — all 
of  them  could  he  carried  as  regular 
stock  by  the  chemist-dealer  with  a  photo- 
graphic bias.  Even  the  darkroom  clock 
is  not  absolutely  essential,  but  some 
means  of  time  control  certainly  is! 
"Time-and-temperature"  is  fundamental, 


Preparations 

When  the  "kit"  has  been  unpacked,  each 
of  the  constituents  should  be  identified 
and  reference  made  to  the  simple  in- 
struction-sheet. It  is  best  if  they  are  laid 
out  in  order  and  dealt  with  in  sequence, 
so  that  each  step  is  a  methodical  one. 
Even  if  simplicity  is  the  key-note,  there 
must  be  no  lack  of  attention  to  detail. 

Catherine's  comment  was  "It's  just  like 
a  cookery  lesson"  and  that  seemed  to 
sum  it  up  very  well  indeed,  for  the  prin- 
ciples involved  are  very  similar.  Too 
long  in  an  overheated  oven  will  ruin  any 
dish.  The  observation  was  a  "technical" 
one  that  reflects  the  correct  approach 
to  the  operation. 

At  this  point  it  will  surely  be  realised 
that  it  is  not  the  age  of  the  user  which 
matters  but  the  interest  which  can  he 
aroused  in  a  process  under  the  control 
of  the  person  concerned.  Nevertheless, 
it  should  also  be  obvious  that  encourage- 
ment is  a  vital  part  of  the  whole  thing. 
This  encouragement  can  be  engendered 
by  the  chemist  with  an  eye  to  further 
business.  It  can  rarely  be  stimulated 
merely  by  handing  over  the  goods  and 
accepting  payment  without  comment. 

When  all  of  the  solutions  had  been 
mixed  in  the  correct  proportions,  it  was 
necessary  to  bring  them  all  to  the  same 
temperature.  This  again  was  simple,  and 
once  again  there  is  a  cookery  term  to 
suit:  the  300cc  bottles  were  put  into  a 
plastic  bowl  in  water  at  the  right  tem- 
perature. This,  in  effect,  was  a  "bain- 
marie"  or  water-hath.  The  bowl  stood  in 
the  kitchen-sink  so  that  any  splashing 
did  not  go  on  to  the  floor.  The  warmed 
water  was  stirred  round  to  ensure  an 
even  temperature  all  about  the  bottles 
of  solutions. 
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A  further  check 

While  the  temperature  of  the  bottles  in 
the  water-bath  was  settling  down,  the 
exposed  colour-film  was  taken  out  of  the 
camera  and  loaded  into  the  processing- 
tank  in  complete  darkness. 

This  is  the  only  time  when  a  "dark- 
room" is  need;  but  it  need  not  be  the 
usual  photographer's  dark-room  ...  it 
can  be  a  blacked-out  room  in  the  house 
at  night,  under  the  stairs  (but  watch  out 
for  dust)  even  under  the  bed-clothes. 

Once  the  film  is  in  the  spiral  of  the 
tank  and  the  lid  on  tight,  all  of  the  rest 
of  the  processing  can  be  done  in  full 
daylight.  This  is  one  of  the  many  advan- 
tages of  the  system. 

Now  comes  the  first  step:  number  one 
of  ten,  called  the  "pre-hardener".  Here 
again,  the  essential  check  is  one  that  will 
be  repeated  at  each  stage.  It  is  the  mea- 
surement of  the  temperature  of  the 
individual  solutions  when  the  bottles  are 
taken  out  of  the  water-bath.  Catherine 
is  making  sure  that  it  is  the  required 
20°C.  If  it  was  not,  then  she  would  have 
put  it  back,  added  a  little  warmer  water 
to  the  water-bath  and  stirred  it  round 
until  the  desired  temperature  was 
reached. 

When  she  was  satisfied  that  she  was 
working  to  the  instructions,  she  poured 
the  first  solution  into  the  tank  as  quickly 
and  smoothly  as  she  could,  making  a 
note  of  the  time.  Just  before  the  time 
was  up  she  emptied  away  the  solution 
and  gave  the  film  its  first  wash,  following 
with  the  first  developer  for  the  appro- 
priate time  and  another  intermediate 
wash.  Each  of  these  stages  is  detailed 
in  the  timed  instructions.  When  comple- 
ted, the  lid  may  be  taken  off  the  tank. 


The  second  exposure 

After  the  second  intermediate  wash  the 
film  needs  to  be  exposed  to  a  very  strong 
light,  taking  care  to  ensure  that  it  is 
equally  exposed  all  over.  A  no  2  Photo- 
flood  is  recommended  for  this  purpose, 
with  a  time  of  3  minutes  on  each  end  of 
the  transparent  spiral. 

Catherine  wore  a  pair  of  sunglasses  to 
protect  her  eyes  from  the  intense  light 
and  to  help  her  make  sure  that  the  spiral 
was  turned  around  evenly  during  the 
time  required.  The  spiral  must  not  be 
brought  too  close  to  the  lamp,  other- 
wise the  film  might  become  over-heated. 
Another  way  of  keeping  the  spiral  of 
film  cool  is  to  put  it  in  a  basin  of  water 
and  expose  that  to  the  light. 

Fortunately,  it  does  not  matter 
whether  the  time  is  exactly  right — a 
little  more  than  the  specified  3  minutes 
on  each  end  will  not  hurt  at  all. 

When  the  second  or  "reversal"  ex- 
posure has  been  completed,  the  spiral  of 
film  is  put  back  into  the  tank  ready  for 
the  next  series  of  operations,  numbers  6 
to  10,  each  of  them  being  as  accurately 
controlled  as  the  first  series.  Again, 
temperature  and  timing  is  important  if 
the  best  results  are  to  be  obtained. 


The  second  series  of  processing  opera- 
tions consists  of  colour  development 
(no:  6),  an  intermediate  washing  (no:  7), 
bleaching  (no:  8),  the  last  wash  (no:  9) 
and  the  final  stabilising  (no:  10).  This 
takes  about  half-an-hour  in  easy  stages. 
By  now  a  little  patience  is  needed  but  it 
will  be  worthwhile  in  the  end. 

A  point  which  has  not  so  far  been 
mentioned,  except  in  general  terms,  is 
that  the  user  should  be  cautioned  (as  is 
done  in  the  instruction  leaflet)  to  make 
sure  that,  when  mixing  solutions  or  when 
changing  from  one  solution  to  another, 
all  of  the  receptacles  are  carefully  and 
thoroughly  washed  in  order  to  avoid  the 
contamination  of  one  kind  of  chemical 
with  another.  To  a  pharmacist  this  is  just 
common  sense,  but  the  point  needs  to  be 
emphasised  with  the  customer  in  order 
to  ensure  that  good  results  are  obtained. 

Personal  spoken  advice  is  still  often 
better  than  the  most  carefully  written 
notes,  printed  in  red  or  not.  This  may  be 
doubted,  but  how  often  does  one  see  a 
traveller  consult  a  time-table  and  then 
again  go  to  a  ticket-inspector  to  make 
quite  sure  that  what  he  or  she  has  read 
is,  in  fact,  true?  Established  trust  is  a 
major  factor  in  effective  selling. 


The  results 

Now  is  the  time  for  a  quick  "peek"  at 
the  final  result — but  not  quite  the  final 
result,  for  the  film  is  still  wet.  With  a 
little  care,  the  outer  turn  of  film  in  the 
spiral  can  be  eased  out  and  examined 
against  the  light. 

As  the  film  is  still  wet  and  susceptible 
to  mechanical  damage,  great  care  should 
be  taken.  Until  it  is  absolutely  dry  it 
should  be  treated  with  the  greatest  res- 
pect and  handled  only  by  the  edges  at  all 
times.  It  should  be  withdrawn  from  the 
spiral,  a  clip  secured  to  its  outer  end, 
and  hung  up  to  dry  in  a  dust-free  place. 
A  weighted  clip  on  the  other  end  will 
prevent  the  length  of  film  from  curling 
up  and  make  it  easier,  later,  to  cut  it 
into  separate  pictures. 

Although  not  mentioned  in  the 
instruction  leaflet,  a  final  rinse  of  the 
film  in  a  wetting  agent  (quite  inexpen- 
sive; that  may  be  obtained  incorporating 
an  antistatic  compound)  will  help  to' 
ensure  that  the  film  dries  without  any 
water-drops  showing  later. 

When  dry,  the  film  should  be  carefully 
cut  into  individual  pictures  or  "frames'". 
These  can  then  be  mounted  into  snap-in 
2x2in  glazed  slide-mounts,  such  as  GePe. 
This  type  of  mount  will  protect  the  film 
and,  as  it  is  glazed  in  the  plastic  housing, 
prevent  the  finished  slide  from  "popping' 
in  the  projector — that  is,  going  out-of- 
focus  by  distortion  due  to  heat. 

Projection  of  the  results  is  the  end  of 
the  story.  It  should  repay  the  user  end 
provide  considerable  satisfaction  for  the 
time  and  effort  involved  in  taking,  pro- 
cessing and  projecting  the  completed 
film.  Making  personal  picture-making 
possible  is  surely  worth  while— for  both 
you,  the  dealer,  and  your  customer. 
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'Simplest  camera'  heads 
Polaroid's  campaign 

Polaroid's  Christmas  package  for  dealers 
includes  a  £1  million  promotion  to  be 
supported  by  national  newspaper  adver- 
tising; a  new  television  commercial  fea- 
turing Richard  Briers,  Felicity  Kendal 
and  the  model  1000  camera;  new  point 
of  sale  material  for  Christmas  promo- 
tions and  "the  world's  simplest  camera"; 
new  deals  for  local  advertising  promo- 
tions; buying  discounts  on  all  cameras 
and  an  especially  inviting  offer  on 
Polaroid's  new  com'bi-sets. 

The  main  effort  features  the  model 
1000  camera  which  is  being  offered  to 
dealers  in  three  quantities,  each  at  a 
special  price.  Depending  on  the  quantity 
of  model  1000's  purchased,  other  SX-70 
cameras  are  discounted  accordingly.  A 
dealer  buying  1000's  at  the  best  quantity 
on  Polaroid's  Christmas  merchandise 
programme  will  be  able  to  purchase  the 
Polasonic  autofocus  at  more  than  £30  off 
the  normal  best  dealer  price.  Similar 
discount  structures  operate  on  the  Pola- 
sonic model  5000,  the  SX-70  Alpha  and 
the  model  1500.  In  addition,  the  date  for 
normal  settlement  discount  has  been 
extended  to  January  15,  1980. 

Sets  and  accessories  too 

Polaroid's  new  combi  sets  of  camera 
and  electronic  flash  are  also  available  at 
a  saving  over  the  price  for  the  separate 
items.  Seventeen  of  Polaroid's  camera 
accessories,  ranging  from  cases  to  flash- 
guns, have  a  10  per  cent  discount  for 
Christmas,  and  all  flash  cubes  and  bars 
are  being  offered  with  a  promotional 
discount. 

Three.  Christmas  promotions  are 
designed  to  sell  out  Polaroid  cameras, 
guarantee  every  picture  and  promote 
sales  of  T88  peel-apart  colour  film. 

The  main  promotion  offers  purchasers 
of  new  SX-70  type  cameras  a  £3  cash 
rebate  when  they  return  a  voucher  to 
Polaroid,  together  with  the  camera  regis- 
tration card  and  proof  of  purchase. 
Polaroid  are  supporting  the  promotion  in 
national  daily  newspapers  and  will  be 
distributing  over  100  million  vouchers 
before  Christmas.  Stockists  need  only  dis- 
play point  of  sale  material,  including  the 
voucher  dispenser  showcard,  prominently 
and  keep  up  stock.  The  promotion  con- 
tinues until  January  31,  1980. 

The  picture   guarantee  promotion  is 


Perfectly  exposed  flash  pictures  can  be 
secured  automatically  on  Polaroid's  model 
1000  camera  through  the  addition  of  the 
new  Polatronic  1  electronic  strobe  which 
computes  the  necessary  light  output  for 
each  SX-70  picture. 

designed  to  encourage  all  owners  of 
Polaroid  cameras  to  take  pictures,  know- 
ing that  any  they  do  not  like  will  be  re- 
placed free  of  charge  by  Polaroid.  "This 
is  an  important  selling  point  when  cus- 
tomers are  buying  cameras  as  there  are 
bound  to  be  a  few  mistakes  in  the  alco- 
holic haze  of  Christmas,"  says  the  com- 
pany. 

The  type  88  twinpack  offer  allows 
consumers  £1  off  next  purchase;  the 
promotion  also  runs  until  January  31  to 
take  advantage  of  New  Year  sales. 

Richard  Briers  and  Felicity  Kendal — 
the  BBC  television  "Good  Life"  team — 
appear  in  another  series  of  humorous 
commercials  to  sell  the  model  1000.  Point 
of  sale  material  will  also  feature  Mr 
Briers. 

Dealers  can  announce  their  involve- 
ment with  the  promotions  by  partici- 
pating in  local  advertising  for  which 
Polaroid  will  contribute  75  per  cent  of 
the  cost  of  one  insertion.  Posters,  show- 
cards,  voucher-dispensers  and  stickers  will 
all  be  available. 

The  Christmas  display  pack  contains 
two  "Briers"  model  1000  showcards  (in- 
cluding one  which  holds  a  camera);  a 
single  unit  Polasonic  display  showcard; 
showcards  for  the  two  film  promotions, 
and  consumer  leaflets.  Polaroid  (UK) 
Ltd,  Ashley  Road,  St.  Albans,  Herts. 


Click  with  ITT 

The  message  for  this  year's  ITT  Christ- 
mas promotion  is  "Click  around  Christ- 
mas". It  will  be  carried  on  showcards, 
window  stickers  and  as  a  sleeve  around 
the  special  Christmas  pack,  with  space 
for  film  and  batteries.  It  will  also  be 
in  the  national  Press  with  large  spaces 
in  papers  like  Daily  Mirror,  The  Sun  and 
News  of  the  World.  It  all  adds  up  to  an 
attractive  and  powerful  promotion  and 
the  display  package  is  available  now. 

ITT  Magieflash  cameras  were  launched 
in  the  UK  three  years  ago  and  are  now 
claimed  to  hold  around  8  per  cent  market 
share  of  all  110  cameras  sold  in  the  UK. 
And  of  110  cameras  with  integrated  flash 
costing  £15  or  more,  ITT  say  they  hold 
a  75  per  cent  share.  It  is  estimated  that 
110  cameras  accounted  for  some  1.4  mil- 
lion units  in  1979— a  growth  of  over  20 
per  cent  on  the  previous  year. 
Enterprise,  ITT  distributors,  make  the 
point  that  "our  competition  is  not  other 
cameras,  it's  in  other  products,  in  other 
shops  fighting  to  win  the  gift  boom. 
We've  got  the  display  ready,  all  we  ask 
now  is  that  it  gets  used!"  ITT  cameras 
are  distributed  to  chemists  by  Ashe 
Laboratories  Ltd,  Ashtree  Works,  King- 
ston Road,  Leatherhead,  Surrey. 

Braun's  wine 
exchange 

Braun  have  launched  a  pre-Christmas 
promotion  to  their  specialist  dealers  with 
a  "teaser"  letter  showing  the  label  of 
quality  wine  which  can  be  exchanged  for 
the  real  thing  simply  by  seeking  the 
Braun  photo  representative.  Should  the 
dealer  then  place  an  order  for  Braun 
flash  guns  before  December  31,  then 
more  offers  are  available. 

The  promotion,  on  a  planned  order 
basis  over  a  four  month  period,  ties  into 
a  display  scheme  and  the  opportunity  of 
earning  additional  cases  of  wine  at  dis- 
count levels.  Dealers  taking  advantage  of 
the  promotion  also  benefit  from  extended 
credit. 

Braun  have  available  a  range  of  point 
of  sale  material  and  are  supporting  the 
flash  programme  in  major  photographic 
magazines  and  national  Press.  Braun 
Electric  (UK)  Ltd,  Dolphin  Estate, 
Windmill  Road,  Sunbury-on-Thames, 
Middlesex. 


Letter 
to  the 
Chairman 


hroke  our  window 
5lLU  night  s°^eej:° "Today  he  ca.e 

Business  is  so  ordering. 
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■  a  Photo  Dealer 
Dear  Worried  Phot°  ^ 
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A  gift-wrapped  look  for 
Kodak  Christmas  plans 


Six  of  Kodak's  camera  outfits  will  be 
wrapped  in  attractive  gift  sleeves  for 
Christmas— the  Pocket  A-l  Ektra  12, 
12-EF,  22,  22-EF  and  Tele-Ektra  32.  The 
sleeve  slides  over  the  existing  outfit 
package  so  that  it  may  easily  be  removed 
by  the  retailer  should  any  stock  remain 
after  Christmas. 

In  addition — and  for  the  first  time — 
gift-wrapped  dual  packs  of  Kodacolor  II 
film  in  sizes  110,  126  and  135  mm  will 
be  available  to  echo  the  sleeve  for  the 
camera  outfits.  These  gift-wrapped  packs 
make  the  popular  colour  negative  film  an 
ideal  and  inexpensive  stocking  filler — 
"and  look  very  pretty  on  the  Christmas 
tree  too,"  say  Kodak.  To  bring  the  dual 
packs  to  the  attention  of  the  public, 
retailers  who  order  a  minimum  of  20  of 
each  of  the  twin-pack  lines  (CI  10-20, 
C126-20  and  CI  35-24),  will  receive  a  free 
twin-pack  merchandiser. 

Kodak  are  also  offering  the  trade  a 
seasonal  bonus  of  money-back  on  every 
one  of  the  following  Kodak  instant  cam- 
ras  sold  between  now  and  January  5, 
1980:—  EK160  and  EK160-EF  (both— 


£2  rebate);  EK2,  EK100,  EK200  and 
EK300  (each  £1.50  rebate).  Kodak  sug- 
gest that  the  cash  might  be  used  to  give 
shop  staff  an  additional  sales  incentive, 
to  reduce  prices  or  to  help  finance  pro- 
motional activities. 

As  a  further  sales  incentive,  Kodak  are 
holding  a  staff  sales  draw.  The  50  win- 
ners will  be  invited  to  enjoy  a  day  out 
at  Aintree  for  the  Grand  National  "with 
full  VIP  treatment."  To  enter,  the  dealer 
must  complete  sales  record  cards  (five 
camera  sales  to  each)  and  answer  a 
simple  question;  each  card  will  go  into 
the  draw  on  January  25. 

PR10  improved 

Immediately  available  is  an  improved 
Kodak  instant  colour  film,  replacing  the 
existing  PR10  film.  Most  important  fea- 
tures are  faster  developing  time,  better 
colour  reproduction  and  sharper  image. 

The  time  taken  to  complete  develop- 
ment of  a  print  after  ejection  from  the 
camera  is  now  only  five  minutes  (com- 
pared with  eight  minutes  with  the  former 
film).    The   first   image    appears  after 


Films  as  stocking  fillers 


about  30  seconds  (compared  with  90 
seconds)  and  exposure  can  be  judged  in 
about  90  seconds  (compared  with  three 
minutes).  Kodak  also  claim  finer  colour 
rendition,  with  better  reproduction  of 
greens,  neutrals  and  blues  (especially  in 
sky  areas).  The  thinner  structure  of  the 
film,  made  possible  by  more  efficient  use 
of  silver  halide  emulsions  and  dye  re- 
leasers, is  largely  responsible  for  the 
increased  image  sharpness. 


Vestric ... 

keeping  yon  in  the  picture 


Vestric  can  supply,  quickly,  virtually 
every  photographic  product  the  retail 
pharmacist  is  likely  to  require. 

In  40  branches  and  depots  throughout 
the  United  Kingdom,  we  stock  a 
comprehensive  range. 

We  have  cameras  from 
Agfa-Gevaert,  Kodak,  Polaroid,  Rank 
Silber&T.O.E. 

Cine  cameras  by  Sankyo  and  Halina. 
Sankyo,  Hanimex  and  Rank  Aldis 
projectors.  Viewers  from  Agfa,  Photax, 
Paterson  and  Hanimex.  Flash  products 
from  Philips,  Thorn  and  Sylvania.  Film 
from  Kodak,  Polaroid,  llford,  Agfa,  Fuji 
and  Perutz.  And  flashguns  from 
Sunpak,T.O.E.and  Kodak  plus  a 
comprehensive  rangeof  photographic 
accessories  from  cable  releases  to 
transparency  frames. 

Then  there's  Paterson  products  and 
3M  darkroom  kits,  plus  the  range  of 
Vestric  products— screens,  gadget 
bags,  projector  stands  and  self- 
adhesive  albums. 


We  have  something  to  suit  everyone, 
from  the  weekend  snapshotter  to  the 
genuine  enthusiast. 

Our  service  is  fast  and  efficient,  our 
terms  to  the  retailer  very  competitive. 

Forfurther  information  contact  your 
nearest  Vestric  branch  or  The 
Photographic  Products  Manager, 


Vestric  Limited 

8Galleymead  Road 
Colnbrook 
SloughSL30EU 
Telephone  Colnbrook 
(02812)5411 
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Tudor  plan  to  brighten 
a  dull  D&P  winter 


At  a  time  of  year  when  most  chemists 
necessarily  resign  themselves  to  a 
relatively  low  level  of  D&P  business, 
Tudor  Photographic  Group  are  introduc- 
ing a  timely  promotion  aimed  at  stimulat- 
ing photographic  business  during  the 
autumn  and  winter. 

Recognising  that  use  of  flash  is  an 
important  prerequisite  for  successful  pic- 
ture-taking as  the  days  draw  in,  Tudor 
are  promoting  expendable  flas'h — 'magi- 
cubes,  flashcu'bes,  flipflash  and  flashbars— 
by  offering  them  to  dealers  at  extremely 
low  prices.  For  example,  360  PK3  magi- 
cubes,  280  PK3  flashcubes,  120  SX70  bars 
and  120  flipflash  can  be  obtained  for 
only  £800.80,  less  a  discount  of  41  per 
cent.  Alternatively,  Tudor  offer  a  Hitachi 
SDT  music  centre  (worth  £459  at  SRP) 
in  lieu  of  the  discount.  There  are  ten 
such  "flashpacks",  designed  to  meet  any 
dealer's  requirements  and  each  giving  a 


choice  of  massive  discount  or  an  alterna- 
tive gift. 

Tudor's  effort  to  promote  flash  extends 
to  the  consumer  as  well.  They  are  supply- 
ing cubes  banded  into  special  duopacks 
with  a  "£l-off"  D&P  voucher.  The  aim 
is  that  not  only  will  dealers  be  able  to 
sell  considerably  more  flash  on  the  basis 
of  the  £l-off  developing  and  printing 
offer,  but  also  be  assured  of  getting  films 
exposed,  with  the  help  of  the  flash,  back 
for  processing.  "It  all  adds  up  to  the 
sort  of  promotion  in  which  everyone 
wins,"  they  say. 

Martin  Trevers,  the  brand  manager 
for  flash  products  adds:  "All  the  signs 
are  that  the  promotion  is  a  real  winner, 
with  sales  of  flash  this  year  currently 
running  at  a  very  high  level.  We  shall 
be  supporting  the  promotion  with  local 
and  regional  Press  advertising  and,_  cir- 
cumstances       permitting,  television 


advertising  too.  And  we  have  produced 
point-of-sale  material  and  dealer  flyers 
fully  supporting  the  offer".  Tudor  Photo- 
graphic Ltd,  30  Ox  gate  Lane  Industrial 
Estate,  London  NW2  7HU. 

Hanimex  banner 

Hanimex  have  launched  their  autumn 
flash  promotion  with  an  eyecatching 
colourful  banner  for  window  or  in-store 
use.  It  extols  the  virtues  of  the  pocket 
Magicube— slips  into  pocket  or  purse 
without  bulge  or  bother;  high  power  light 
output  permits  same  exposure  as  with 
the  original  larger  cubes;  fits  any  Magi- 
cube socket  camera.  Theme  of  the  pro- 
motions is  therefore  "Big  cube  power 
plus  pocket  cube  convenience".  The  ban- 
ner is  available  now  through  Hanimex 
representatives  or  direct  from  Hanimex 
(UK)  Ltd,  Dorcan,  Swindon  SN3  5HW. 


C&D  Camera  Review 


Ektra  100  plus  flash 


Latest  addition  to  the  110  range  of 
"cameras  with  a  handle"  is  the  Ektra 
12-EF  with  integral  electronic-flash. 
Although  this  is  synchronised  with  a 
shutter-speed  of  1/60  sec  the  flash  du- 
ration is  very  short— only  1/1,500  sec,  so 
that  really  sharp  pictures  should  be  ob- 
tained. The  all-black  finish  is  similar  to 
others  in  'this  group,  with  a  minimum  of 
clean  lettering.  There  is  a  simple 
"weather"  slider,  for  sun  and  cloud,  with 
a  third  position  for  flash  that  automati- 
cally turns  on  the  flash  when  the  slider 
is  pushed  to  its  furthest  position.  (One 


needs  to  remember  to  push  it  back  again 
when  flash  is  not  required,  otherwise  the 
batteries  would  eventually  run  down.) 

There  is  a  red  wink-light  to  show  When 
the  flash  is  ready  for  use;  the  shutter-re- 
lease is  quite  smooth;  the  loading  is 
simple  and  the  camera  behaves  very  well 
outdoors  and  indoors.  The  usual  C&D 
standard  exposures  and  processing  tests 
were  made  and  the  results  were  fully  up 
to  expectation. 

The  main  packing  is  attractive  in  the 
Kodak  yellow  house  colour,  with  three 
colour  pictures  of  the  camera,  in  use,  on 


The  "camera 
with  the 
handle"  now 
has  an 
integral 
electronic 
flash,  option. 
Test  results 
were  "fully  up 
to 

expectations" 


the  lid.  The  model  number  is  prominent 
on  the  front  and  two  side  edges  for  easy 
identification  on  the  shelf.  The  cover  is 
hinged  lengthwise  and  inside  the  top  is  a 
display  brochure,  which  is  also  the  in- 
struction-booklet. The  lower  section  is  a 
red  flock-finished  moulded  recessed 
tray  into  which  the  camera  and  its  snake- 
chain  wrist-sling  are  nested,  together 
with  a  cartridge  of  Kodacolour  400  film 
and  the  two  small  alkaline-manganese 
batteries  (Mallory  MN2400  or  equiva- 
lent) to  power  the  electronic-flash.  For 
the  Christmas  season  an  appropriate  gift 
sleeve  will  be  added  to  enhance  the 
presentation. 

Country  of  origin:  Western  Germany 
Distributor:  Kodak  Ltd,  Hemel  Hemp- 
stead, Herts 

Lens:  Kodar  f/11  23mm  fixed  focus, 
4ft  to  inf 

Shutter:  64- 125 AS  A:  Sun  1/125;  cloud 
1/40  400ASA:  Sun  1/250;  cloud  1/40 
Flash:  1/60 

Features:  Lightweight,  compact,  sim- 
plicity 

Accessories:  Snake-chain  wrist-sling 
fitted 

Weight  8oz:  227  grammes 
Dimensions:  6|  x  2i  x  Bins 
SRP:  About  £26 


but  time 
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IN  THE  MAKING... 

tioto  accessories  and  chemicals 


&D  visited  two  typical  British  com- 
>anies  manufacturing  photographic  acces- 
ories  and  chemicals.  Each  specialises  in 
>roducts  of  its  own  design;  each  has  an 
stablished  reputation  and  an  enthusiastic 
echnical  staff.  Some  products  are  com- 
non  to  both — 2x2in  slide  viewers,  dishes, 
tc — but  each  has  distinctive  style,  especi- 
lly  in  presentation  and  packing. 
The  two  companies  concerned  are 
'aterson  Products  Ltd  (Dagenham  works) 
nd  Photax  (London)  Ltd  (Eastbourne 
leadquarters  and  works).  Their  manu- 
acturing  capabilities  are  similar,  as  both 
ise  injection-moulding  equipment  for  the 
roduction  of  plastic  components  which 


are,  in  the  main,  hand-assembled. 

That  bare  statement  does  not,  how- 
ever, tell  all  of  the  story.  Design — excel- 
lent enough  to  win  awards — plays  a  very 
important  part,  while  fitness  for  purpose 
and  reliability  are  of  prime  concern  to 
these  manufacturers.  Design  also  plays 
its  part  in  reducing  production  costs,  to 
which  the  intelligent  use  of  the  most 
appropriate  types  of  plastic  material  also 
contributes.  "Plastics"  when  first  intro- 
duced, in  limited  varieties,  on  to  the  con- 
sumer market  had  a  poor  reputation.  This 
was  due,  in  many  cases,  to  the  use  of 
materials  unfit  for  their  purpose. 

Moulded  components  enable  the  de- 


signer to  reduce  the  number  of  separate 
parts  in  an  assembly,  reduce  weight  and, 
at  the  same  time,  provide  attractive  and 
Continued  on  p678 


left,  eyeletting  electrical  connections  for  a  Photax 
lide  viewer;  centre,  eyeletting  hinged-lid  catch;  right, 
iltrasonic  welding  of  the  front  of  a  viewer  to  its  base. 
Below:  Paterson  also  use  ultrasonic  welding  for  the 
etaining-slip  that  holds  a  stainless-steel  ball  providing 
he  non-return  action  in  film  spirals  (see  next  page) 


Chairman's 
Reply 


Dear  Worried  Photo  Dealer 

Worry  no  more,  our  plan  is  at  hand! 

Poor  cash  flow?    Stale  stock?    Slow  moving  models7    Overdraft  mount- 
ing?   Room  needed  for  Christmas  stock?    You  are  not  alone  with  these 
problems,  even  the  most  astute  and  efficient  dealer  can  sometimes 
need  to  move  stock  out  quickly,  without  fuss,  for  immediate  cash. 
The  answer  for  you,  and  any  retailer  wishing  to  make  an  instant  sale 
-  to  one  customer  -  is  to  contact  Howard  Strowman  of  P.S.T.  Either 
telephone  him  on  the  Aircall  service  (01-834-0612)  asking  for  'Gold 
506'  or  drop  him  a  line  at  P.O.  Box  9,  Teddington,  Middx. 
Don't  be  shy,  it's  no  reflection  on  your  abilities,  just  a  business 
transaction  that  makes  economic  sense.     By  turning  your  stock  into  cash 
you  relieve  financial  pressures,  you  are  able  to  take  advantage  of 
suppliers'  promotions  and  buy  at  best  prices,  you  do,  in  fact,  take 
the  easy  way  out.    When  you  consider  the  long  term  cost  of  carrying 
stagnant  stock  in  terms  of  overdraft  charges  and  loss  of  profits  from 
a  fast  turn  around,  and  add  to  this  the  cost  of  mounting  a  sale  with 
reduced  margins,  local  advertising,  posters,  additional  paperwork, 
etc.,  you  lose  nothing  financially  by  selling  to  P.S.T.  in  the  first 
place, all  you  miss  is  the  worry  and  aggravation. 

So  there's  the  plan,  don't  delay  any  longer,  contact  Howard  Strowman 
personally  for  a  swift,  confidential  settlement  to  your  problems. 

THE  CHAIRMAN. 


Sir, 

Thank  you  for  your  letter.     I  took  your  advice  and  am  now  in  a  healthy, 
buoyant  situation.     The  deal  was  done  in  a  moment,  in  complete  con- 
fidence, for  instant  cash.    No  need  to  wait  again  until  problems  mount 
up,  I'll  call  Howard  Strowman  in  regularly  as  part  of  my  business 
programme . 

Happy  Photo  Dealer. 
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Accessories  and  chemicals 


durable  finishes.  Similarly,  internal  elec- 
trical wiring  can  be  punched  out  of  strip- 
metal  so  avoiding  loose  flexible  wires 
and  soldered  connections.  A  typical  ex- 
ample is  illustrated,  in  which  battery  and 
lamp  leads  in  strip  form  are  eyeletted 
permanently  on  to  the  moulded  internal 
chassis  of  a  slide-viewer. 

Eyeletting  is  also  used  for  joining  metal 
and  plastic  together  in,  for  example,  the 
fixing  of  the  opening  catch  on  a  viewer. 
In  some  instances  a  "lid"  may  have  an 
integral  hinge— that  is,  a  thinner  part  of 
the  plastic  material,  used  for  the  body 
and  lid  (as  in  some  inexpensive  cameras) 
may  serve  for  the  hinge.  Nevertheless, 
the  designer  must  be  very  sure  of  his 
choice  of  method,  the  shape  of  the 
product  and  so  on  because  although  the 
product  is  relatively  inexpensive,  the 
moulding  tools  for  their  production  are 
very  costly. 


The  formation  of  the  two  halves  of  a 
Paterson  system  4  film-processing  spiral 
(two-at-a-time)  is  carried  out  in  a  hollow 
mould  which  is  split  into  two  halves 
vertically.  The  parts  of  the  spiral  are 
ejected  from  the  mould  by  small  cylind- 
rical pins  sliding  out  of  the  'base  of  the 
rear  half  of  the  mould.  Since  it  is  es- 
sential that  the  spirals  shall  be  truly  flat 
and  parallel,  the  two  halves  are  put  into 
machined  cooling-jigs  under  slight  pres- 
sure until  they  are  "set". 

Brand  success 

One  of  the  most  successful  of  British 
photographic  products  is  the  series  of 
chemical  solutions  with  the  general  pre- 
fix "Acu",  marketed  by  Paterson  Pro- 
ducts. The  formulations  are  credited  to 
Geoffrey  Crawley,  HonFRPS.  Editor  of 
British  Journal  of  Photography.  It  has 
been  estimated  that  more  35mm  amateur 
film  is  processed  in  Acutol,  Aculux  and 


so  on,  than  in  all  other  proprietary  brands 
of  negative  developers  together. 

The  solutions  are  prepared  in  conven- 
tional stainless-steel  vats,  with  controlled 
weighing  and  solution  agitation,  and  are 
checked  under  laboratory  conditions  for 
PH  values  and  photographic  activity. 
The  dispensing  of  controlled  quantities  of 
solution  into  easily  identifiable  plastic 
containers  also  follows  accepted  pharma- 
ceutical procedures. 

Since  these  products  are  sent  all  over 
the  world  (the  company  has  branches  and 
accredited  agents  in  the  USA  and  else- 
where) the  need  to  ensure  the  keeping 
qualities  of  the  solutions  is  paramount. 
To  this  end,  the  necks  of  the  plastic 
containers  are  sealed  with  a  welded 
polythene  metal  foil  to  avoid  oxidation. 

These,  then,  are  some  of  the  products 
of  British  photographic  industry  as 
closely  allied  as  they  can  be  with  the 
chemist  dealer.  Their  stocking  is  by  no 
means  an  onerous  undertaking  and  their 
sale  can  provide  continuing  business,  es- 
pecially when  the  customer  can  be 
educated  to  rely  upon  the  interested 
advice  of"  the  supplier.  Chemicals,  par- 
ticularly, would  seem  to  be  a  special  case. 


Ultrasonic  welding 

Useful  and  adaptable  as  they  are,  many 
plastic  materials  present  problems  when 
parts  made  from  them  have  to  be  assem- 
bled together.  In  many  cases  they  cannot 
be  "glued"  or  "cemented"  so  that  an 
alternative  method  of  joining  has  to  be 
used.  The  commonest  is  probably  that 
of  ultrasonic  welding  in  which  extremely 
high-frequency  vibrations  are  used,  under 
pressure,  causing  the  mating  faces  to 
heat  up,  melt  and  bond  together  in  a  true 
weld. 

The  injection-moulding  of  plastic 
materials  is  an  especially  interesting  pro- 
cess since  it  makes  possible  the  economi- 
cal production  of  many  articles  which  are 
available  in  the  consumer  market  today. 
Basically,  the  process  consists  of  "squirt- 
ing" liquidised  plastic  into  a  hollow 
highly-polished  steel  mould  under  high 
temperature  and  pressure.  The  two  halves 
of  the  mould  are  held  closed  by  similar 
high  pressures.  Temperatures,  pressures 
and  the  time  of  the  operation  are  all 
scheduled  and  automatically  controlled. 

Two  types  of  mould  are  illustrated. 
The  first,  at  the  Photax  plant,  is  split  in- 
to three  parts  to  make  a  cylindrical  grad- 
uate or  measure.  The  body  of  the 
measure  has  a  cylindrical  core  (forming 
the  inside)  and  two  horizontally-aligned 
enshrouding  parts  (forming  the  outside) 
which  close  on  to  an  end  section  to  form 
the  base.  The  three  sections  of  the  mould 
are  forced  together  under  hydraulic  pres- 
sure just  before  the  liquidised  plastic  is 
injected  into  it.  There  is  then  a  slight 
"delay"  period  before  the  mechanism 
retracts  and  the  mould  opens  again.  In 
this  particular  instance  the  measure  is 
ejected  from  the  opened  mould  by  an 
air-blast. 
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Polypropylene  cylinder  being  ejected  from 
its  mould 


Welding  a  polythene  and  metal  foil 
onto  chemicals  bottles 
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LETTERS 

You  only  get  the 
locum  you  pay  for 

As  an  occasional  locum  for  eight  years 
while  in  the  travel  industry,  and  a  "full- 
timer"  nationwide  now  for  two  years,  I 
was  astonished  by  the  simplistic  remarks 
of  the  "Open  Shop"  contributor  (C&D 
October  6). 

Surely  he  or  she  has  missed  the  point 
that  a  locum  is  not  a  simple  "replace- 
ment dispenser",  but  is  "in  locum  mana- 
geris".  As  such,  I  have  found  the  greatest 
problem,  and  the  most  important,  is  to 
establish  a  rapport  with,  and  gain  the 
respect  of  all  members  of  staff,  the 
customers,  and  the  local  surgery  person- 
nel. If  this  is  not  achieved  in  the  first 
day,  or  even  the  first  hour,  then  the 
locum  is  not  worth  his  salt. 

That  could  be  the  basis  of  the  com- 
plaint by  Xrayser  (October  13),  but  I 
dispute  two  of  that  writer's  remarks. 
Firstly,  surely  for  a  locum  to  hang  his 
"ticket"  on  the  wall  is  to  "carry  the  can" 
for  the  contractor  in  his  absence. 
Secondly,  as  for  "paying  them  enough" 
(he  says) — what  about  no  pension 
scheme,  no  sickness  benefit  (and  no  em- 
ployer's contribution),  no  paid  holidays 
and  no  job  security?  Not  much  in  return 
for  £25-£30  a  day,  and  all  the  problems. 

Mind  you,  most  proprietors  jump  at 


the  chance  to  employ  a  college  lecturer, 
hospital  junior,  or  qualified  housewife/ 
pensioner  for  a  couple  of  quid  an  hour 
to  save  their  outgoings — and  wonder,  like 
Xrayser  why  the  cookie  crumbles  in  their 
absence.  Furthermore,  to  present  a  pro- 
prietor with  a  petrol  and  hotel  bill  leads 
only  to  a  petty  financial  wrangle. 

I've  given  up  private  men  this  year 
and  have  stuck  to  the  chain-stores.  They 
pay  up  and  rightly  so.  It's  about  time 
that  proprietors  (Xrayser?)  realised  that 
with  locums,  and  managers,  you  only 
ever  get  what  you  pay  for. 
Gerald  Edwards 
Blackburn,  Lanes 

Image  of  pharmacy 

Whatever  may  be  the  outcome  of 
"clamour  for  pharmaceutical  organisa- 
tions to  improve  the  profession's  image 
centrally"  there  is  one  way  of  achieving 
this  which  is  literally  in  the  hands  of 
every  pharmacist  at  local  level  hundreds 
of  times  a  day. 

I  refer  to  those  potent  little  messen- 
gers which  get  into  every  single  home  in 
the  country,  chemists'  labels.  Copy 
exactly  what  it  says  on  the  prescription 
and  use  a  ball  point  pen  and  one  power- 
ful image  is  created;  use  a  typewriter  and 
type  helpful  directions  and  a  wholly 
preferable  image  goes  home,  300  million 
times  a  year. 
E.  R.  Tallett 

Area  pharmaceutical  officer 
Lancashire  AHA 


Before  I  put  aside  my  responsibilities 
for  the  C&D  publications  I  had  in- 
tended meeting  many  friends  through- 
out the  UK  to  say  a  personal  "thank 
you"  for  all  the  help  given  to  me 
during  the  past  years. 

Unfortunately,  the  last  few  weeks 
have  flashed  by  and  therefore,  Mr 
Editor,  with  your  permission  I  must 
resort  to  "type".  Nevertheless  my 
wishes  are  no  less  sincere. 

Thank  you  everybody! 


Shopfitting  costs  cut 
with  this  remarkable  offer 


i 
i 
i 
i 
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i 
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Magnum  Opus,  leading  manufacturers  and  %^ 
installers  of  shopfitting  systems,  now  offer 
unbeatablefinancialtermstoo.We'llfinance 
your  installation  of  a  Magnum  Opussystem 
at  an  interest  rate  of  only  5%*  perannum. 
You  need  only  increase  yourturnover  by 
afew  pounds  a  weekto  cover  the  loan  ^ 
and  experience  shows  that  our  systems 
can  increase yourtumoverby75%ormore! 
Presentation  means  profit.  We  make  full 
use  of  correct  colour  combi  nations  to  attract 
customers,  to  display  ypur  stock  better,  to 
create  more  and  faster  sales.  Our  surveys  and 
recommendations  are  free. 
What's  more,  we  supply  and 
install  everything  ourselves  — 
so  costs  are  reduced  because 
there's  no  sub-contracting 

involved.   

Magnum  Opus  Ltd.,  The  Maltings,  Southminster,  Essex.  Telephone:  Maldon  (0621)  772248.(s)f^)QDS> 

•Maximum  repayment  period  of  24  months.  Equivalent  to  true  rate  of  interest  of  9.32%.  Finance  available  on  colour  slot  only. 


We  want  to  increase  your  sales  and 
profits  —  dramatically.  Just  phone  us 
—  now  —  or  send  this  coupon. 

Please  send  me  details  of  Magnum 
Opus  shopfitting  systems. 

Name  

Address  


Company 


"I 
I 
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Queen's  University  of  Belfast  pharmacy  prize-giving 

Put  job  satisfaction 
first,  students  told 


Pharmacists  could  be  professional  in  any 
branch  of  pharmacy,  Mr  S.  Moore, 
president,  Pharmaceutical  Society  of 
Northern  Ireland,  told  students  at 
Queen's  University  of  Belfast,  during  the 
recent  annual  prize-giving  ceremony. 

They  must  not  forget  that  first  and 
foremost  they  were  pharmacists,  he  said, 
and  he  urged  them  to  think  seriously 
about  job  satisfaction  before  deciding  on 
which  branch  to  enter. 

Presenting  the  prizes,  Mr  Moore 
emphasised  that  the  ceremony  marked 
the  close  ties  between  the  Society  and 
Queen's  department  of  pharmacy.  He 
especially  welcomed  new  students  and 
pharmacists  who  had  recently  qualified. 

Mr  Moore  was  presented  with  a  mortar 
and  pestle  by  Mr  F.  Morrison,  Vestric,  to 
replace  one  stolen  from  the  Society's 
house  during  a  burglary.  Tt  would  be 
used,  explained  the  president,  to  call  the 
members  of  the  Society's  Council  to 
order  during  meetings. 

Pharmaceutical  browsing 

Sir  Thomas  Brown,  chairman  of  the 
Eastern  Health  and  Social  Services  Board 
and  vice-chairman  of  the  Royal  Commis- 
sion on  the  National  Health  Service 
gave  the  inaugural  address.  Expressing 
pleasure  at  meeting  the  students,  he 
described  pharmacy  as  being  of  the  most 
modern  science  and  the  most  ancient  art. 

Sir  Thomas  related  how,  browsing  in 
the  library,  for  references  to  pharmacy 
he  had  reached  his  conclusion.  Old 
dictionaries  and  modern  encyclopaedias 
illustrated  clearly  that  pharmacy  had  its 
own  honourable  and  intriguing  traditions, 
but  it  was  presently  a  living,  thrusting, 
growing  and  developing  branch  of 
science,  he  said.  It  had  what  Francis 
Thompson  called  "grave  potence".  In- 
deed the  pills  of  the  pharmacist  were 
transforming  society  and  modifying 
morals.  Enormous  industries  were  based 
on  drug  production  and  at  the  other  end 
of  the  scale  the  illicit  traffic  in  addictives 
was  taxing  all  modern  police  forces  and 
customs  controls.  "Pharmacy",  said  Sir 
Thomas,  "is  a  powerful  social  force". 

He  continued:  "Like  most  power,  the 
power  of  pharmacy  is  ambivalent;  it  can 
work  for  good  or  ill,  but  the  days  of 
mystery  and  mystification  are  passing 
away.  The  men  and  women  of  your 
profession  have  let  knowledge  grow  from 
more  to  more,  and  in  hospitals,  shops  and 
industry  wide  fields  are  open  for  the 
deployment  of  your  learning  and  your 
technologies.  What  you  have  learned 
these  past  years,  what  you  will  learn 
in  years  to  come,  all  this  will  take  its 
place  in  the  growing  encyclopaedia— the 
growing  armoury  of  pharmacy. 

"The  challenge  for  you  and  for  man- 
kind is  to  deploy  it  to  good  purpose 
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There  is  plenty  of  superstition  around; 
it  is  to  be  dispelled.  There  are  still  plenty 
of  malign  Iagos  to  prostitute  your  art— 
'evil  be  thou  my  good'  they  would  say; 
they  are  to  be  exposed  for  the  imposters 
they  are  and  to  be  rendered  impotent. 

"There  are",  concluded  Sir  Thomas, 
"multiform  applications  of  your  science 
and  your  skills  that  will  bring  cure, 
relief  and  support  to  mankind — and  there 
is  a  Jiving  in  it". 

Department's  work 

Professor  P.  F.  D'Arcy  summarised  the 
work  of  the  department  during  the  pre- 
ceding year.  Forty  students  had  gradu- 
ated; two  of  them  (Miss  E.  P.  McErlean 
and  Miss  Mei  Ling  Soh)  with  first  class 
honours.  Thirteen  had  gained  a  second 
class  honours  degree  (division  1),  17  a 
second  class  honours  (division  2)  and 
three  a  third  class  honours.  Five  had 
been  awarded  a  Pass  BSc  degree  in 
pharmacy. 

A  record  number  of  graduating 
students  had  gained  research  grants  to 
allow  them  to  return  to  the  department 
to  read  for  a  higher  degree.  Miss  Mei 
Ling  Soh  (pharmaceutical  chemistry). 
Miss  Eleanor  McErlean  (pharmaceutical 
microbiology).  Miss  Anne  McKenna 
(pharmaceutics),  Miss  Loraine  Wright 
(pharmaceutical  microbiology),  Mr 
Shamus  Boyd  (pharmaceutical  chemistry), 
and  Mr  Vincent  Heaney  (pharmaceutical 
chemistry)  had  all  been  awarded  research 
grants  from  the  Northern  Ireland 
Ministry  of  Education,  and  Mr  Hugh 
Delargy  (biochemical  pharmacology)  a 
grant  from  the  Northern  Ireland  Kidney 
Foundation. 

In  addition,  Mrs  Linda  Stewart  (Belfast 
City  Hospital)  and  Mrs  Valerie  Addy 
.  (Musgrave  Park  Hospital),  former  gradu- 
ates from  the  department,  had  returned 
on  secondment  from  the  hospital  phar- 
macy service  to  read  for  the  MSc  degree 
in  hospital  pharmacy. 

Five  higher  degrees  were  awarded 
during  the  year:  PhDs  to  Mr  D.  W.  G. 
Harron  (pharmacology)  and  Mr  J.  C. 
McElnay  (pharmacology),  and  the  MSc 
in  hospital  pharmacy  to  Miss  V.  Hurst, 
Miss  A.  Smith  and  Mr  J.  OMare. 

Professor  D'Arcy  emphasised  that  the 
health  of  a  department  was  diagnosed 
not  only  by  the  primary  and  higher 
degrees  that  it  obtained  but  also  by  its 
research  publications.  Books  and  science 
papers  had  contributed  22  publications 
to  the  record  of  the  department.  In 
addition,  at  the  recent  FIP  Congress  in 
Brighton,  members  of  the  department 
presented  two  scientific  communications 
and  during  the  following  week  at  Exeter, 
three  papers  were  presented  to  the  British 
Pharmaceutical  Conference.  Earlier  in  the 
year,  the  department  had  also  contributed 


a  communication  to  the  meeting  of  the 
Royal  Academy  of  Medicine  in  Ireland 
which  was  held  in  Belfast. 

Professor  D'Arcy  announced  that  Dr 
M.  Maguire,  a  principal  pharmacist  and 
director  of  the  regional  drug  information 
service  (Royal  Victoria  Hospital,  Belfast) 
and  also  a  part-time  lecturer  in  the 
department,  had  been  awarded  a 
Churchill  Travelling  Scholarship;  she  was 
currently  using  this  to  study  the  develop- 
ment and  organisation  of  drug-informa- 
tion centres  in  the  United  States. 

In  his  closing  remarks.  Professor 
D'Arcy  reported  that  the  building  of  the 
new  pharmacy  department  had  com- 
menced on  schedule  on  August  1,  1978 
and  had  progressed  well.  It  was  planned 
to  commission  the  new  building  in  the 
late  spring  of  1980.  During  that  year  the 
department  would  also  celebrate  the 
delayed  (by  one  year)  Golden  Jubilee  of 
the  creation  of  the  degree  in  pharmacy 
by  Queen's  University. 

Prizes 

Miss  E.  P.  McErlean— PSNI  (medal)  out- 
standing   merit    in    final    year,  PSNI 
(£10.50)  distinction  in  level  3  final  year 
studies,   PSNT    (£10.50)    distinction  in 
pharmaceutical  chemistry  (level  3),  PSNI 
(£10.50)    distinction    in  pharmacology 
(level  3);  Miss  M.  L.  Soh — Evans  Medi- 
cal  (£15)   distinction   in  pharmaceutics 
(level  3),  Regent  Labs  (Martindale)  dis- 
tinction in  pharmaceutics  and  pharma- 
cology (level  3);  Miss  E.  P.  McErlean 
and  Miss  A.  A.  Diamond — Boots  Co 
(£10)  best  product  final  year  (level  3); 
Miss   M.   S.  McReynolds— UCA  (£10) 
distinction  in  level  2  studies,  Galen  (£10) 
distinction  in  pharmaceutical  chemistry 
(level  2);  Miss  H.  E.  Agnew— TCI  (£25) 
distinction  in  dispensing  (level  2);  Miss 
T.  McCaughey— Parke,  Davis  (£10)  dis- 
tinction   in    pharmaceutical  legislation 
(level   2);   R.   W.  McGlaughlin— Smith 
Kline   &   French    (£15)    distinction  in 
pharmacology  (level  2);  Miss  H.  Wilson 
—Smith  &  Nephew  (£10)  distinction  in 
pharmaceutics    (level    2);    Miss   L.  E. 
McDermott — Roche  (£10)  distinction  in 
level  1  studies. 


PSNI  Council 

Register  changes 

The  applications  of  the  following  six 
graduates  for  registration  as  students 
were  granted:  Alice  Angela  Diamond, 
4  Killyberry  Road,  Bellaghy,  Maghera- 
felt;  Denise  Maura  Freeman,  11  Malone 
Avenue,  Belfast;  Mary  Philomena 
McGarrity,  26  Tobermore  Road,  Drapers- 
town,  Co  Londonderry;  Michael  Patrick 
McVeigh,  29  Sandymount  Street,  Belfast; 
Lephethiso  Monica  Joyce  Mahanesta,  12 
Ireton  Street,  Belfast;  Declan  Bernard 
O'Hagan,  19  Giradis  Road,  Trillick,  Co 
Tyrone.  It  was  also  agreed  to  grant 
the  application  for  the  restoration  of 
her  name  to  the  Register  of  Pharma- 
ceutical Chemists  for  Northern  Ireland 
of  Marie  Therese  Elizabeth  Purdy,  36 
Swanston  Crescent,  Glengormly,  New- 
townabbey. 
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This  Christmas 
Ladyshave  is  back  on 

network  TV 

We're  spending  yet  another  record  budget  on  TV  this 
Winter  to  sell  Ladyshave.  Our  "Quick"  commercial  is  back 

|j|    nationally  six  nights  a  week  for  five 
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weeks  from  Nov.  19th. 

The  demand  created  will  make 
you  want  Ladyshave  this  Christmas 
too.  So  may  we  take  an  early  oppor- 
tunity to  remind  you  to  stock  up  now 
with  the  Ladyshave  DeLuxe,  Special 
and  Cordless. 

Then  at  Christmas  you'll  be 
able  to  give  your  customers 
exactly  what  they  want. 


Simply  years  ahead. 
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Tubifoam-opening  up  an 
important  area  of  the  health 
care  market. 


A  unique  concept  in  low  cost  protection  for  fingers 
and  toes,  Tubifoam  offers  additional  profit  opportunities 
in  the  expanding  home  health  care  market. 

Made  from  tubes  of  soft,  flesh-coloured  foam,  lined 
with  stockinette  for  extra  comfort,  Tubifoam  is  easy  to 
apply  and  needs  no  tying  or  taping.  It  is  available  in  an 
eye-catching  family  pack  containing  three  lengths,  each  of 
different  diameter,  which  can  be  cut  to  the  shape  and  size 
required.  Tubifoam  packs  are  boxed  in  12's,  with  each 

outer  designed  as  a  space- 
saving  in-store  dispenser, 
ideal  for  self-service 
outlets. 


Extensive  national  advertising  support 

The  introduction  of  Tubifoam  will  be  supported  by  a 
£25,000  national  advertising  campaign  in  daily  and 
Sunday  newspapers  and  mass  circulation  women's 
magazines  during  November.  21  million  potential 
customers  will  see  these  advertisements. 

They  will  soon  be  asking  for  Tubifoam  -  make  sure 
you  have  some  on  display. 

To  become  a  Tubifoam  stockist,  contact  either  your 
Jackel  International  (UK)  salesman  or  your  usual 
wholesaler 

Seton® 

tubifoam 

for  blisters, bruises.callouses  and  corns. 

Tubiton  House,  Medlock  Street,  Oldham  OL1 3HS 


PUT  SPUR  AND  READ1CL1P  TOGETHER 
AND  HDPfl  THE  COST  OF  A  REFIT. 


You  can  spend  a  fortune  getting  your  business 
fitted  out  with  modern  shelving  and  displays. 
But  there's  no  need  to. 
For  we've  devised  a  system  that  combines 
economic,  super-strong,  wall-mounted  Spur  adjustable 
shelving  with  low-cost,  easy-to-assemble  Readiclip 
freestanding  units. 

If  you  wish,  you  can  easily  put  it  together  yourself, 
make  a  really  professional  job  of  it,  and  save 
installation  charges. 

What" s  more,  we'll  give  you  the  help  you  want  in 
planning  and  layout  free  and  without  obligation, 

Just  clip  the  coupon  and  see  how  Spur  and  f  ifSfeffll 


START  CUTTING  COSTS  HERE' 


To:  Spur  Systems  International  Ltd, 

Otterspool  Way,  Watford,  Herts.  Telephone:  Watford  26071. 


Please  mail  me  a  Spur-Readiclip  brochure. 


Name 


Address 


Readiclip  can  clip  the  costs  for  you. 


CD/27/10 


Type  of  business 


Telephone 


CUP 
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Guidance  sought  on 
professional  code 


National  Pharmaceutical  Association 


The  National  Pharmaceutical  Association 
Board  of  Management  wants  to  discuss 
the  procedure  for  referring  complaints 
to  the  Pharmaceutical  Society  Statutory 
Committee  with  the  Society. 

After  a  lengthy  discussion  at  last 
month's  meeting  about  the  recent  change 
by  the  Society's  Council  in  its  interpreta- 
tion of  paragraph  6  of  the  Statement 
upon  Matters  of  Professional  Conduct, 
the  Board  decided  to  ask  for  a  meeting 
of  the  joint  PSGB-NPA  liaison  commit- 
tee. In  addition  to  the  complaints  pro- 
cedure, the  Board  wishes  to  include 
advertising  of  non-professional  goods  and 
services,  and  the  definition  of  a  "pro- 
fessional service". 

Complaints  review  delay 

Service  committee  procedure:  The 
Department  of  Health  has  told  NPA  that 
it  has  decided  to  defer  for  the  time  being 
further  action  on  reviewing  NHS  com- 
plaints investigation  procedures. 

Ministers  accepted  that  some  modi- 
fications of  the  procedure  might  be 
desirable  but  were  not  convinced  that  the 
existing,  long-standing  procedure  was  so 
much  in  need  of  amendment  that  it 
demanded,  at  a  time  of  great  difficulty 
for  the  National  Health  Service,  the 
expenditure  of  what  would  undoubtedly 
amount  to  a  considerable  proportion  of 
the  time  of  senior  officers  of  the  Depart- 
ment. Ministers  were  also  mindful  of 
staffing  in  the  public  sector  generally  and 
the  related  constraints  imposed  by  cash 
limits. 

An  equally  important  factor  was  the 
recent  report  of  the  Royal  Commission 
on  the  NHS.  Ministers  were  prepared  to 
re-examine  the  proposals  in  the  review 
at  an  appropriate  time  but  thought  this 
should  take  place  in  the  context  of  work 
which  would  arise  from  the  Royal  Com- 
mission's report,  provisionally  scheduled 
for  early  next  year. 

The  NPA  Board  had  originally  made 
representations  to  the  Department  at  the 
end  of  last  year  having  given  detailed 
consideration  during  1977  and  1978  to 
the  Department's  proposals  for  a  review 
of  the  complaints  investigation  pro- 
cedures. 

VAT — change  of  rate:  The  National 
Chamber  of  Trade  was  seeking  the  views 
of  member  trade  organisations  on  the 
adequacy  of  the  time  allowed  for  a 
change  of  VAT  rate.  Some  traders  had 
asserted  that  the  five  days  permitted  for 
the  recent  change  to  a  single  15  per  cent 
rate  was  too  short  to  allow  them  to  deal 
with  their  repricing  procedures  and  they 
would  have  preferred  as  much  as  two  or 
three  weeks  to  make  the  change.  Others 
believed  that  a  lengthy  changeover  period 
led  to  distortion  of  trade. 
During    the    discussion,   views  were 
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expressed  for  and  against  an  extended 
period  of  notice.  There  was,  however,  a 
general  agreement  that  changes  in  rate 
should  only  occur  on  the  first  of  the 
month. 

Withdrawal  of  monthly  VAT  accounting: 
The  NPA  has  made  representations  to 
sympathetic  Members  of  Parliament,  the 
Chancellor  of  the  Exchequer,  and  the 
chairman  of  the  Board  of  Customs  and 
Excise  concerning  the  possible  with- 
drawal of  the  one-month  tax  period  for 
repayment  traders. 

NPA  clearing  house:  The  Board  has 
decided  to  defer  for  another  month 
discussion  on  moving  the  day  in  the 
month  on  which  the  clearance  starts.  On 
the  results  of  replies  to  a  users'  question- 
naire, it  had  been  intended  to  recommend 
a  later  start,  but  more  time  was  needed 
to  look  at  the  implications.  It  was 
reported  that  the  Scottish  Pharmaceutical 
Federation  was  also  considering  a  change. 
Photographic  code:  After  examining  the 
first  draft  of  a  leaflet  in  the  Office  of 
Fair  Trading's  "For  Your  Protection" 
series  based  on  the  recently  published 
photographic  code  of  practice,  the  Board 
decided  to  ask  for  the  amendment  or 
removal  of  a  paragraph  which  was  not 
covered  by  the  code. 

Meanwhile  the  NPA  is  to  ask  the 
Association  of  Photographic  Laboratories 
to  urge  processors  to  supply  all  dealers 
with  a  suitably  sized  card  reminding 
customers  about  the  disclaimer  which 
limits  the  processor's  and  dealer's 
liability  to  the  cost  of  the  materials 
involved,  and  listing  current  prices  for 
developing  colour  film  and  preparing 
prints. 

Cosmetics  'contact' 

Cosmetic  companies:  After  receiving 
reports  about  NPA  meetings  with  senior 
personnel  at  L'Oreal  and  Lentheric 
Morny  and  about  a  visit  to  Mallison 
House  of  Yardley's  managing  director, 
the  members  of  the  general  purposes 
committee  agreed  that  every  opportunity 
be  taken  to  remind  cosmetic  companies 
of  the  importance  of  maintaining  regular 
contact  with  all  their  stockists  both  large 
and  small. 

Strip  packaging:  Following  representa- 
tions from  the  NPA,  the  Association  of 
the  British  Pharmaceutical  Industry  has 
agreed  to  the  setting  up  of  a  joint  work- 
ing party  to  look  into  the  difficulties 
created  by  non-standard  and  bulky  strip 
packaging.  Messrs  J.  C.  N.  Wilford,  J. 
Hendra  and  T.  P.  Astill  have  been 
appointed  to  represent  the  NPA  at  the 
first  meeting  on  December  11. 
Cow  and  Gate:  Agreement  has  been 
reached  between  the  NPA  and  Cow  and 
Gate  for  a  modification  of  certain  clauses 
in  the  company's  new  terms  and  con- 


ditions of  sale,  and  the  time  limits  for 
notifying  short  and  non  delivery  to  be 
extended.  The  company's  written  com- 
ments on  their  recent  substantial  reduc- 
tions in  discounts  has  been  requested. 
Intal:  Fisons  Ltd  have  agreed  to  the 
Association's  suggestion  that  the  word 
"used"  be  substituted  for  the  word 
"taken"  in  the  directions  given  to  patients 
on  Intal  and  Intal  Co  cartons. 
Wallet  for  strip  packs:  The  business 
services  committee  has  rejected  the  idea 
of  offering  members  plastic  wallets  for 
dispensing  single  sheets  of  strip  or  blister 
packed  tablets  and  capsules.  The  com- 
mittee appreciates  that  the  cardboard 
wallets  specified  in  a  British  Standard 
have  never  been  put  on  the  market  but 
feels  there  are  too  few  prescriptions 
calling  for  single  strips  of  tablets  to  make 
the  origination  costs  of  launching  a  range 
of  plastic  wallets  worthwhile. 
Winston  Churchill  Trust:  Although  no 
member  had  been  awarded  a  Churchill 
Travelling  Fellowship  following  the  last 
occasion  on  which  the  NPA  publicised 
the  availability  of  grants,  this  did  not 
reflect  any  lack  of  interest  among  the 
membership  at  large.  The  committee  has 
therefore  agreed  to  publicise  the  further 
opportunity  that  would  arise  next  year. 
Members  may  apply  for  consideration  as 
those  concerned  with  the  financing  and 
running  of  small  new  businesses  or  those 
providing  health  care  in  the  community. 
Calor  gas  heaters:  It  was  reported  that 
arrangements  had  been  made  with  a  firm 
recommended  by  Calor  for  the  supply 
of  safety  guards  for  portable  gas  heaters 
used  in  members'  pharmacies.  Such 
heaters  had  been  responsible  for  a 
number  of  incidents  last  year. 

Veterinary  role 

Veterinary  publicity:  The  NPA  is  to  tell 
veterinary  wholesalers  how  it  is  publicis- 
ing to  its  members  the  value  of  the 
market  to  pharmacists. 

It  appeared  that  some  representatives 
of  the  equine  business  fraternity  such  as 
Master  Saddlers  and  the  British  Eques- 
trian Society  had  complained  about 
potential  loss  of  business  and  they  (in 
conjunction  with  wholesalers  in  this  field) 
were  attempting  to  show  that  pharmacists 
were  not  interested  in  meeting  the  public 
need  for  such  products  after  next 
January  when  the  law  changes. 

The  business  services  committee  noted 
that  good  progress  was  being  made  with 
the  NPA  handbook  on  veterinary  medi- 
cines and  in  the  preparation  of  suitable 
window  notices. 

Drug  and  Therapeutics  Bulletin:  Arrange- 
ments are  under  way  for  offering  mem- 
bers a  regular  subscription  to  the  Drug 
and  Therapeutics  Bulletin  at  a  reduced 
rate.  A  specimen  copy  is  soon  to  be  sent 
to  every  member.  Other  items  discussed 
were  the  drafting  of  a  locums  agreement 
form,  withholdings  from  NHS  remunera- 
tion following  service  committee  cases, 
minimum  order  requirements  of  certain 
wholesalers,  advertising  of  surgical 
appliances  to  the  public,  rational  location 
of  pharmacies,  fees  for  NPA  seminars, 
credit  cards  and  the  Trading  Hours  Bill. 
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Big  Advertising 
Campaign  coming  this 
Autumn  for  the  King  of 
Ginseng       ^  mu 


When  you  want 

natural 
OlbasOil 


s 


for  colds 


'catarrh 


National  Press  and  Health  Food 
magazines  to  Feature  in  big 
RED  KdOGA  promotion 

Following  the  success  of  our  campaign  earlier  this 
year  we  are  backing  the  'KING  OF  GINSENG'. 
Red  Kooga  with  an  extensive  promotion  this 
November.  Over  80%  of  adults  will  see  hard 
hitting  Red  Kooga  advertisements  in  the  following 
publications:-  Daily  Mirror,  Daily  Mail,  Daily 
Express,  Sun,  Daily  Star,  News  of  the  World, 
Sunday  People, 
Sunday  Express. 

The  promotion  will 
feature  Red  Kooga  in  ^GINSENG 
its  three  forms.  frnz-^jr^inj 


it's  quite 

natural 
to  get 

it  from 
Ernest  Jackson  - 
the  distributors. 

Ernest  Jackson  &  Co.  Ltd.  are  the  chemist  trade  distributors  for 
Olbas  Oil  the  pure  plant  remedy  for  colds  and  catarrh. 

All  orders,  information  and  any  enquiries  should  be  sent  direct  to : 
Ernest  Jackson  &  Co.  Ltd.,  Crediton,  Devon.  Telephone  Crediton  225 1 
where  they  will  naturally  receive  prompt  attention. 


Make  sure 
your  stocks  meet  demand! 

To  profit  and  capitalise  on  the  demand  which 
will  be  created,  talk  to  Diane  at  English  Grains,, 
on  (0283)  221616  now!  Or  ask  your  usual 
wholesaler. 

ENGLISH  GRAINS  LTD.,  PARK  ROAD.  OVERSEA L,  BU  RTON-ON-TRKNT. 
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DRAUGHT  BEER 

Brewery  in 
a  box 

Geordie  introduce  a 
great  new  idea  — 
The  Brewery  in  a  Box! 

The  Kit  contains: 
40pt  Collapsable  Barrel 
Hydrometer 
4ft  Syphon  Tube 
Rigid  'IT  Bend 
"\      3  Fermenting  Bags 
I      Plastic  Spoon 
<ff^_    Plus  a  pack  of  Sarah's  Bitter 
•  mj(M  ^   MEET  THE  DEMAND  PLACE  YOUR 
PQ""3  to-J,      CHRISTMAS  ORDER  NOW 
lK»^s7  RSP  ATTRACTIVE  TRADE  TERMS 

Send  this  coupon  for  further  details 

^Post  to  Viking  Brews  Limited.  28/29  Clive 
H  Street.  North  Shields,  Tyne  and  Wear. 

■  Name  — 


Address 


0» 


^RING  (0632)  573402   CDoct27  m4 
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I   BM^jMHSMBjtfgr  — i —   l^MJ—JM 

Mr  R.  M.  Barrett,  MPS  (centre),  has  won  a  competition  run  jointly  by  Sangers  and 
Beechams.  Mr  Barrett,  of  Hemel  Hempstead,  Herts,  won  a  long  weekend  for  two  in 


Bordeaux.  Pictured  with  him  are  Mr  Mike  Walker,  national  accounts  manager,  Beecham 
Proprietaries  (right)  and  Mr  John  Phillips,  sales  promotion  manager,  Sangers  Ltd 


COMPANY  NEWS 

MSD  open  £16m 
diflunisal  plant 

Merck  Sharp  &  Dohme's  new  £16m 
pharmaceutical  plant  was  opened  for 
the  manufacture  of  diflunisal  in  Enfield, 
Middlesex,  last  week  by  Mr  Patrick 
Jenkin,  Secretary  for  Social  Services. 

The  35,000  sq  ft  plant  is  claimed  to 
be  one  of  the  most  advanced  of  its  type 
in  the  world.  It  has  capacity  to  make 
120  tons  annually  (enough  for  500 
million  tablets)  and  will  supply  the  UK 
and  all  other  markets  outside  the  United 
States.  Exports  are  expected  to  total 
£75m  in  the  next  five  years. 

Speaking  at  the  opening  ceremony, 
Mr  John  L.  Huck,  president  of  Merck  & 
Co  Inc,  said:  "With  diflunisal,  Merck  is 
taking  a  step  that  is  unique  to  the  com- 
pany, and  possibly  to  the  industry.  This 
is  the  first  time  that  the  decision  has  been 
taken  to  make  Britain  the  source  to 
supply  international  markets — markets 
outside  the  United  States — with  a  new 
product  from  the  company's  research 
laboratories  from  the  time  of  its  intro- 
duction." 

Diflunisal  is  synthesised  in  seven  stages 
starting  from  basic  compounds  and  raw 
materials  also  made  in  the  UK.  Most  im- 
portant of  the  28  ingredients  is  2.4  difiu- 
oroanilene  (DFA),  produced  from  high- 
quality  dichloronitrobenzene,  which  is  in 
turn  made  at  Castleford  in  Yorkshire, 
where  Hickson  and  Welch  Ltd  have 
invested  £|  million  in  new  production 
facilities.  It  is  then  converted  into  DFA 
at  Avonmouth,  where  TSC  Chemicals 
have  a  new  plant  costing  film.  Diflunisal 
is  formulated  into  Dolobid  tablets  in 
Cramlington,  Northumberland,  where 
MSD  have  a  recently  completed  fully- 
automated  £10m  production  unit. 

Merck  Sharp  &  Dohme  claim  to  be 
the  largest  supplier  of  prescription  medi- 
cines to  the  NHS. 

Heinz  profits  fall 

Taxable  profits  of  H.  J.  Heinz  Co  Ltd 
fell  from  £16. 5m  to  £15. 3m  in  the  year 
to  April  29,  1979.  The  board  are  expected 
to  comment  in  early  November. 

Guinness  Peat 
trading  well 

Trading  profits  of  the  chemical  division 
of  the  Guinness  Peat  Group,  Lewis  and 
Peat  Chemical  Holdings  Ltd,  rose  from 
£975,000  in  1978  to  £1,115,000  for  the 
year  ending  April  30,  1979,  despite 
trading  profits  for  the  group  as  a 
whole  dropping  from  £14,141,000  to 
£12,985,000. 

The  disappointing  overall  figures  were 
blamed  largely  on  the  effects  of  the  lorry 
drivers'  strike  last  winter  and  the  high 
cost  of  borrowing  in  the  latter  part  of 
the  period  under  review.  Lord  Kissen, 
the  Group  chairman,  stated  that  the 


Group  is  developing  satisfactorily  in  all 
divisions  and  announced  a  dividend  rise 
per  ordinary  share  from  5.125p  to  6.25p. 
Subsidiary  and  associated  companies 
of  Guinness  Peat  include  New  Era 
Laboratories  Ltd,  Regent  Laboratories 
Ltd,  Wigglesworth  Ltd  and  Willows 
Francis  Ltd. 

Beecham  win  appeal 

Beecham  Pharmaceuticals  have  won  their 
battle  to  build  a  new  two-storey  vaccine 
production  plant  at  their  36-acre  site  near 
Worthing,  Sussex. 

Adur  Council  had  refused  permission 
for  the  40,000  sq  ft  unit,  claiming  the 
unit  would  encroach  upon  an  agreed 
"green  gap"  between  the  drugs  firm  and 
the  Lancing  and  Sompting  countryside. 

At  a  public  inquiry  in  July,  an  appeals 
inspector  recommended  that  Beecham's 
appeal  should  be  rejected.  He  said 
although  a  separate  building  away  from 
antibiotics  production  was  desirable,  it 
was  not  essential. 

But  Environment  Minister,  Michael 
Heseltine,  has  overruled  the  inspector.  He 
said  intrusion  on  the  green  gap  would  be 
"minimal."  At  the  inquiry,  Beecham's 
said  the  new  building  was  part  of  a  £25m 
expansion  programme. 

Another  appeal  by  Beecham's  was  also 
upheld.  It  was  for  retrospective  planning 
permission  to  divert  the  Teville  Stream 
running  through  its  complex. 

Briefly 

R.  W.  Leedale  and  Co,  72  Silver  Street, 
Doncaster,  will  now  be  trading  under 
the  name  of  H.  I.  Weldrick  Ltd  in  new 
premises  at  2  Sunny  Bar,  Doncaster. 
Bayer  UK  Ltd:  The  company's  consumer 
products  group  has  moved  from  the 
offices  of  Bayer  UK's  pharmaceutical 
division  into  its  own  headquarters  in 
Haywards  Heath,  West  Sussex. 

Appointments 

Boots  Co  Ltd:  Mr  H.  J.  Hann,  a  board 
director,  has  succeeded  Mr  A.  D.  Spencer 
as  managing  director  of  the  retail  divi- 
sion. Mr  Spencer  will  continue  as  vice- 
chairman  of  the  board,  which  has  four 
new  directors:  Mr  K.  Ackroyd,  MPS, 
Dr  E.  E.  Cliffe;  Mr  G.  R.  Solway;  Mr 
B.  H.  C.  Theobald. 


Fall  in  consumer 
spending 

Consumer  spending  fell  sharply  in  the 
third  quarter  of  1979  from  the  artifi- 
cially high  level  of  the  previous  three 
months.  Heavy  spending  before  the  June 
budget  distorted  the  sales  figures  for  the 
second  quarter  and  the  fall  of  £614  bn 
in  the  most  recent  period  is  seen  by  the 
Central  Statistical  Office  as  confirmation 
of  the  underlying  upward  trend. 

Spending  was  0.4  per  cent  up  on  the 
first  quarter  of  the  year  and  expenditure 
is  expected  to  receive  a  further  boost  in 
the  final  quarter,  with  the  payment  of 
tax  rebates  in  October. 

Prospects  to  1985 

From  1981,  consumer  spending  on  the 
product  sector  which  includes  chemists' 
goods  is  expected  to  rise  at  a  faster  rate 
than  consumer  expenditure  generally. 

According  to  Retail  Business  (October) 
the  "other  goods"  sector  will  show 
growth  at  around  2.2  per  cent  in  1981, 
2.3  per  cent  in  1982  and  2.8  per  cent 
on  average  between  1983  and  1985. 
This  contrast  with  rates  of  1.6  and  2.2 
per  cent  in  1981-82  (at  1975  prices)  for 
expenditure  generally  and  2.6,  1.8  and 
2.0  per  cent  in  the  years  1983-85.  Up  to 
1981,  the  sector  increases,  at  around  3.4 
and  1.2  per  cent  for  1979-80,  are  in  line 
with  the  general  trend. 

These  forecasts  are  given  in  an 
economic  report  "Prospects  for  con- 
sumer spending  to  1985"  which  paints 
a  gloomy  overall  picture  of  consumer 
spending  during  1980-85"  with  a  1980-81 
economic  recession  attributed  to  oil 
price  rises,  government  restrictions  on 
public  spending,  and  the  adverse  effects 
of  a  high  exchange  rate.  Prospects  for 
growth  in  the  medium  term,  1983-85, 
are  not  reduced  to  the  same  extent  but 
the  average  rate  of  growth  of  consumer 
spending  between  1979-85  is  now  expec- 
ted to  be  less  than  2  per  cent  per  annum, 
though  with  consumer  durables  at  nearly 
3i-  per  cent  per  annum.  Predictions  con- 
cerning inflation  are  a  little  brighter,  but 
the  rate  is  still  only  expected  to  slow- 
down to  an  average  of  9  per  cent  per 
annum  by  1985.  [We  regret  figure  errors 
in  a  similar  report  last  week — Editor.] 
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WESTMINSTER 
REPORT 

No  changes  in 
script  charges 

Mr  Keith  Best,  MP,  asked  the  Secre- 
tary for  Social  Services  this  week  if  he 
would  change  the  situation  whereby 
women  over  60  could  obtain  free  pres- 
criptions but  men  had  to  be  over  65. 
Dr  Gerard  Vaughan,  Minister  for 
Health,  said  in  a  Commons  written 
answer,  "No.  I  think  it  quite  reasonable 
to  relate  this  provision  to  pensionable 
age." 

When  Mr  Best  asked  how  much  it 
would  cost  to  allow  free  prescriptions  to 
patients  receiving  invalidity  benefit 
Mrs  Lynda  Chalker,  Under-secretary  for 
Social  Services,  replied  that  in  England 
it  would  cost  about  £1.16  million  for 
males  under  65  years  and  £0.4  million 


for  females  under  60.  The  Government 
had  no  plans  at  present  to  extend  exemp- 
tion to  this  group. 

Competition  Bill 

The  Competition  Bill  which  abolishes  the 
Price  Commission  and  gives  new  investi- 
gative powers  to  the  Director  General 
of  Fair  Trading  and  to  the  Monopolies 
and  Mergers  Commission  received  its 
second  reading  in  the  House  of  Com- 
mons this  week.  The  Government  hopes 
to  place  the  Act  on  the  statute  books 
before  Christmas. 

Effects  of  'pill' 

Mr  Dudley  Smith,  MP,  asked  the  Secre- 
tary for  Social  Services,  whether  in  view 
of  continued  adverse  reports  from  vari- 
ous medical  experts,  he  would  appoint  a 
specialised  committee  to  review  the  use 
of  oral  contraceptives  and  assess  their 
safety  margins.  Dr  Gerard  Vaughan, 
Minister  for  Health,  said  in  a  Commons 
written  answer  this  week  that,  besides 


the  Committee  on  Safety  of  Medicines, 
other  expert  bodies  such  as  the  Medical 
Research  Council  were  currently  study- 
ing the  "pill's"  safety.  "I  am  not  aware 
of  any  new  circumstances  which  would 
justify  the  establishment  of  another  com- 
mittee of  specialists,"  he  said. 


COMING  EVENTS 

Point-of-Sale 
exhibition 

The  1980  Point-of-Sale  exhibition  is  to 
be  held  September  9-11,  at  the  same 
venue  as  this  year's,  the  West  Centre 
Hotel,  London.  This  follows  the  success 
of  the  1979  exhibition  which  is  said  to 
have  attracted  some  2,500  buyers  and 
users  of  point-of-sale,  and  more  than  70 
exhibitors  from  the  industry. 

Monday,  October  29 

Leicestershire  Branch,  Pharmaceutical  Society, 

Postgraduate  medical  centre,  Leicester  Rqyal 
Infirmary  at  8  pm.  Dr  J.  Ward  (consultant  clinical 
pharmacologist)  on  "Platelets,  clotting  and  Bnti- 
clotting". 

Tuesday,  October  30 

Chsmist  and  Druggist  Chemists  Assistant  of  the 
Year  Competition,  North  West  regional  final, 
George  Hotel,  Devonshire  Street,  Penrith. 
Organised  by  Ridley  (Wholesale  Chemists)  Ltd. 
Industrial  Pharmacists  Group,  Pharmaceutical 
Society's  Headquarters,  1  Lambeth  Hjigh  Street, 
London  SE1,  at  2  pm.  Sterile  production  workshop. 
Bristol    Branch,    Pharmaceutical   Society,  Edward 
Jenner  Centre,  Bristol  Royal  Infirmary,  at  7.30  pm. 
Business  meeting,  medical  film  and  buffet. 

I  Wednesday,  October  31 

I  Sheffield  Branch.  Pharmaceutical  Society,  Jessops 

j  Hospital  lecture  theatre,  school  of  physiotherapy, 

I  at  8  pm.  Dr  M.  Eldridge  on  "Gemstones". 

Thursday,November  1 

Edinburgh  and  Lothian  Branch,  Pharmaceutical 
Society,  York  Place,  Edinburgh,  at  7.45  pm. 
Evening  with  Heriot-Watt  pharmacy  students  and 
Mrs  M.  Sharpe  SRN  on  "The  drug  addict,  his 
problems,  his  treatment,  his  cure". 
Bradford  and  Halifax  Branch,  National 
Pharmaceutical   Association,   Victoria  Hotel, 
I  Bradford,  at  8  pm.  Mr  A.  J.  Smith  (chief 
executive  PSNC)  on  "Current  NHS  Problems". 
Thames  Valley  Pharmacists'  Association,  Sterling- 
Winthrop  House,  Surbiton,  Surrey,  at  8  pm. 
Mr  B.  Hardisty  (director  and  general  manager, 
Winthrop  pharmaceuticals)  on  "Over  the  counter 
pharmacy". 

Society  of  Cosmetic  Scientists,  Royal  Society  of 
Arts,  6  John  Adam  Street,  London  WC2,  at 
6.30  pm.  Dr  R.  Marks  (Welsh  national  School 
of  medicine)  on  "A  scheme  for  function 
assessment  of  the  stratum  corneum". 
Leeds  Branch,  National  Pharmaceutical 
Association,  Golden  Lion  Hotel,  Lower  Briggate, 
Leeds,  at  8  pm.  Mr  Marshall  Gellman  (member 
of  the  NPA  Board  of  Management)  on  "Today's 
pharmacist — a  trading  professional  or  a 
professional  trader?" 

Hounslow  Branch,  Pharmaceutical  Society,  West 
Middlesex  Hospital  lecture  theatre,  Twickenham 
Road,  Isleworth,  at  7.45  pm.  Mr  A.  L.  Felton 
(secretary  of  the  British  Music  Hall  Society)  on 
"The  History  of  the  Music  Hall". 
Harrogate  Branch,  Pharmaceutical  Society, 
Postgraduate  centre,  Harrogate  General  Hospital, 
Knaresborough  Road,  at  8  pm. 
Dr  V.  F.  Stanley  on  "Hypertension". 

Friday,  November  2 

Wirral  Branch,  Pharmaceutical  Society  and 
Birkenhead  and  Wirral  Pharmacists'  Association, 

Glyder  Hotel,  Eastham,  at  8  pm.  A  barn  dance. 

Advance  Information 

"Chemistry  in  the  EEC"  symposium:  Chiltern 
and  Middlesex  Chemical  Society  with  Royal 
Institute  of  Chemistry,  December  11-12,  London 
Press  Centre,  Shoe  Lane,  EC4.  Further  details 
from  Dr  P.  Baker,  6  Poplar  Road,  Merton  Park, 
London  SW19. 


NOW  IS 
THE  TIME 

to  stock  up  with 


OPAS 


® 


The  tried  and  trusted 
indigestion  remedy 

Ask  your  Wigglesworth 
representative  about 
is  offers 

WIGGLESWORTH  LIMITED 

Westhoughton  Bolton  1313  .SSL  Telephone:  0942  811567 

A  mtTnbcf  ot  tH<'WILLOWS  FRANCS  GROUP 
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IARKET  NEWS 

Menthol  stocks 

.ondon,  October  24:  The  Canton  fair 
n  its  first  week  rarely  produces  any 
urprises  as  sellers  and  buyers  usually 
jlay  a  "cat  and  mouse  game"  while 
rying  to  obtain  the  best  price  for 
hemselves.  Last  week  saw  the  open- 
ng  of  the  fair  and  contrary  to  ex- 
pectations the  Chinese  sellers  were 
illowing  bigger  discounts  than  usual 
or  menthol,  especially  for  large 
jrders. 

It  is  widely  believed  that  the  import 
ax  will  be  removed  from  menthol  on 
January  1,  1980  and  if  that  be  the  case 
hen  the  material  will  become  cheaper 
;o  why  reduce  the  price  at  this  stage 
Darticulary  during  the  first  week  of  the 
/isit  of  overseas  buyers?  The  answer 
nay  well  be  found  in  the  reputedly 
arge  stocks  that  have  been  built  up 
lot  only  in  China  but  in  America, 
3ritain  and  Continental  Europe. 
Chinese  peppermint  oil  has  also  fallen 
n  price  for  shipment  but  citronella,  on 
Dffer  again  from  China  after  an  ab- 
sence of  several  weeks,  remains  firm. 

In  spices  ginger,  turmeric  and  pep- 
per were  lower  during  the  week  while 
loves  were  dearer.  Among  botanicals 
there  were  fewer  changes  than  usual, 
ower  were  cascara,  cherry  bark, 
gentian  and  liquorice  roots.  Hydrastis 
and  benzoin  were  firmer. 


Pharmaceutical  chemicals 

Acetone:  £390  metric  ton  for  30-drum  lots. 
Adrenaline:    (per  g)    1  kg   lots   base  £0.30;  acid 
tartrate  £0.25. 

Aloin:  micro-crystalline  £28.65  kg  in  50-kg  lots. 
Aluminium   chloride:    Pure    crystals    in    50-kg  lots 
£1.23  kg. 

Amylobarbitone:  Less  than  100-kg  lots  £14.89  kg; 
sodium  £16.17. 

Aspirin:  10  ton  lots  £1.76  kg;  imported  £1.05. 
Atropine:    (Per    kg    in   J-kg   lots)    Alkaloid  £200.50; 
methomtiate  £179;   sulphate  £169. 
Benzocaine:  BP  in  50-kg  lots,  £6.08  kg. 
Butabarbital:   Acid   £19.75   kg;   sodium   £21    kg  in 
50  kg  lots. 

Butobarbitone:  Less  than  100  kg  £17.91   per  kg. 
Carbon  tetrachloride:  BP  5-ton  lots  in  290-kg  drums, 
£265  per  metric  ton. 
Chloral  hydrate:  50-kg   lots  £1.86  kg. 
Chloroform:   From   September   10  BP  £490  to  £520 
per    metric    ton    according    to    drum    size;  2-litre 
bottles  £2.90  each;   10x500-ml  bottles  £1.25  each. 
Choline:    (500   kg    lots)    bitartrate   £2.41    kg;  dihy- 
drogen  citrate  £2.40. 

Cinchocaine:  Base  (500-g  lots)  £92.70  kg;  hydro- 
chloride £89.10 

Ephedrine:  (Per  kg)  £15  in  500-kg  lots;  hydro- 
chloride sulphate  £18  in  50-kg. 

Glycerin:  in  250  ka  returnable  drums  £745  metric 
ton  in  5-ton  lots;  £750  in  2-ton  lots. 
Homatropine:  Hydrobromide  £133.10  kg;  methyl- 
bromide  £126.60 — both  in  J-kg  lots. 
Hypophosphorous  acid:  (Per  metric  ton  in  50-kg 
lots).  Pure  50  per  cent  £425.  BPC  (30  per 
cent)  £305.34. 

Lignocaine-  (25-kg)  base  £11.07  kg;  hydrochloride 
£1 1.17. 

Noscapine:  Alkaloid:  £31.85  kg  for  25-kg  lots;  £30 
kg  for  100-kg.  Hydrochloride  £35.65  and  £33  Kg  for 
similar  quantities. 

Paraffin  liquid:  Pence  per  litre  excluding  duty: 

BP/BPC  grades  1-9  drums    10  drums  bulk 

WA4  47.0  45.7  39.8 

WA3  45.9  44.6  38.7 

WA2  47.7  46.3  40.5 

WA1  51.7  50.3  44.5 

light  technical  WA23        44.2  42.8  37.0 

 WA21         46.1  44.7  38.9 

Pentobarbitone:     Less     than     100-kg     £20.17  kg; 

sodium  £21.39. 

Petroleum  jelly:  BP  soft  white  £396.61  metric  ton 
delivered  UK:  yellow  BP  £378.556  in  170-kg 
Plocarpine:  Hydrochloride  £328  per  kg;  nitrat* 
£92  kg  for  10-kg. 

Pholcodine:  1-kg  £538  to  £543  as  to  make:  60-kg 
lots  £493.  Subject  to  Misuse  of  Drugs  Regulations. 
Phthalylsulphathiazole:  50-kg  lots  £8.54. 
Phosphoric   acid:    BP   sg    1,750   £0.4421    kg    in  30 
drum    lots  minimum. 

Rilocarpine:  Hydrochloride  £328  per  kg;  nitrate 
£308. 

Physostigmine:  Salicylate  £2.48  per  g;  sulphate 
£3.37  in  100-g  lots. 


Potassium  acetate:  BPC  £0.95  kg  for  minimum 
£500  order. 

Potassium  ammonium  tartrate:  £2.24  kg  in  50-kg 
lots. 

Potassium  bitartrate:  £996  per  metric  ton. 
Potassium   citrate:  Granular  £956   per   metric  ton, 
powder  £976. 

Potassium    diphosphate:    BPC    1949    in    50-kg  lots. 

granular  £2.15  kg;  powder  £1.88. 

Potassium  hydroxide:  Pellets  BP  1963  in  50-kg  lots 

£1,379    kg;    sticks    not    offered;    technical  flakes 

£0.4577. 

Potassium  nitrate:  Recrystallised  £1.05  kg  for  50-kg 

drums. 

Potassium  phosphate:  monobasic  BPC  1949,  £1.30 
kg  in  50-kg  lots. 

Potassium  sodium  tartrate:  £887  per  metric  ton. 
Quinalbarbitone:   Base   and   sodium    in   25-kg  lots 
£22.94  kg. 

Crude  drugs 

Benzoin:  £200  cwt,  cif. 

Cascara:  £1,155  metri'c  ton  spot;  £1,005,  cif. 
Cherry    bark:    Spot   £1,120    metric    ton;  shipment 
£1.040,  cif. 

Cloves:    Madagascar/Zanzibar    £4,160    metric  ton 

spot;  £3,900,  cif. 

Gentian  root:  £1,845  metric  ton  spot;  £1,780,  cif. 
Ginger:    Cochin    £460    metric    ton    spot  shipment 
£410  cif.  Other  sources  not  quoted. 
Hydrastis:  Spot  £30  kg;  no  cif. 
Ipecacuanha:  (kg).  Matto  Grosso  £20  kg;  spot. 
Menthol:     (kg)     Brazilian    £6.05    spot;    £6.05,  cif. 
Chinese  £6.20  duty  paid  £5.45,  cif. 
Pepper:   (metric  ton)   Sarawak  black  £1,030  spot, 
$1,925  cif;  white  $1,460  spot;  $2,825,  cif. 
Seeds:    (metric    ton,    cif)    Anise:    China    £830  for 
shipment.    Celery:    Indian   £455.    Coriander:  Moroc- 
can £210.  Cumin:  Indian  £740;   Iranian  £825.  Fen- 
nel:    Indian     £440.     Fenugreek:     Moroccan  £310 
Indian  £240. 

Turmeric:  Madras  finger  £575  metric  ton  spot; 
£460,  cif. 

Essential  oils 

Camphor:  White  £0.85  kq  spot;  £0.86,  cif. 
Cassia:  £40  kg  spot;  shipment  not  offering. 
Citronella:  Ceylon  £4  kg  spot;  £3.12  cif.  Chinese 
£3.95  kg  spot;  £3.73,  cif. 

Eucalyptus:  Chinese  £1.75  kg  spot;  £1.89,  cif. 
Ginger:  Chinese  £41   kg  spot;  £38.85,   cif.  English 
distilled  £105. 

Peppermint:    (kg)    Arvensis — Brazilian    £4.65  spot; 
£4.70,  cif.  Chinese  £3.35  spot;  £3.20,  cif.  Piperata 
American  from  £14.25  spot;  £13.75,  cif. 
Sandalwood:    Mysore    £60    kg    spot;    East  Indian 
£52.50  spot. 

Spearmint:  Chinese  £10.35  kg  spot;  £9.30,  cif. 
American    natural    £11  spot. 

The  prices  given  are  those  obtained  by  importers  or 
manufacturers  for  bulk  quantities  and  do  not  include 
value  added  tax.  They  represent  the  last  quoted  or 
accepted  prices  as  we  go  to  press. 


The  only  BEVELLED 
TONGUE  DEPRESSOR 
in  the  world. 

Applicators  also  available 


Also  AYRES  BIOPSY 

CERVICAL  SCRAPERS 

This  high  quality  scraper  immediately  available 
in  large  quantities.  Special  prices  for  bulk  orders. 
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ASHW00D  TIMBER  &  PLASTICS  LTD., 
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Consistent  National  Advertising  of 
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ANTI  SMOKING  CAPSULES 

will  ensure  consistent  demand  in  1979 

Make  sure  your  stocks  are  adequate  —  don't  miss  a 
single  sale.  Ask  your  wholesaler  NOW  —  Showcards 
and  Display  Packs  available. 

If  any  difficulty  write  to  sole  distributors 


MILLER,  13  GOLDEN  SQUARE,  LONDON  W.I.  Tel:  01  7344246/9 
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Sold  for 

over 
150  years 


THE  STICK  IS  SYNONYMOUS 
WITH  STANDARD  PURITY 
SAFETY  AND  RELIABILITY 


PURE  LICORICE  JUICE 

MADE  IN  ITALY 

Seliad  Etablissent  Box  975  6901  Lugano  (Switzerland) 
Telex  73398  ance  ch 
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Post  to  Classified  Advertisements,  Chemist  &  Druggist, 

25  New  Street  Square,  London  EC4A  3JA. 
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STOCKS  FOR  SALE 


FOR  CHRISTMAS 

ALL  FRENCH 
COSMETIC  HOUSES 

PERFUMES,  TALCS,  ETC. 
CHEAPER  THAN  TRADE. 
CONSUMER  PRODUCTS. 

TEL:  0903-205861. 


DRULA 

Special  BLEACHING  WAX 

for 

Dark  Skin  &  Freckles 

PALMERS 

COCOA  BUTTER  FORMULA 

RAVIKA  LTD. 

2A  Tottenhall  Road, 
Palmers  Green, 
London  N13  6HX 
01-889  1545 


THE  ORIGINAL  COPPER 
BRACELET 

price  details  available  for 
Copper,  Silver-plated  and  Gold 
plated  bracelets 
From: 

SABONA  OF  LONDON  LTD. 
73,  NEW  BOND  STREET 
LONDON  W1 
01-629  6921 


JEWELLERY.  Sterling  silver  and  9ct 
gold.  A  wide  range  of  ear-rings,  rings, 
bracelets,  chains  etc,  brought  to  your 
door  at  best  cash  prices.  Write  Lloyd 
Cole,  37  College  Avenue,  Maidenhead. 


COPPER  TRADING  COMPANY. 

Direct  from  the  manufacturer,  Copper 
Bangles  at  only  £65  per  hundred. 
Copper  Trading  Company,  35  High 
Street,  Banstead,  Surrey.  Tel.  Burgh 
Heath  (25)  59658. 


SINGLE  EDGE  BLADES.  Stainless 
steel  blades  20  packets  of  5  or  cartons 
of  100  £3.95  inclusive  cheque  with 
order  please.  Rolenworth  Limited,  1/3 
Greys  Road,  Henley-on-Thames, 
Oxon. 

DISCREET  INVESTMENT.  Put  your 
spare  cash  into  valuable  stamps  for 
maximum  growth.  Pharmacist  offers 
colleague's  expert  service  in  strictest 
confidence  with  buy-back  guarantee. 
Details  without  obligation.  Box  No. 
2654. 


WEST  LONDON 
CASH  AND  CARRY 

397  Acton  Lane, 
London,  W.3. 
Tel:  01-993  6400/6409/2921 

Comprehensive  range  of  Christmas  gift 
sets  and  perfumes. 
Cost  65p  retail  £1.99 
Cost  89p  retail  £2.95 


stocks  mmm 


EMMERSONS 

Cash  buyer  of  stocks  lots 
—  discontinued  —  manufacturers 
clearing  lines  and  retailers  stock. 

Contact  Emmersons  Limited, 

58  Plsgah  Street, 
Kenflg  Hill,  South  Wales. 
Tel:  (0856)  740362. 
Mm:  898203. 


A.  &  H.  OTTER  LTD. 

(established  1920) 

Largest  cash  stock  buyers  in  the 

trade  for  manufacturers'  clearing 

lines,  and  retailers'  stocks. 

8  Northburgri  Street,  London 

EC1V  0BA.  Tel:  01-253  1184/5. 

Telegrams:   "Salvall",  London 

E.C.1. 


WANTED:  NEWMAN  CAP  TIGHT- 
ENING Machine  or  similar.  Paul  Hoskin 
Ltd,  New  Orchard  Lane,  Thurcroft  nr 
Rotherham  S66  9AD.  Wickersley  477. 
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PHARMACEUTICAL  ANTIQUES. 

Drug  runs,  shop  interiors,  bottles, 
etc.,  urgently  wanted.  Kindly  contact 
Robin  Wheeler  Antiques,  Parklands 
Park  Road,  Ashtead,  Surrey.  Tele- 
phone: Ashtead  72319.  Buyer  col- 
lects. 


SHOPFITTING 


SH0PKIT 


The  world's  first  D.I.Y.  shop- 
fitting  system  can  save  you  as 
much  as  £1 ,500  on  an  average 
refit.  Illustrated  leaflets  sent  by 
return  of  post. 

SHOPKIT 
50  Ivatt  Way, 
Peterborough  PE3  7PN 
or  telephone 
Peterborough  0733  265263 
(24  hour  cheap  service) 


Please  mention 
C  &  D  when  replying 
to  advertisements 


SUPER  SHELVING  SYSTEM  WILL 
INCREASE  YOUR  TOILETRY  SALES 
BY  HUNDREDS  of  pounds.  Send  for 
colour  illustration  or  ask  us  to  call  for 
instant  quote.  Glass  display  counters 
with  lighting,  island  sites  and  show- 
cases. Early  delivery  direct  from  mak- 
ers. THIRSK  SHOPFITTINGS,  741- 
743  Garrett  Lane,  London  SW17  0PD. 
Tel:  01-946  2291. 


iiiltifrptan  /y/tem80  plw. 

Modular  units  with  complete 
shopfitting  services.  NPU-NPA 
recommended  (for  15  years). 
Coloured'  brochure'  from: 
Olney  Brothers  Ltd., 
Northbridge  Road,  Berkhamsted, 
Herts.  HP4  1EG.  Tel:  5417/9 


SITUATIONS  VACANT 


uarter 


We  are  continuing  the  expansion  of  The  French 
Quarter  and  have  vacancies  for 

SENIOR  PERFUME  CONSULTANTS 
IN  THE  WEST  END,  KNIGHTSBRI DGE, 
AND  BRENT  CROSS. 

This  could  be  your  opportunity  to  take  the  lead  with 
The  French  Quarter  promoting  the  prestigious  ranges 
of  four  exclusive  couture  perfume  houses. 

If  you  are  experienced  in  selling,  preferably  fragrance 
or  cosmetics,  we  want  to  hear  from  you.  We  offer  an 
excellent  remuneration  and  other  benefits  in  keeping 
with  the  standing  of  our  Company. 


Please  telephone  or  write  to 

Eileen  Crewdson, 

Parim  Limited, 

14  Grosvenor  Street,  London, 

W.l.Tel:01-629  4621. 

All  enquiries  will  be 
treated  in  strictest 
confidence. 

Evening  interviews  can  be 
arranged. 


October  27  1979 


Please  Address 
Box  No.  replies  to 


Box  No  

Chemist  and  Druggist 
25  New  Street  Square, 
London  EC4A  3JA 


BUSINESSES  FOR  SALE 


XI  —  NORTH  LAN- 
CASHIRE— turnover  for  cur- 
rent year  approx.  £170,000 
sited  in  small  town  near 
national  park.  Dispensing  3,500 
scripts  per  month.  Lock-up, 
freehold  property  for  sale  or  rent 
at  £1,600  per  annum,  return  of 
vacancy  price,  goodwill  £38,000, 
fixtures  £7,000,  stock  approx 
£14,500. 


X  2  —  SOUTH  M  A  N  - 
CHESTER — Retirement  vac- 
ancy in  residential  suburb.  Turn- 
over £9,780  to  March  1979. 
Scripts  2,500  per  month.  Easily 
run,  no  late  hours.  Property  for 
sale  or  lease  at  £2,600  per 
annum.  Goodwill  and  fixtures 
£10,750.  Stock  at  valuation 
£19,000. 


X3— COUNTY  DURHAM 
— Dispensing  Sunday  business  in 
centre  shopping  area.  Turnover 
£96,800  with  good  profits.  Not 
heavy  dispensing.  Closes  5.30 
p.m.  Property  for  sale,  £30,000 
including  living  accommodation 
with  3  bedrooms  and  large  gar- 
den. Goodwill  and  fixtures 
£10,000  plus  stock  approx. 
£12,000  at  valuation. 


X4— NORTH  EAST  ENG- 
LAND— A  pharmacy  in  out- 
standing town  centre  site,  very 
valuable  freehold  property  val- 
ued at  £90,000.  Turnover  of  bus- 
iness 1978  £148,000,  showing 
good  increase  in  current  year. 
Scripts  1,400  per  month.  Vendor 
will  sell  for  property  value  plus 
valuation  of  stock,  estimated  at 
£22,000. 


X5— LIVERPOOL— Housing 
estate  business  on  outskirts  of 
town.  Turnover  to  April  1979, 
£63,400,  28.7  per  cent  gross  pro- 
fit. Dispensing  1,700  scripts  per 
month.  Not  dependent  on  any 
local  doctor.  Property  on 
lease/rent  £750  per  annum. 
Price,  goodwill  and  fixtures 
£1,500  plus  stock  approx.  £9,000 
(could  be  adjusted). 


X6  —  LANCASHIRE  —  Drug 

store  for  sale.  Turnover,  1979, 
over  £30,000  per  annum.  Should 
run  well  as  pharmacy.  Living 
accommodation  includes  two 
bedrooms,  bathroom  and  living 
room.  Price  £4,000  for  goodwill 
and  fixtures  and  stock  £5,000  at 
valuation. 


Ernest  J/George 

>^fl  &  CO  ^ 

,  S    GARDALE  HOUSE,  122  GATLEY  ROAD,  GATLEY.  CHEADLE, 
CHESHIRE  SK8  4AT  Tel:  061-428  6718/9 
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Copy  date  12  noon  Tuesday  prior  to  publication  date 


ORDER  FORM 

Please  insert  as  below  our  advertisement  under  the  heading  

Please  invoice  insertions 

PLEASE  PRINT  


Name 
Address 


Phone  .  Date   Signed  

Display/Semi  Display  £5.00  per  single  column  Quarter  Page  £130  (135mm  x  91mm) 

centimetre,  mm  25mm.  Column  width  44mm  Lineage  Minimum  charge  £5  for  20  words  25        word  extra 

Whole  Page  £450  (275mm  x  86mm)  Serjes  Djscounts  5o/o  on  3  insertions  or  over  1  QO/o  on  ? 

Half  Page  £250  (135mm  x  186mm)  insertions  or  over.  15%  on  13  insertions  or  over 
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SITUATIONS  VACANT 


1 

SALES 
CONTROLLER 

REQUIRED  BY 

PHARMAGEN  LIMITED, 


We  require  a 

CHEMIST  BUYER 

to  join  the  recently  created  buying  department  of 
Kingswood  Chemists. 

The  successful  applicant  will  be  based  at  Coulsdon, 
Surrey,  and  will  be  directly  responsible  to  the  Buying 
Director. 

Knowledge  of  OTC  Pharmaceuticals  and  toiletries  is 
essential  together  with  an  ability  to  operate  effective 
stock  control  measures. 

Being  a  member  of  the  Booker  organisation,  we  are 
able  to  offer  such  benefits  as  pension  scheme  with 
associated  life  assurance,  personal  accident  insur- 
ance and  generous  staff  discounts  in  our  retail  out- 
lets. 

Salary  will  be  commensurate  with  experience. 


For  further  details  apply: 
R.  W.  WHITE 
Buying  and  Distribution  Director 
K i n g swood  C he m ists 
Red  lands 
Coulsdon,  Surrey 
Tel:  01-668  3257 


NORTHERN  HEALTH  AND  SOCIAL  SERWCES  BOARD 
MAGHERAFELT  AND  COOKSTOWN  DISTRICT 

Applications  are  invited  from  suitably  qualified/experienced  persons  for  the  following 
post: 

PHARMACIST 

(PART  TIME) 

Hours  of  Duty:  Approximately  25  per  week 

ADDlication  forms  and  further  particulars  available  from  District  Personnel 
Department  <Ret.  CD  20/0),  Mid-Ulster  Hospital,  Magherafelt,  Co.  Londonderry, 
BT45  5EX,  for  return  on  or  before  9th  November,  1979. 


TRADE  SERVICES  MISCELLANEOUS 


International  Trade  Mark  Agents 

Established  1887 
52-54  Featherstone  Street 

London  EC1Y  8ST 
Telephone  01-253  6184 
Telex  299638  March  G 


"FASHION  JEWELLERY" 
Jodez  (Manchester)  Ltd., 
34  Shudehill,  Manchester  M41EY 
Tel:  061-832  6564 

Largest  and  most  exclusive  range 
of  direct  and  imported  continental 
jewellery. 


COLOSTOMY,  ILEOSTOMY,  UROS- 
TOMY appliances/accessories.  Com- 
plete range.  Immediate  delivery.  Gram- 
pian Medical  Supplies,  29-33  Skene 
Square,  Aberdeen.  Tel:  0224  631307. 


AUTHORS,  get  your  book  published, 
Details  New  Horizon  CD.  5  Victoria 
Drive,  Bognor  Regis 


Please  address  replies  to: 


mm:  m@a 

Chemist  &  Druggist 
Benn  Publications  Ltd. 
25  New  Street  Square, 
London  EC4A  3JA 


The  new  and  rapidly  expanding  agency 
subsidiary  of  Vestric  Limited,  the  United 
Kingdom's  leading  pharmaceutical 
wholesaler  and  a  member  of  the  Glaxo 
group  of  companies. 

Pharmagen  specialises  in  providing  sales/ 
marketing  support  to  companies  who 
require  national  distribution  of  their 
products  to  pharmaceutical  and  allied 
retail  outlets.  Pharmagen's  products 
include  SLIMGARD,  PHARMATON 
and  PRETTY  POLLY  lightweight 
support  hose. 

A  Marketing/Sales  Controller  is  now 
required  to  assist  the  General  Manager 
in  the  development  of  existing  agencies 
and  product  range.  He  or  she  will  be 
actively  involved  in  the  implementation 
of  current  plans  as  well  as  the  formulation 
of  new  marketing  strategies. 

A  totally  flexible  approach  to  the  work 
and  its  problems  is  essential  as  is  a 
willingness  to  tackle  any  job  which  is 
necessary  for  the  continuous  growth  of 
Pharmagen.  (We  are  at  present  a  very 
small  team ). 

We  seek  a  person  with  latent  potential 
but  some  experience  of  project  control 
would  be  an  advantage. 

Preferred  age  range  25  —  30.  Good  career 
prospects. 

Location  Merseyside.  Large  Company 
benefits  apply. 

Applications  (in  writing,  please)  tor- 
Mr  B.  Sparling,  General  Manager, 
Pharmagen  Limited,  Chapel  Street, 
Runcorn,  WA7  5AP. 


PHARMAGEN 
LIMITED 


Typesetting  and  graph,cs  by  Tottenham  Typesetters  Ltd.,  London  N1 5.  Printed  by  Rivers.de  Press  Ltd.,  Wh„s,able,  Ken,.  Publ.shed  by  BENN  PUBLICATIONS  LTD.,  25  New  Street 

EC4A  3JA.  Registered  at  the  Post  Office  as  a  Newspaper  28/20/4S 


Square,  London 


4 


Manufacturing  & 
Distributing  Services 


FASHION  JEWELLERY 

We  offer  you  the  following  trading 
facilities 

1 .  Cash  and  carry  showroom  with 
free  parking 

2.  Representatives  calling  in  Lon- 
don and  Home  Counties 

3.  Selected  parcel  service  — 
prices  and  details  on  request 

Write  or  telephone  for  services 
required  to: 

ALANDRA  PRODUCTS  LTD., 

138-139  Shoreditch  High  Street, 
London,  E1  6JE. 

Telephone:  01-739  1201:  01-739  1205 


DENNIS  HILLYARO 
CONTACT  LENS 
SUPPLIES  LIMITED 

55  Barton  Road,  Water  Eaton  Estate, 

Milton  Keynes,  Bucks. 

Tel:  STD  (0908)  74537 

Telex:  847777  DELRAY  G  Attn.  151 

SOL  „ 


W 


E  Suppliers  of 
»  „  all  contact 

\l/  lens 

solutions, 
~  cases  and 


s 


accessories 


Focus  Solutions 
Suppliers  &  Wholesalers  of 
Contact  Lens  Solutions 
Eye  Care  Cosmetics 
and  Accessories 
Burton  Parsons 
Barnes  Hind 
Contactasol  Allergan 

Smith  &  Nephew 
Alcon   Optrex  Optique 
Sauflon  Pharmaceutical 
Telephone  Harry  Applebaum  at 
Watford  (0923)  30348  for  details 
New  Cootact  Lns  Laboratory  Ltd. 
3  Derby  Works,  Carey  Place, 
Watford,  Herts. 


PLEASE 
MENTION 


WHEN  REPLYING 
TO  ADVERTISEMENTS 


~  WELROSS""  

WHOLESALE  LIMITED 
OFFER 

•Comprehensive  range  of  quality 

sundries  and  toiletries 
•Monthly  promotion  on  brand  leaders 
•Window  bills  supplied 
•High  profit  margins 

Contact  John  Gonen  on  01-689  6115 
WELCARE  WORKS,  1443B  LONDON  ROAD,  SW16 


ALPHAKIL 

FORMICE|^jL^ 

RENTOKIL? 

PRODUCTS  THE  PROFESSIONALS  USE 


WECTSUS^y'rhSP^iS78  DIVISI0N'  FELCOURT,  EAST  GRINSTEAD. 
__*l  bu^cX,  RH19  2JY  Telephone.  Lingfield  (0342)  833022 


® 


PLASTIC  PRODUCTS 

BABY  PANTS 
TODDLER  PANTS 
INCONTINENCE  PANTS 
MATTRESS  SHEETS 
COT  SHEETS 

etc.,  etc. 

HENLEYS 
OF  HORNSEY 
LTD. 

London  N8  0DL 

Tel:  01-889  3151/6 


FOR  CHOICE  OF 
CONTAINERS  .  . 


VIALS,  BOTTLES,  JARS, 

METRIC  MEDICALS, 
RIBBED  OVALS,  CHILD 
RESISTANT  CONTAINERS, 
CREAM  JARS,  SINGLE 

OR  DOUBLE  WALL, 
SPOONS,  MEASURES, 
UNICAPS,  MEDICAPS, 
EYE  DROP  BOTTLES 
The  choice  is  yours  .  .  . 


Ceebrite  Ltd. 

NEW  HERTFORD  HOUSE, 
96  ST.  ALBANS  ROAD, 
WATFORD,  HERTS. 
Tel:  Watford  (92)  40740. 
Telex:  925059. 


Umdasch 


SYSTEMS 


THE  COMPLETE  SH0PFITTERS 


Whatever  your  problem  we  can  solve  it  for  you  including  walls  out,  girders 
in  and  all  the  building  works  involved  in  your  shop  modernisation  scheme. 
Our  Package  Deal'  service  includes  dealing  with  Local  Authorities  where 
planning  permission  is  required,  etc.  Free  Surveys,  Drawings  and  advice 
by  our  expert  consultants,  and  a  very  competitive  detailed  estimate.  We 
can  do  everything  including  floor  coverings,  electrics,  suspended  ceilings 
and  fronts,  all  with  our  own  skilled  labour,  and  our  modern  workshops 
produce  the  highest  quality  purpose  made  joinery  to  suit  all  your  require- 
ments and  of  course  for  the  internal  shopfittings  we  use  the  UMDASCH 
system,  generally  accepted  as  the  leader  in  quality,  design  and  versatility. 
We  are  N.P.A.  recommended  and  cover  all  types  of  trades  in  any  part  of 
the  country.  Why  not  contact  us  now  and  find  out  more  about  us  without 
any  obligation. 


vr-.il  >.r-j 


Wilderness, 

Berkhamsted,  Herts.  HP4  2AZ. 


RING  (04427)  73335  NOW! 


DENTAL  HEALTH  PROMOTION  LTD, 


98%  protection  against  caries  given  by 
Fluor-a-Day  tablets 

A  dentist  writes  to  us,  We  did  a  survey  of  1 50  five-year  old  patients;  98%  of  those  who 
had  fluoride  tablets  since  birth  had  perfect  mouths;  2%  had  one  filling  each  Of  the 
children  whose  mothers  had  advice  on  diet  and  regular  treatment  but  no  tablets  7V4% 
had  perfect  mouths  and  the  others  158  fillings  and  34  extractions". 

Please  contact  your  wholesaler.  In  case  of  difficulty  contact: 

DENTAL  HEALTH  PROMOTION  LTD, 
130  FINCHLEY  ROAD,  NW3. 
TELEPHONE:  01-794  8902. 


PLEASE  MENTION 
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Blisteze:  a  proven  seller  for  sore  lips 
and  cold  sores 

Blisteze  cream  continues  to  be  the  most 
popular  treatment  for  cold  sores  and  chapped 
lips.  Customers  know  that  its  gentle,  medicated 
action  means  effective  relief  for  sore  lips. 
Backed  by  heavy  national  advertising,  Blisteze 
is  available  in  display  outers  of  24.  Make  sure 
you  have  enough  to  meet  demand. 


New  Blistik  for  dry  lips 

Sensitive  lips  are  very  often  affected  by  extreme  weather 
conditions.  To  prevent  this,  Dendron  have  introduced 
Blistik.  Available  in  a  handy  stick  on  a  colourful  blister- 
packed  card,  Blistik  will  soothe  dry  lips.  Together  Blisteze 
and  Blistik  cover  all  manner  of  lip  problems.  And  when 
ordered  together,  an  extra  discount  is  available 
to  you.  Contact  Dendron  today. 


Blisteze  and  Blistik  from  Dendron 

Dendron  Ltd.  94  Rickmansworth  Road,  Watford, 
Herts.  WD1  7JJ.  Tel.  (0923)  29251. 
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